E(g'P" 

Interactive 


http://www.mediainfoxom 


CIA  VETS 
VEDM 
NPROBE 


tn 


Sun  Media  l^des 
FmiKial  Post,  Cash, 
For  4  Local  Dailies 
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HEARST;  WHERE 
JOURNALISM  OE 
DISTINCTION  IS  AN 
EVERYDAY  STORY. 


■■  I  .A 


THIRTY  YEARS  AFTER  THE  USS  SCORPION  SANK, 
THE  SEATTLE  POST-INTELLIGENCER  IS  BRINGING 
NEW  FACTS  TO  THE  SURFACE. 

The  submarine  went  down  in  1968.  A  few  mementos  and  fond 

memories  were  all  that  remained  of  the  99  men  aboard.  After  several 

secret  investigations,  the  Navy  announced  the  nuclear  submarine’s 

sinking  was  an  "accident,”  but  for  thousands  of  Post- Intelligencer 

readers,  the  mystery  has  just  now  begun.  Revelations  from  retired 

personnel  of  both  the  U.S.  and  Soviet  navies,  along  with  hundreds 

of  declassified  documents,  now  suggest  the  disaster  may  have  been 

more  than  an  accident.  Military  Reporter  Ed  Offley  discovered  evi-  ^  , 

dence  of  a  darker  scenario  involving  a  top  secret  spy  mission,  an  |  JOURN^SM  | 

unexplained  sunken  Soviet  sub  and  even  the  participation  of  Cold  |  DISTINCTION^ 

War  spy  John  Walker.  “The  USS  Scorpion:  Mystery  of  the  Deep.” 

one  more  way  Hearst  Newspapers  enrich  their  readers’  lives  every  day.  I  c=!-r^ 
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Journal  Register  Company  1997  Excellence  Awards 


Bonvissuto 


applauds  our  1997 


Editorial  and  Photography 


Excellence  Award  winners 


for  their  hard  work, 


Barber 


Charnock 


innovation  and  commitment 


Merkel 


Ferrari 


to  serving 


readers.  You  and  all 


Gnglklmo  Shannon 


number  one  reason 


for  our  success. 


Walsh 


Casolino 


1997  Excellence  Awards 


Editorial  Award  Winners 


General  Excellence  in  Community  Journalism 

All  Circulation  Categories 

1st  Kim  Bonvissuto,  Craig  Webb,  The  News-Herald, 

Lake  County,  OH.  2nd  Jean  Abernathy,  Allyson 
McCollum,  Mary  Shapiro,  Dan  Yount,  Suburban  Journals, 
Sl  Louis,  MO.  3rd  Sharon  Turco  &  Staff,  The  Morning 
Journal,  Lorain,  OH. 

Excellence  in  Page  One  Design  and  Content 

Daily  Newspapers  Over  30.000  Circulation 
I  ST  Barbara  Kagan,  Ray  Hoye,  Mindi  Englart,  New 
Haven  (CT)  Register.  2nd  Staff,  The  Trentonian, 

Trenton,  NJ.  3rd  Staff,  The  Morning  Journal.  Hon. 

Staff,  The  News-Herald. 

Daily  Newspapers  Under  30.000  Circulation 
I  ST  Staff,  The  Times  Herald,  Norristown,  PA.  2nd  Staff, 
The  Record,  Troy,  NY.  3rd  Staff,  Taunton  (MA)  Daily 
Gazette.  Hon.  Staff,  The  Herald  News,  Fall  River,  MA. 


Excellence  in  Local  Sports  Feature 

Daily  Newspapers  Over  30.000  Circulation 
I  ST  Scott  Ferrari,  New  Haven  Register.  2nd  Mark 
Ashenfelder,  Daily  Local  News.  3rd  Neil  Geoghegan, 
Daily  Local  News.  Hon.  Jason  P.  Skoda,  The  Morning 
Journal. 

Daily  Newspapers  Under  30.000  Circulation 
I  ST  Jon  Baker,  The  Times.  2nd  Kevin  Moran,  The 
Record.  3rd  Karl  Ueberbacher,  The  Register  Citizen. 
Hon.  Kevin  Moran,  The  Record. 

Weekly  Newspapers 

I  ST  Mike  Elder,  North  County  Journal,  St.  Louis,  MO. 
2nd  Brian  Straight,  The  Standard-Times,  North 
Kingstown,  Rl.  3rd  Mick  Colageo,  The  Narragansett 
Times.  Hon.  Dave  Plaziak,  The  Coventry  (Rl)  Courier. 

Skill  Award:  Graphic  Presentation 

Daily  Newspapers  Over  30.000  Circulation 
I  ST  Marie  Guglielmo,  Daily  Local  News.  2nd  Staff, 
New  Haven  Register. 


Weekly  Newspapers 

I  ST  Staff,  The  Suburban  &  Wayne  Times,  Wayne,  PA. 


Photography  Award  Winners 


Excellence  in  Investigative  Reporting 

Daily  Newspapers  Over  30.000  Circulation 
I  ST  Dave  Altimari,  New  Haven  Register.  2nd  Chris 
Barber,  Karen  Dawson  &  Staff,  Daily  Local  News,  West 
Chester,  PA.  3rd  Staff,  The  Morning  Journal. 

Hon.  Dave  Neese,  The  Trentonian. 

Excellence  in  Human  Interest 

Daily  Newspapers  Under  30.000  Circulation 
1st  Julie  Charnock,  The  Times  Reporter,  New 
Philadelphia,  OH.  2nd  William  Hamilton,  The  Times, 
Pawtucket,  Rl.  3rd  T.  Colleen  Morgan,  The  Register 
Citizen,  Torrington,  CT. 

Weekly  Newspapers 

I  ST  Jim  Merkel,  South  County  Journal,  Sl  Louis,  MO. 
2nd  Kristen  Trahan,  East  Greenwich  (Rl)  Pendulum. 

3rd  Barbara  Ponder,  County  Star  Journal,  Sl  Louis,  MO. 


Excellence  in  Spot  News  Photography 
I  ST  Paul  Hawthorne,  The  Times  Herald.  2nd  Jim 
Shannon,  The  Register  Citizen.  3rd  Jeff  HoIl  New 
Haven  Register.  Hon.  Bill  Lyons.  Daily  Local  News. 


Excellence  in  Sports  Photography 
I  ST  Paul  Walsh,  The  Morning  Journal.  2nd  Bob 
Christy,  The  Times  Reporter.  3rd  Todd  Hougas,  The 
Herald,  New  Britain,  CT.  Hon.  Laura  Stroebel,  The 
Middletown  (CT)  Press. 


Excellence  in  Feature  Photography 
I  ST  Peter  Casolino,  New  Haven  Register.  2nd  Michael 
Blair,  The  Morning  Journal.  3rd  Peter  Casolino,  New 
Haven  Register.  Hon.  Gene  Walsh,  The  Times  Herald. 


Tournal  Register 


The  Reviews 


.  ..*W  . 

i«The  venerable  a.  ft'teRte*g'fi>««  f 

!  may  be  the  best  independent  newspaper  | 

;  in  America.  ...many  journalists  consider  | 

1  (it)  the  nation’s  finest  local  newspaper.^  |. 

i  —]mts\.'«isxT,Ammcan]mrnalimBmma,i 

June  1998.  _  .  ^ _ 

:  newspapei^rich  Florida,  this  old  I 

I  reliable  continues  to  stand  out,  with  I 
j  enterprising  reporting,  crafted  writing  | 

i  and  a  knack  for  breeding  future  stars.  I 

I  —  Time  magazine  article  on  the  m 

i  nation’s  best  newspapers,  Sept.  29,  1997.  ■ 

1  i^he  depth  of  (French’s)  treatment  ■ 

j  of  this  story  and  the  skill  he  wrote  it  fl 

t  with  was  extraordinary.^^  1 

—  loelRawson,  chairman  of  the  1998  Mitzer  J 

:  Priifeamrejuiy,on71»mreporterTomFrenchs  f 

award-wiiming  series.  | 


^^...the  St.  Petersburg  Times  sets  a 
standard  for  state  government 
coverage. 

—  Charles  Layton  and  Mary  Walton, 

American  Joumatism  Review,  July  1998. 


We  take  on  important  stories  to  serve 
readers,  not  to  win  praise.  But  we’re 
honored  when  our  work  is  recognized. 

It  is  a  point  of  pride  that  fuels  our 
passion  to  make  the  St.  Petersburg  Times 
Florida’s  Best  Newspaper. 

^.Petersburg  Stines 

Florida’s  Best  Newspaper 
www.sptimes.com 


CALENDAR 


JULY 

29-3  National  Association  of  Black  Journalists 

Conference,  Grand  Hyatt,  Washington,  D.C. 


AUGUST 


Association  for  Education  in  Journalism  and  Mass 
Communication  Convention,  Hyatt  Regency  and 
Sheraton  Inner  Harbor,  Baltimore,  Md. 

Asian  American  Journalists  Association  Conference, 
Sheraton  Hotel  and  Towers,  Chicago 
Inter  American  Press  Association,  Chapultepec 
Conference  on  Freedom  of  Expression,  Hotel 
Camino  Real  Inter-Continental,  San  Jose,  Costa  Rica 


SEPTEMBER 


National  Press  Photographers  Association  Digital 
Imaging  Conference,  Adam’s  Mark  Hotel,  Columbus, 
Ohio 

Society  of  News  Design  Workshop  and  Exhibition, 
Philadelphia  Marriott,  Philadelphia 
Annual  Mid-America  Newspaper  Conference,  Lake 
of  the  Ozarks  Holiday  Inn,  Lake  Ozark,  Mo. 
Independent  Free  Papers  of  America  Fall  Conference, 
St.  Louis  Airport  Marriott,  St.  Louis 
New  England  Newspaper  Operations  Association 
Annual  Conference,  Marriott,  Portland,  Maine 
America  West  ’98,  John  Ascuaga’s  Nugget,  Reno,  Nev. 
National  Conference  of  Editorial  Writers  Annual 
Convention,  Chateau  Laurier,  Ottawa,  Canada 
Suburban  Newspapers  of  America  Fall  Publishers/ 
Retail  Ad  Managers  Meeting,  J.W  Marriott, 
Washington,  D.C. 

National  Newspaper  Association  Convention  and 
Trade  Show, The  Nugget,  Reno,  Nev. 

American  Association  of  Sunday  and  Feature  Editors 
Annual  Convention,  Ritz-Carlton  Kansas  City,  Kansas 
City,  Mo. 


OCTOBER 


Editor  &  Publisher  Online  Classifieds  Industry 
Symposium, Adam’s  Mark  Hotel,  St.  Louis 
Society  of  Environmental  Journalists  Annual 
Conference,  Chattanooga,Tenn. 

Associated  Press  Managing  Editors  Annual 
Conference,  Disneyland  Hotel,  Anaheim,  Calif. 


August  September 
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NEW  CURMUDGEON 


BY  TOM  WINSHIP 


Whistle-Blowers  Try  To 
Save  Journalism  From  Itself 

Only  an  unrelenting  cascade  of  self-criticism  will  penetrate  the  thick  skulls 
of  proprietors  and  editors  of  the  news  profession 


IN  THESE  STRESSFUL  days  in  the 
real  journalism  community,  there 
is,  believe  it  or  not,  a  movement 
worth  cheering  about. 

It  is  the  growing  band  of  whistle¬ 
blowers  in  American  journalism. They 
are  at  ready,  amply  subsidized  and 
already  dispersed  in  the  field. They 
deserve  our  salute. They  could  be  our 
saviors. 

Down  with  the  cynics 
who  pooh-pooh  these 
determined  reformers. 

Only  an  unrelenting  cas¬ 
cade  of  self-criticism  will 
penetrate  the  thick  skulls 
of  the  proprietors  and 
editors  of  the  news  pro¬ 
fession. 

The  latest  whistle¬ 
blower  to  step  forward  is 
the  most  revered  champ 
of  them  all,  Eugene  Patterson  (Atlanta 
Constitution,  Washington  Post  and  St. 
Petersburg  Times').  He  seldom  speaks 
these  days,  but  when  he  does,  we  all 
come  to  attention. 

In  a  recent  Wall  Street  Journal 
column,  Patterson  attributes  the  cur¬ 
rent  “rough  patch”  in  journalism  to 
the  familiar  economic  forces  at  work. 
He  goes  after  “the  old  rumpled 
reporter  . . .  who  got  his  suit  pressed 
and  hair  styled  and  wound  up  on  cam¬ 
era,  where  real  reporters  do  not 
belong.”  He  whacks  newsroom  brass 
for  becoming  “soft”  and  “turning  the 
paper’s  content  over  entirely  to 
reporters,  and  to  editors  disempower- 
ing  their  sub-editors.”  He  assails  the 
concentration  of  media  ownership, 
the  resurgence  of  the  business  side  in 
the  operation  of  newsgathering,  and 
the  “softening  up  of  news  side  stan¬ 
dards.”  He  said  it  all.  Call  it  up  on  your 
trusty  screen. 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the 
International  Center  for  Journalists 
in  Washington,  D.C. 


Let  us  also  have  it  for  Bill  Kovach, 
Eugene  Roberts  and  Tom  Rosensteil, 
who,  w'ith  a  multimillion  dollar  assist 
from  the  Pew  Foundation,  have  creat¬ 
ed  and  attracted  hundreds  of  serious 
news  folks  to  a  Committee  of 
Concerned  Journalists  to  express  their 
worries  over  the  drift  in  proper  news¬ 
gathering  values.  Together  they  have 
held  nearly  a  dozen  regional  forums 

across  the  country  on  the 
local  press  performance, 
with  more  to  come. 
Roberts,  under  this  pro¬ 
gram,  has  underway  a 
dozen  carefully  written 
essays  by  marquee  writ¬ 
ers  on  various  aspects  of 
the  press  and  several 
media  companies.  It  is  a 
massive  effort. 

And  the  American 
Society  of  Newspaper  Editors,  led  by 
president  Ed  Seaton  of  the  Manhattan 
(Kan.)  Mercury,  and  the  program’s 
founder  and  past  president,  Sandra 
Rowe  of  the  Portland  Oregonian,  is 
most  professionally  examining  press 
shortcomings  everywhere.  Concerns 
of  the  McCormack  Foundation  made 
this  happen,  thanks  to  the  persistence 
of  the  foundation’s  Vivian  Vahlberg. 

Nearby  stood  Freedom  Forum, 
under  the  eye  of  CEO  Charles  Overby, 
which  is  concentrating  on  the  precise 
public  beefs  about  the  media. 

What  is  remarkable  is  that  all  of 
these  organizations  who  are  pretty 
much  coordinating  this  expansive  self¬ 
scrutiny  are  still  speaking  to  each 
other.  Bravo! 

Because  of  these  crisis  times,  the 
full  roll  call  of  whistle-blowers 
deserves  to  be  posted,  in  no  particular 
order,  even  at  the  risk  of  major  omis- 
sions.They  are: 

♦  Harding  Carter  III  and  Creed 
Black,  president  and  past  president  of 
the  John  S.  and  James  L.  Knight 
Foundation,  prime  creator  and 
financier  of  countless  journalism  edu¬ 


cation  and  other  reform  efforts. 

♦  Robert  U.  Brown,  Editor  & 

Publisher  Co.  president  and  editor 
emeritus,  who,  for  longer  than  he 
would  like  to  recall,  has  faithfully 
chronicled  the  good  days  and  the  bad 
old  days  of  American  newspapers. 

♦  Katherine  Fanning,  former  editor 
of  the  Christian  Science  Monitor,  high 
priestess  of  decent  press  ethics  and 
the  first  woman  to  preside  over  ASNE. 

♦  Geneva  Overholser,  ex-editor  of 
the  Des  Moines  Register  and  ex- 
Washington  Post  ombudsman,  who  in 
high  style  always  tells  it  right. 

♦  Editor  John  Carroll  of  the 
Baltimore  Sun,  a  big  thinker  who 
thinks  longer  and  harder  than  most 
before  he  acts. 

♦  Marshall  Loeb,  who  has  brought 
to  life  the  Columbia  Journalism 
Review. 

♦  Reese  Cleghom  and  Rem  Rieder 
of  the  always  lively  American 
Journalism  Revieiv. 

♦  Ed  Fouhy  and  Jan  Shafer  of  the 
Pew  Center  For  Public  Journalism, 
who,  like  it  or  not,  have  played  a  sig¬ 
nificant  role  in  stirring  editors  to  listen 
more  carefully  to  ordinary  people,  not 
just  the  big  shots.  The  in-house  angst 
over  public  journalism  in  itself  has 
triggered  much  of  the  spate  of  intro¬ 
spection  we  now  see. 

♦  Behind  the  huge  Pew  Foundation 
initiatives  is  its  president  Rebecca 
Rimel,  who  had  the  quaint  idea  that 
the  vitality  of  the  press  has  something 
to  do  with  the  vitality  of  democratic 
governments. 

♦  Finally,  let  us  not  forget  James 
Batten,  the  late  Knight  Bidder  chair¬ 
man  who  was  taken  from  the  field  of 
battle  far  too  early.  No  one  in  the  trade 
cared  more  about  newsroom  indepen¬ 
dence  and  excellence. 

These  are  most  of  the  troop  leaders 
who  have  been  suited  up  for  the 
months  ahead  to  take  on  the  current 
batch  of  journalistic  missteps  so 

(See  Curmudgeon  on  page  40) 
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react  network  =  weekly  magazine  •  interactive  web  site  •  home  delivery  programs  •  NIE  •  REACT  PLUS  •  YOUNG  COLUMBUS  •  PROMOTION  SUPPORT  •  TEACHER  S  GUIDES 

CONTACT  LIZ  MANIGAN  AT  212-450*7058  OR  tiz  m3nigan@parade.e0m 


E&P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


7/21/98 

7/15/98 

7/22/97  1 

A.H.  Belo  Corp.  (NY}+ 

23.500 

24.000 

22.125 

American  Media  Inc.  (NY) 

6.938 

7.090 

7.875 

Central  Newspapers  Inc.  (NY) 

66.500 

68.560 

71.687 

Dow  Jones  &  Co.  Inc.  (NY) 

56.563 

57.380 

41.500 

E.W.  Scripps  Co.  (NY) 

52.875 

52.500 

40.750 

Gannett  Co.  Inc.  (NY)# 

66.875 

70.250 

52.060 

Gray  Comm.  Sys.  (NY) 

32.375 

33.000 

20.750 

Harte-Hanks  Inc.  (NY)++ 

26.000 

25.000 

30.750 

Hollinger  International  (NY) 

17.500 

17.560 

11.937 

Journal  Register  Co.  (NY) 

18.563 

18.190 

18.500 

Knight  Bidder  (NY) 

53.625 

56.560 

50.750 

Lee  Enterprises  Inc.  (NY) 

29.688 

31.060 

25.375 

McClatchy  Co,  (NY) 

38.063 

35.380 

34.062 

Media  General  Inc.  (AM) 

50.063 

50.500 

36.500 

New  York  Times  Co.  (NY)+++ 

36.500 

40.120 

25.938 

News  Corp.  Ltd. 

33.000 

31.620 

18.187 

Pearson  Ltd. 

20.000a 

18.750a 

6.700a 

Pulitzer  Publishing  Co.  (NY) 

87.500 

87.880 

52.125 

Quebecor  Inc.  Class  A 

20.500b 

20.500b 

27.700b 

Sun  Media  Corp.  (TSE)## 

15.700b 

14.300b 

N/A 

Thomson  Corp.  (TSE) 

42.800b 

45.100b 

34.900b 

Times  Mirror  Co.  (NY) 

61.125 

62.000 

57.562 

Tribune  Co.  (NY)* 

71.250 

74.250 

53.500 

Washington  Post  Co.  (NY) 

587.125 

599.250 

436.187 

*  Adjusted  tor  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Initial  public  offering  completed  on  12/15/97 

+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 

(a)  British  pounds 

(b)  Canadian  dollars 
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ABOVE  THE  FOLD 


Freep  newsies 
live  with  rivals 

OF  ALL  THE  indignities  the  Detroit 
Free  Press  has  suffered  in  the  past 
nine  years  as  the  junior  partner  in  a 
joint  operating  agreement  with  the 
Detroit  News,  perhaps  the  worst  has 
come; The  Free  Press  newsroom  is  mov¬ 
ing  into  the  News  building,  and  journal¬ 
ists  were  to  abandon  their  ornate,  73- 
year-old  haunt  after  deadline  July  24. 

Given  the  JOA  tensions  —  and  the 
continuing  bitter  labor  dispute  at  both 
papers  —  sentiment  wasn’t  overflow¬ 
ing. 

“1  realized  the  only  thing  I'll  miss 
about  this  building,  which  is  so  heavy 
with  bad  memories,  is  the  ladies’ 
rooms,”  columnist  Susan  Ager  said  in  a 
Free  Press  story  by  Bill  McGraw.  “The 
one  I  use  has  a  particular  1940s  air 
about  it:  marble  walls,  even  on  the 


stalls;  a  floor  composed  of  a  billion 
speckles  of  white  and  beige  and 
orange  that  never  wears  down  or 
wears  out.” 

Jewelh  defamed 
or  seeking  fame? 

To  THE  VICTIM  belong  the  spoils  — 
that’s  the  message  from  lawyers  for 
the  Atlanta  Journal-Constitution  who 
claim  former  bombing  suspect  Richard 
Jewell  is  exploiting  his  libel  suit  in  an 
effort  to  market  his  story  to  Hollywood. 

Jewell  is  suing  the  Atlanta  papers 
over  articles  identifying  him  as  a  sus¬ 
pect  in  Atlanta’s  1996  Olympic  Park 
bombing,  which  killed  one  person  and 
injured  more  than  100.  He  has  been 
peddling  his  story  to  movie  producers, 
one  of  whom  made  an  offer,  but 
rescinded  it  last  month. 


In  a  court  filing,  newspaper  lawyer 
Peter  Canfield  said  Jewell  and  his 
lawyers  have  engaged  in  a  “promotion¬ 
al  blitz”  as  film  deals  soured. 

Jewell  lawyer  Lin  Wood  ridiculed  the 
charge  and  accused  the  newspaper  of 
fomenting  “prejudicial  sentiment” 
against  the  former  Olympic  security 
guard.  “There  is  no  movie  deal,  period,” 
Wood  said. 

The  Atlanta  papers  broke  the  story 
that  Jewell  was  being  investigated  in 
the  bombing.  Federal  officials  later 
cleared  Jewell  of  any  wrongdoing. 

While  other  news  organizations  have 
paid  to  settle  Jewell’s  claims,  the 
Journal-Constitution  is  fighting. 

In  a  particularly  contentious  defama¬ 
tion  trial,  both  sides  have  traded  barbs. 
Fulton  County'  State  Court  Judge  John 
Mather  has  ordered  the  newspaper  to 
reveal  its  sources.The  paper  has  refused, 
prompting  Wotxl  to  ask  for  sanctions. 

Wore  Clothes  i 

I 

she  turns  to  examine  it  more  closely. 

She  thinks  she  has  seen  something 
like  this  before,  not  long  ago,  and  it 
wasn’t  pleasant.  It  wasn’t.  It  was,  in 
fact,  another  head.” 

Heads  up:  watch  out  for  more  gory' 
plot  twists  in  other  chapters. 

Proceeds  from  the  communal 
novel  benefit  the  Peoria  Public  j 

Library.  Knight  estimated  that  the 
2,000-copy  press  run  could  bring  in  j 
more  than  $10,000.To  order  the  1 

$12.95  paperback,  write  Naked 
Came  the  Farmer,  P.O.  Box  192, 

Peoria,  111.61650. 

“It  was  a  dream  and  a 
nightmare,”  Knight  said  of 
the  communal  venture. 

"The  library'  did  so  well 
with  it  they  wanted  to  do 
a  sequel  and  immediately 
everyone  said  no.” 

Here’s  one  proposal  for 
the  follow-up:  working  title 
Naked  Came  the 
Publisher,  to  be  written  by 
a  band  of  renegade 
reporters.  Knight  said  it 
sounds  promising,  but, 
given  the  subject,  what 
newspaper  would  be  will¬ 
ing  to  print  it? 

—  Robert  Neuwirth 


Naked  Came  The  Title;  Journalists 


This  ones  already  playing  in 
Peoria. 

Thirteen  Illinois  writers,  including 
a  bunch  of  news  staffers,  have  collab¬ 
orated  on  a  1 3-chapter  satirical  novel 
called  Naked  Came  the  Farmer. 

The  amalgam  —  modeled  on 
Naked  Came  the  Stranger,  a  1969 
mystery  spoof  by  20  Melville,  N.Y. 
Newsday  staffers,  and  Naked  Came 
the  Manatee,  a  recent  concoction  by 
1 3  Florida  writers  —  ran  in  install¬ 
ments  earlier  this  year  in  the  Pekin 
Daily  Times  and  the  Community 
Times  weeklies  around  Peoria. 

Contributors  included:  Peoria 
Journal  Star  columnist  Terry  Bibo; 
Julie  Kistler,  an  AP  stringer  and  drama 
critic  for  the  Champaign-Urbana 
News-Gazette;  Jerry  Klein,  a  famed 
Journal  Star  editorial  writer;  Joel 
Steinfeldt,  city  editor  of  the  Pekin 
Daily  Times;  Bill  Knight,  an  award¬ 
winning  freelancer  and  journalism 
prof  at  Western  Illinois  University;  and 
WEEK-TV  news  anchor  Garry  Moore. 

Knight,  who  coordinated  the  effort, 
said  many  of  the  newsies,  who  habit¬ 
ually  present  facts,  had  trouble  mak¬ 
ing  things  up.  But  they  all  met  their 
deadlines.  "We  had  the  opposite  prob¬ 
lem  with  the  fiction  writers,”  he  said. 
"They  came  up  with  all  sorts  of  sce¬ 


narios  but  were  always  a  week  late.” 

Here’s  part  of  the  start,  by  eminent 
sci-fi  author  Philip  Jose  Farmer: 
“Something  banged  loudly  on  the 
floor  above. ...  It  bumped  down  the 
steps  and  bounced  onto  the  floor.  It 
rolled  across  the  polished  hardwood 
floor,  slowed  down,  and  stopped  a 
few  feet  to  her  right.  One  of  its  eyes 
was  open,  and  it  was  looking  up  at 
her. . .  .The  head  was  a  man’s.Though 
battered  and  beaten,  it  was  a  head 
she  knew  well. . . .  She’d  seen  its 
owner  only  a  week  ago  at  the  special 
county  board 
meeting  in 
Pekin.” 

And  here’s  a 
chunk  of 
Chapter  10, 

Bibo’s  contribu¬ 
tion:  “In  the 
neon-green  light 
of  the  dash, 

Cassie’s  eye 
catches  a  round¬ 
ed  shape  top¬ 
pling  aside  in 
her  back  seat. 

She  doesn’t 
remember 
putting  anything 
back  there,  so 
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^*THE  FOURTH  ESTATE 


Toss  Out  Suits  From 
Fired  Phoenix  Staffers 

JOURNALISTS  WHO  LIVE  and  die  by  the  First  Amendment  should 
be  the  last  people  rushing  to  court  to  punish  someone  for  exercis¬ 
ing  his  free  speech  rights. 

But  that  doesn’t  seem  to  be  the  case  in  two  libel  suits  filed  by  three 
dozen  reporters  who  lost  their  jobs  when  the  Phoenix  Gazette  folded 
(news  story,  p.  18).  They  are  suing  Phoenix  Newspapers  Inc.  and  for¬ 
mer  Arizona  Republic  managing  editor  Steve  Knickmeyer  over  some 
cracks  he  made  about  them  in  the  Columbia  Journalism  Review. 
Knickmeyer  was  quoted  as  saying  “most”  of  the  60  editorial  staffers 
who  were  laid  off  after  the  January'  1997  closing  of  the  Gazette  were 
“fat,  lazy,  incompetent  and  slow.” 

The  two  groups  of  reporters  claim  they  “sustained  damages  by  way 
of  mental  anguish  and  emotional  distress,  humiliation,  embarrassment 
and  damage  to  their  professional  reputations.” 

Well,  we  don’t  know  about  all  that  —  but  these  reporters  surely 
should  feel  embarrassed.  Let’s  be  clear  here:  We  have  no  idea  —  not 
even  an  opinion  —  of  who,  if  anyone,  is  right  in  this  little  war  of 
words.  These  reporters  are  upset  at  being  called  “fat,  lazy,  incompetent 
and  slow”?  Then  they  should  write  a  scathing  letter  to  CJR.  Or  log  on 
the  News  Mait  Cooperative  site  (w'ww.newsmait.com)  and  leave  a 
nasty  e-mail  about  PNI.  Anything  is  preferable  to  the  unedifying  specta¬ 
cle  of  a  journalist  filing  suit  over  the  expression  of  an  opinion. 

The  Gazette  reporters’  suits  are  not  only  a  bad  idea  in  principle  — 
they  appear  to  be  legally  weak  as  well.  PNI  lawyers  note  that  courts 
have  held  repeatedly  that  comments  about  professional  performance, 
including  journalism  competency,  are  not  actionable  under  the  First 
Amendment.  PNI  has  asked  Maricopa  County  Superior  Court  Judge 
John  H.  Seidel  to  dismiss  the  first  of  the  two  lawsuits  by  summary 
judgment.  Both  suits  deserve  that  fate. 
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LETTERS  TO  THE  EDITOR 


No  broom  swept 
Star  Tribune 

ONCE  AGAIN  I  must  call  your  atten¬ 
tion  to  careless  reporting  about 
both  Star  Tribune  and  our  new  par¬ 
ent,  the  McClatchy  Co. 

Your  piece  (“McClatchy’s  new 
broom  brings  Twin  City  turnover,”  May 
30,  p.  3)  by  Robert  Neuwirth  was  mis¬ 
leading.  The  announced  departures  of 
both  Joel  Kramer  and  Chris  Mahai  were 
decisions  they  each  made  personally 
and  in  no  way  reflect  a  McClatchy 
“broom”  as  your  headline  inaccurately 
boomed.  To  the  contrary,  McClatchy 
has  repeatedly  made  it  clear  that  all 
Star  Tribune  employees  were  asked  to 
stay  with  the  company.  Period. 

McClatchy  even  went  the  extra  mile 
and  removed  any  financial  incentive 
that  might  have  prompted  senior  man¬ 
agers  to  leave.  It  agreed  to  pay  sever¬ 
ance  due  whether  the  employees  — 
like  Joel  and  Chris  —  stayed,  or  not. 
Hardly  the  behavior  of  a  broom-wield¬ 
ing  corporation. 

Newspaperdom* 


50  YEARS  AGO  . . .  The  International 
Typographical  Union  and  Gannett 
Newspapers  woriced  out  a  settle¬ 
ment  to  the  one-year  “no-contract” 
dispute. The  terms  call  for  the  union 
to  agree  to  a  no-strike  clause  and 
management  to  agree  not  to  intro¬ 
duce  any  new  processes  or  machin¬ 
ery  during  the  life  of  the  contract, 
unless  there  is  a  strike.  Only  the 
issues  resulting  from  the  Taft-Hartley 
Act  prohibitions  were  discussed  in 
the  first  stage  of  the  settlement. 

Wages,  hours  and  woridng  condi¬ 
tions  must  be  negotiated  before  a 
formal  agreement  can  be  submitted 
to  the  union. 

From  Editor  &  Publisher 
July  24,  1948 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


As  employees  and  residents  in 
Minneapolis  and  St.  Paul  knew,  Joel’s 
plans  include  wanting  history  and 
spending  time  as  a  youth  volunteer  in 
the  Twin  Cities  —  not  “unspecified”  as 
you  reported. 

Frank  Parisi 

vice  president, 
communications-corporate  relations, 
the  Star  Tribune,  Minneapolis,  Minn. 

Using  sunshine 
law  against  rivals 
is  nothing  new 

FTER  READING  YOUR  article 
“Tampa  Tribune  Denies  Spying  on 
Competitors”  by  David  Noack  Qune 
13,  pp.  1 1-12),  one  came  away  with  the 
impression  that  journalists  have 
devised  a  new  way  of  shooting  them¬ 
selves  in  the  foot.  Unfortunately,  jour¬ 
nalists  complaining  about  legal  access 
to  government-held  public  records  on 
ethical  grounds  is  nothing  new. 

It  has  happened  at  least  twice 
before.  In  1987,  the  Daily  News  of  Los 
Angeles  asked  the  Southern  California 
Rapid  Transit  District  under  the  state 
public  records  law  for  documents  pre¬ 
viously  released  to  competing  newspa¬ 
pers.  In  1981,  Jack  Taylor  used  the  fed¬ 


eral  Freedom  of  Information  Act  to 
request  after-action  reports,  summaries 
of  visits  and  interviews  conducted  by 
journalists,  from  the  Pentagon. 

In  both  the  Florida  case  and  the  fed¬ 
eral  case,  the  ethical  charges  originated 
with  the  agencies  that  the  media  were 
investigating.  In  Florida,  suspicions  that 
the  Tampa  Tribune  was  “spying”  on  its 
competitors  were  planted  by  the  gover¬ 
nor’s  top  spokesj)erson.  In  Jack  Taylor’s 
case,  it  was  an  Army  chief  of  public 
affairs  who  judged  the  request  a  “viola¬ 
tion  of  professional  ethical  standards”. 

The  fact  that  journalists  then  took 
up  the  cry  begun  by  public  affairs  peo¬ 
ple  is  alarming  to  me.  Did  they  not 
question  whose  interests  were  being 
served  by  these  viewpoints? 

Legislation  allowing  access  to  public 
information  held  by  governments  has 
been  hard  won  in  this  country.  Even 
though  the  right  of  access  has  been 
guaranteed  by  law,  battles  against  gov¬ 
ernment  secrecy  are  waged  daily.  The 
Freedom  of  Information  Center  at  the 
Missouri  School  of  Journalism  has  been 
monitoring  this  daily  struggle  since 
1958.  We  can  never  afford  to  take  this 
right  for  granted. 

Kathleen  Edwards 

manager, 

Freedom  of  Information  Center, 
Columbia,  Mo. 


Fourth  Annual 

Medill  School  of  Journalism/Strong  Capital  Mangement,  Inc. 

Financial  Writers  and  Editors  Awards 

Open  to  dailies,  weeklies,  monthlies  and  broadcast  outlets  in  Illinois,  Indiana,  Iowa, 
Michigan,  Minnesota,  Missouri,  North  Dakota,  Ohio,  South  Dakota,  Wisconsin,  plus 
two  national  categories,  for  work  published  from  July  1,  1997  through  June  30,  1998. 
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•  Spot  news  reporting  on  a  personal  finance  topic  affecting  investors.  Daily 
newspaper. 

•  Profile  on  a  publicly-traded  Midwestern  company  that  offers  useful  information  for 
investors.  Daily,  weekly  or  monthly. 

•  General  markets  coverage,  feature  or  series,  that  helps  investors  understand  stock, 
bond  or  other  financial  markets.  Daily  newspaper  only. 

•  Feature  or  column  on  a  personal  finance  topic  affecting  investors.  Daily,  weekly  or 
monthly.  Midwestern  or  national. 

•  Broadcast  feature  or  series  useful  to  investors.  Midwestern  or  national. 

Deadline  July  31, 1998.  Applicants  should  submit  original  and  one  copy  to  Jan  Boudart, 
do  Medill  School  of  Journalism,  Fisk  204,  Northwestern  University,  Evanston,  Ill. 

60208.  Attention:  Strong  Funds/Medill  awards. 

July  25, 1998 


http://www.mediainfo.com 


Editor  &  Pi:busher  9 


EVERY  . 

BY  ALLAN  WOLPER 

CNN’S  CIA  Connection: 
New  ‘Tailwind’  Controversy 

E&P  has  learned  that  ex-CIA  agents  from  the  Vietnam  War  era  participated  in  the 
internal  CNN  review  that  caused  CNN  to  retract  its  story  about  nerve  gas  attacks  in  Laos 

DITOR  &  PUBLISHER  HAS  learned  CNN  retained  by  us.” 

used  ex-CIA  officials  who  were  on  active  The  New  York  Times  said  Abrams  told  reporters 
duty  during  the  Vietnam  War  to  investigate  in  a  conference  call  after  he  announced  his  find- 
its  broadcast  charging  the  U.S.  military  with  ings,  that  he  used  “enlisted  former  intelligence  offi- 
using  nerve  gas  to  kill  American  defectors  in  Laos.  cers”from  KroU  Associates  to  help  him  in  his  inves- 
The  CNN  story,  which  also  appeared  in  Time  tigation. 
magazine,  claimed  the  alleged  secret  mission  in  Elaine  Wood,  managing  director  of  Kroll 
September  1970, called“OperationTailwind,”was  a  Associates,  a  division  of  Kroll-O’Gara,  confirmed 
CIA-approved  operation.  that  five  former  CLA  officials  were  involved  in  the 

April  Oliver  and  Jack  Smith,  the  CNN  producers  CNN  investigation, 
who  were  fired  in  the  wake  of  the  story’s  retrac-  “The  people  at  Kroll  have  the  highest  integrity,” 
tion,  contend  that  using  the  CLA  to  investigate  said  Wood,  a  former  assistant  U.S.  attorney  in 
itself  undermined  CNN’s  internal  probe.  Manhattan.  “We  were  told  to  use  our  sources  to 

E&P’s  revelations  about  the  ex-CLA  operatives, 
originally  published  on  the  E&P  Web  site  on 
Monday,  were  a  topic  at  the  Wednesday  press  con¬ 
ference  held  by  Oliver  and  Smith  on  the  mezza¬ 
nine  of  the  Freedom  Forum’s  Newseum  in  New 
York.  “The  fact  that  the  CLA  was  involved  is  a  big 
story,”  said  Oliver.  Earlier,  she  noted  that  “those  offi¬ 
cials  would  have  a  vested  interest  in  not  confirm¬ 
ing  what  we  had  found.” 

Floyd  Abrams,  the  First  Amendment  attorney 
who  ran  the  CNN  investigation,  told  E&P  he  had 
hoped  the  former  CLA  officials  would  unearth 
“information  that  might  support  the  broadcast.” 

Abrams  concluded  there  was  not  enough  infor¬ 
mation  to  confirm  the  nerve  gas  thesis  and  advised 
CNN  and  Time  to  “retract  the  story  and  apologize,” 
which  they  did.  Abrams  angrily  denied  that  his 
report  was  tainted  by  the  use  of  ex-CLA  operatives. 

PREPOSTEROUS' 

“That  is  preposterous  and  utter  nonsense,”  said 
Abrams,  who  was  involved  in  the  1971  Pentagon 
Papers  court  case.  “The  very  idea  that  we  tapped 
into  the  intelligence  community  was  a  sign  that 
the  report  was  not  flawed.  I  know  that  the 
reporters  were  deeply  committed  to  their  story. 

My  view  is  that  they  were  wrong.” 

Abrams  said  he  did  not  mention  the  role  the  ex- 
CLA  members  played  in  his  investigation  because 
they  did  not  come  up  with  any  information  he 
could  use  in  his  54-page  report. 

'INDEPENOENT  INVESTIGATORS’ 

The  Abrams  report  noted  only  that  “we  have  uti¬ 
lized  the  services  of  independent  investigators 

Wolper  is  a  professor  of  journalism  at  Rutgers 
University  and  an  E&P  reporter. 
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find  information  and  report  back  whether  it 
turned  out  to  be  in  favor  of  or  against  the  broad¬ 
cast.” 

Wood,  who  supervised  the  CNN  investigation 
for  KroU,  noted  that  the  agency  was  not  asked  to 
perform  a  news  analysis. 

“We  were  asked  to  investigate  and  find  facts,” 
she  said.“Our  job  was  not  to  comment  on  the  judg¬ 
ment  made  in  the  CNN  piece.  One  of  the  things 
that  impressed  me  about  the  assignment  was  that 
we  were  given  no  restrictions  on  how  far  we 
could  go.  It  was  a  profoundly  moving  assignment 
to  walk  back  on  a  piece  of  history,  to  speak  to  the 
people  who  lived  during  that  period.” 

Kroll  provided  the  following  thumbnail  descrip¬ 
tions  of  its  investigative  team  members: 

♦  Brian  Jenkins,  a  former  Green  Beret  in  Vietnam 
who  briefed  Henry  Kissinger  several  times,  recent¬ 
ly  left  Kroll  to  start  his  own  consulting  agency. 

♦  Charles  Englehart,  a  vice  president  in  KroU’s 
Washington,  D.C.,  office,  joined  Kroll  last  year  after 
a  30-year  career  in  the  CIA.  His  wife,  Deidre,  works 
in  CIA  headquarters  in  Langley,  Va. 


♦  Ted  Price  joined  Kroll  in  1995  after  35  years  in 
the  CIA,  including  a  stint  as  chief  of  clandestine 
services. 


EOT 


♦  Norb  Garrett,  head  of  the  Kroll  London  office, 
spent  30  years  with  the  CIA.  He  served  as  director  of 
CIA  congressional  affairs  from  1989  to  1991  before 
retiring  from  the  agency. 

♦  David  Rosenthal,  a  former  senior  vice  president 
from  Merrill  Lynch  who  spent  20  years  with  the  CL\, 
joined  Kroll  in  1989. 

Wood  said  everyone  who  worked  on  the  investi¬ 
gation  was  asked  beforehand  whether  there  was  any¬ 
thing  in  their  past  that  might  influence  their 
research. 

“Any  person  who  could  not  answer  that  question 
would  not  have  been  allowed  to  work  on  the  pro-  [ 

ject,”  she  said. 

At  first.  Wood  suggested  that  E&P  speak  to 
Englehart  about  how  his  wife’s  current  employment 
at  the  CLA  might  have  compromised  the  investiga¬ 
tion. 

“Charley  said  he  doesn’t  want  to  dignify  that  kind 
of  charge  with  a  reply,”  Wood  said  after  speaking  to 
Englehart.  “His  wife  is  an  overt  employee  of  the  CLA 
and  not  affected  by  the  CNN  investigation.” 

(See  CLA  on  page  31) 

.  t 

Hostage  Situation  Reported 
At  Sault  Ste.  Marie  Daily 

A  MAN  WITH  a  shotgun  fired  two  shots  inside  the  offices 
of  the  Evening  News  in  Sault  Ste.  Marie,  Mich.,  and  was 
apparently  holding  some  employees  hostage,  the  Associated 
Press  reported  as  E&P  went  to  press  July  23. 

Quoting  a  fire  captain  and  a  barber  whose  shop  is  near  the 
newspaper’s  offices,  AP  said  police  received  a  911  call  at 
about  9:35  a.m.  EDT  Some  employees  escaped  the  newspa¬ 
per,  and  officers  from  state  and  city  police  and  the  sheriff’s 
department  surrounded  the  building,  fire  Capt.  Darrell 
Marbele  said. 

Contacted  just  before  noon,  a  dispatcher  at  the  Sault  Ste. 

Marie  Police  Department  told  E&P,  “We  have  nothing  to 
report.  Everybody’s  out.  We’re  just  here  answering  the 
phones.” 

Barber  Lex  Walsh  told  AP  a  man  with  a  shotgun  walked 
into  the  News  and  fired  at  least  two  shots.  Walsh  said  the 
receptionist  escaped  and  ran  to  his  barber  shop,  but  the 
receptionist  said  others  were  trapped  in  the  building. 

“He’s  apparently  holed  up  in  the  building.  There  are  a  lot 
of  people  in  the  building,”  Walsh  said,  adding  that  the  recep¬ 
tionist  was  too  upset  to  say  whether  any  newspaper  employ¬ 
ee  had  been  wounded. 

“She  was  in  a  pretty  nasty  state  of  mind,  so  they  got  her 
out  of  here.  She  was  crying,”Walsh  said. 

The  News  is  a  7,400-circulation  daily  located  in  Michigan’s 
Upper  Peninsula  near  the  Canadian  border.  It  was 
purchased  last  year  by  Liberty  Group  Publishing,  the  ftist- 
growing  chain  led  by  former  Hollinger  International  execu¬ 
tives. 

An  assistant  to  Libert>'  CEO  Kenneth  Serota,  contacted 
soon  after  the  news  broke,  said  Serota  had  no  additional 
information. 

“We’re  waiting  for  news.  I’m  waiting. . . .  Ken  is  aware  of 
the  situation,”  she  said.  —  Mark  Fitzgerald 
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Canadian  Consolidation  As 
Southam  Goes  National 

Sun  Media  exchanges  Financial  Post  and  $150  million  for  four  Ontario  dailies,  as  Hoi  linger  invests 
in  national  launch,  and  may  remake  Post  into  business  section  of  a  new  national  paper 


HE’S  BACK.  NINE  months  after  he  lost  a 
bid  to  buy  the  Financial  Post  and 
dumped  his  minority  stake  in  the 
Canadian  financial  daily,  media  baron 
Conrad  Black  has  returned  with  a  vengeance. 

Southam  Inc.  —  which  is  controlled  by  Black’s 
Hollinger  Inc.  —  has  agreed  to  acquire  Sun  Media’s 
80%  stake  in  the  Post  and  intends  to  make  the  91- 
year-old  tabloid  the  financial  flagship  of  its  nation¬ 
al  newspaper  empire.  Sun  Media  is  surrendering 
the  Post  and  $150  million  (Canadian)  in  cash  in 
return  for  four  Ontario  dailies. 

The  deal  gives  an  inrunedi- 
ate  injection  of  credibility  to 
Southam’s  planned  October 
rollout  of  a  new  Canadian 
national  newspaper.  And  it 
provides  Sun  Media  with  a 
major  boost  in  the  lucrative 
Southern  Ontario  market. 

Paul  Godfrey,  president 
and  CEO  of  Toronto-based 
Sun,  said  Black’s  winning 
offer  was  much  sweeter  than  his  earlier  cash  bid, 
which  was  “very  substantially  less  than  this,”  con¬ 
cluding  that  Black’s  thirst  for  a  national  paper 
prompted  the  increase.  “There  is  no  doubt  about 
it,”  Godfrey  said.  “I  don’t  think  he  did  it  simply 

because  he  thinks 
that  Paul  Godfrey 
is  such  a  nice 
guy.” 

The  tabloid 
Post  publishes 
Tuesday  through 
Saturday  and  aver¬ 
ages  100,000-cir¬ 
culation  daily, 
200,000  on  the 
weekend.  It 
reports  revenues 
of  approximately 
$75  million 
(Canadian)  a  year. 

Analysts  valued 
80%  of  the  Post  at 
$160  million 
(Canadian).  When 
he  sold  his  19  9% 
holding  last  year. 
Black  surrendered 
it  for  $25  million. 


The  Fiihinciiil  Post 


Post  goes  to  ^utham 
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Affiance,  Adantis  $75()M  giant 


From  Sun  Media  to  Southam 


“We’re  like  hockey 
players.  We  come 
to  play  hockey, 
and  every  once 
in  a  while  we 
get  traded.” 


The  remaining  stake  is  in  the  hands  of  U.K.-based 
Pearson  PLC,  owner  of  the  Financial  Times  news¬ 
paper  and  Economist  magazine. 

For  giving  up  $150  million  and  control  of  the 
Post,  Sun  Media  acquires  the  Hamilton  Spectator, 
Kitchener-Waterloo  Record,  Cambridge  Reporter 
and  Guelph  Daily  Mercury.  Together  they  have 
200,000-circulation  daily  and  annual  revenues  of 
$130  million.  “They’re  not  paying  anything  to  us 
except  respect,”  said  Godfrey. 

He  noted  that  the  four  monopoly  papers  Sun 
Media  is  getting  generate  nearly  double  what  the 
Post  does  and  operate  at  “substantially  higher”  mar¬ 
gins,  but  declined  to  give  specifics. 

With  the  transaction.  Sun  Media  will  own  15  of 
Canada’s  105  dailies  and  a  16%  share  of  the 
nation’s  newspaper  circulation.  Locally,  Sun  Media 
will  surge  past  the  Toronto  Star  as  the  newspaper 
company  with  the  largest  circulation  in  Southern 
Ontario.  Black’s  Hollinger  Inc.  will  own  58 
Canadian  dailies,  commanding  40%  of  the  newspa¬ 
per  circulation  in  the  country. 

The  day  the  swap  was  announced.  Sun  Media’s 
stock  rose  almost  7%  to  $15.35.  Southam  also  did 
well,  up  7.5%  to  $28.75.  Both  companies  are  pub¬ 
licly  traded  on  the  Toronto  exchange. 

Buying  the  Post  puts  Southam’s  planned  nation¬ 
al  daily,  scheduled  for  launch  in  October,  in  a  direct 
fight  with  Thomson’s  Globe  and  Mail  in  Toronto. 

But  the  deal  fueled  questions  about  the  Post's 
future.  While  Black  has  suggested  it  will  remain 
independent,  Kenneth  Whyte,  editor  of  the  yet- 
unnamed  national  daily  —  Southam  has  applied  to 
register  the  name  National  Post  with  Canada’s 
Trademarks  Registrar  in  Ottawa  —  claimed  that 
the  Post  would  become  the  financial  section  of  the 
new  paper,  the  New  York  Times  reported. 

But  Bill  Neill,  publisher  and  CEO  of  the  tabloid 
Post,  said  the  decision  wasn’t  written  in  stone. 
“The  people  at  Southam  came  to  the  conclusion 
that  the  Post  would  make  an  admirable  fourth  sec¬ 
tion  of  its  national  paper  —  and  it  would,”  said 
Neill,  who  has  been  at  the  paper  for  23  years.  But 
the  deal  came  together  quickly  and  many  uncer¬ 
tainties  remain.  Neill  expects  Southam  to  decide 
the  Post's  future  within  two  weeks. 

Neill  said  the  Post's  325  employees  were  gird¬ 
ing  for  change,  whatever  it  might  entail. “In  news¬ 
papers,  of  course,  we  have  to  embrace  change,”  he 
observed.  “We’re  like  hockey  players.  We  come  to 
play  hockey,  and  every  once  in  a  while  we  get 
traded.” 


12  Editor  &  PuBUSHER 


http  ://www.  mediainfo  .com 


July  25, 1998 


BY  DAVID  NOACK 


er  together.  Then  they  had  dinner  at  a  Taco  ■ 
Bell  restaurant  before  he  dropped  her  I 
home  around  9  p.m.  I 

However,  the  girl’s  parents  were  suspi-  1 
cious.  Earlier  on  Dec.  30,  her  stepfather  ' 
intercepted  an  e-mail  about  the  mall  ren¬ 
dezvous  —  and  discovered  Titanic  wasn’t 
playing  there  that  night.  Posing  as  his  step¬ 
daughter,  he  contacted  Algeo  online  to  gath¬ 
er  more  information. 

The  Arvada,  Colo.,  police  charged  Algeo  in 


I  I^^^^Coanty  staffeR  fife 


Reporter  Pleads  Guilty 
To  Sex  With  14- Year-Old 

A  Denver  Post  reporter  was  arrested  in  January  and  charged  with  having  sex  with  a  child. 
The  Post  says  it  didn’t  learn  of  the  incident  until  June.  It  finally  reported  on  it  last  week. 


A  DENVER  POST  business  reporter  stayed 
on  the  job  for  seven  months  after  he  was 
charged  with  sexually  assaulting  a  14-year- 
old  girl  he  met  in  a  chat  room  on  America 

Online. 

Dennis  Algeo,  42,  in  a  plea  bargain  last  week 
with  the  Jefferson  County  District  Attorney’s 
Office,  pleaded  guilty  to  one  felony  count  of  sexu¬ 
al  assault  on  a  child.  He  faces  two  to  eight  years  in 
prison,  plus  fines  of  up  to 
$500,000,  at  sentencing  sched¬ 
uled  for  September. 

Members  of  the  girl’s  family 
said  they  were  disappointed  in 
the  plea  deal  and  wanted  the 
case  to  go  to  trial. 

Editor  in  chief  Dennis  A. 
Britton  said  Algeo  was  on  paid 
leave  pending  further  action. 

1  Police  said  the  girl  portrayed 
herself  online  as  15  years  old 
and  gave  the  user  name 
leo  kept  “15female.’’ 

intil  he  pled  Algeo  first  told  her  he  was  24, 

sex  crime  and  then  34.  After  a  series  of  online 
I  paid  leave.  conversations,  e-mails  and  phone 

calls,  the  two  met  at  Westminster 
Mall  near  Denver  last  Dec.  30.  She  told  her  parents 
she  was  going  to  see  the  movie  Titanic,  a  police 
affidavit  said.  After  they  met,  Algeo  took  her  back 
to  his  house,  where  they  began  “hugging,  kissing 
and  had  sexual  intercourse.” 

The  girl  told  police  that  during  the 
encounter,  Algeo’s  wife  called  and  was 
identified  by  a  caller  ID  box.  After  Algeo 
called  his  wife  back,  the  pair  took  a  show- 


Dennis  Algeo  kept 
reporting  until  he  pled 
guilty  to  a  sex  crime  and 
was  put  on  paid  leave. 


82-word  report  appeared  at  the  bottom  of  an 
inside  page  in  the  B  section. 

A  law  enforcement  official  groused  that  a  cop 
charged  with  a  similar  crime  would  have  found 
the  story  plastered  across  the  front  page  of  the 
newspaper. 

The  story  was  reported  June  25  by  Rick 
Salinger,  an  investigative  reporter  for  CBS  affiliate 
KCNC,  and  by  the  alternative  weekly  Westward  in 
its  July  16-22  edition. 

Britton  said  when  Post  executives  found  out 
about  the  charges  in  mid-June,  they  confronted 
Algeo  and  he  gave  his  account.  Nevertheless,  the 
newspaper  allowed  Algeo  to  continue  reporting. 

“He  was,  as  it  turns  out,  extremely  forthcom¬ 
ing,”  said  Britton. “But  they  had  started  their  nego¬ 
tiations  with  the  prosecution  for  the  plea  bargain, 
so  we  agreed  to  let  it  go  to  see  how  it  would  work 
out,  reduced  his  assignments  as  best  we  could  and 
believed  in  the  American  principle,  the  law  prin¬ 
ciple  that  you’re  innocent  until  proven  guilty.” 

Algeo,  who  covers  health  care  and  biotechnolo¬ 
gy,  joined  the  Post  in  October  1995.  He  previously 
covered  business  for  the  Wichita  (Kan.)  Eagle 
and  Duluth  (Minn.)  News-Tribune. 

At  his  July  20  arraignment  in  Jefferson  County, 
Algeo  attended  with  his  attorney  and  a  priest. 
Following  his  guilty'  plea,  they  left  the  courthouse 
without  comment,  according  to  a  report  in 
Denver’s  Rocky  Mountain  News. 
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January  with  enticing  a  14-year-old  into  sex. 

The  Prjst  said  it  didn’t  learn  about  those  0^ 
charges  until  June.The  newspaper  didn’t  pub- 
lish  anything  about  the  incident  until  July  2 1 , 
the  day  after  Algeo’s  plea. That  two-paragraph. 
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Top  Gannett  VP  Vetted 
Chiquita  Story  Package 

New  details  emerge  about  how  the  failed  collection  of  investigative  stories  was  vetted 
and  exactly  how  a  reporter  used  the  Chiquita  voice  mail  system  to  augment  his  interviews 


The  disavowed  Cincinnati  Enquirer 

expose  on  Chiquita  Brands  International 
was  legally  vetted  at  the  highest  levels  of 
the  Gannett  Co.  rather  than  at  the 
Enquirer,  according  to  the  Wall  Street  Journal. 

The  18-page  collection  of  stories  about 
Chiquita’s  business  practices  has  since  been 
retracted  and  the  Gannett-owned  Enquirer  has 
agreed  to  pay  more  than  $10  million  to  the 
Cincinnati-based  banana  company. 

The  scope  and  specifics  of  the  deal  remain 
secret  as  officials  at  the  Enquirer  and  Gannett 
refuse  to  discuss  the  matter,  even  with  their  own 
newsroom  staff  But  details  of  the  incident  have 
emerged  in  Chiquita’s  lawsuit  against  the  reporter 
and  in  the  Journal  and  the  New  York  Times. 

The  issue  of  exactly  who  edited,  reviewed  and 
approved  the  18-page  collection  of  stories  that 
was  later  retracted  in  toto  has  been  one  of  the  inci¬ 
dent’s  larger  mysteries. 

APPROVED  AT  THE  TOP 

The  Journal  reported  that  when  the  stories 
were  nearly  done,  they  were  reviewed  by  in-house 
Gannett  lawyers  and  its  outside  law  firm,  Nixon, 
Hargrave,  Devans  &  Doyle.  “Philip  Currie, 
Gannett’s  senior  vice  president  for  news,  took  the 
unusual  step  of  reviewing  the  articles  personally, 
Enquirer  insiders  say.  Mr.  Currie  and  Gannett  out¬ 
side  counsel  Robert  Bernius  at  Nixon  Hargrave 
decline  to  comment,”  reported  the  Journal. 

The  Journal  reported  that  in  October  1997, 
more  than  six  months  before  publication,  lead 
reporter  Mike  Gallagher  told  Enquirer  editor 
Lawrence  K.  Beaupre  that  he  had  tapped  into 
Chiquita’s  voice  mail  system  so  he  could  verify  the 
authenticity  of  the  voice  mail  messages  he  was 
receiving  from  a  Chiquita  source.  Beaupre  is  said 
to  have  told  Gallagher  not  to  do  it  again. 

Gallagher  has  declined  to  respond  to  repeated 
requests  for  conunent.  Publisher  Har^ 
pie  also 


declined  to  comment  on  the  latest  reports. 

Illegal  voice  mail  intrusions  were  cited  by  the 
Enquirer  as  the  main  reason  the  newspaper 
retracted  all  sections  of  the  stories  it  published 
about  Chiquita. 

In  fact,  Chiquita’s  suit  alleges  that  Gallagher 
spent  so  much  time  tapping  into  the  company’s 
password-protected  voice  mail  system  that 
employees  there  were  often  unable  to  access  their 
own  mailboxes. 

As  a  reporting  technique,  according  to  the 
court  papers,  Gallagher  posed  questions  to 
Chiquita  officials,  waited  awhile,  and  then  used 
illegally  obtained  passwords  to  tap  into  their  mail¬ 
boxes  and  eavesdrop  on  what  they  were  saying  to 
each  other  about  issues  the  reporter  raised. 

Chiquita  officials,  in  the  legal  documents, 
describe  how  the  voice  mail  system  operates, 
allowing  workers  around  the  world  to  communi¬ 
cate  with  each  other.  They  said  the  voice  mail  sys¬ 
tem  receives  about  12,500  messages  a  week. 

Over  several  months,  Chiquita  says,  Gallagher 
recorded  more  than  2,000  messages.  “A  review  of 
the  stolen  messages  —  made  available  to  Chiquita 
only  recently  as  a  result  of  a  settlement  with 
Gannett  and  the  Enquirer  —  shows  that 
Gallagher  timed  his  illegal  entries  into  Chiquita 
voice  mail  boxes  so  that  he  could  eavesdrop  on 
the  company’s  employees  having  such  discus¬ 
sions,”  claims  the  lawsuit. 

“Based  on  the  results  of  his  illegal  eavesdrop¬ 
ping,  Gallagher  also  generated  new  questions  for 
Chiquita,  revised  old  questions,  and  withdrew  cer¬ 
tain  questions,”  says  the  lawsuit. 

The  legal  action  by  the  multinational  corpora¬ 
tion  is  aimed  only  at  Gallagher  who  was  not 
included  in  the  settlement  reached  earlier 
between  the  newspaper  and  Chiquita. 

SEC  INVESTIGATES 

Meanwhile,  the  Times  reported  that  the 
Securities  and  Exchange  Commission  is  conduct¬ 
ing  its  own  investigation  into  one  of  the  allega- 
s^tions  made  in  Gallagher’s  stories  —  that  Chiquita 
^employees  may  have  been  involved  in  a  bribery 
S«cheme  in  Colombia. 

Chiquita  executives  said  company  policy  pro- 
ibits  illegal  payments  to  government  officials  and 
at  the  issue  is  being  monitored  by  management, 
e  Foreign  Corrupt  Practices  Act  prohibits  U.S.- 
ased  companies,  including  their  agents  and  offi¬ 
cers,  from  bribing  foreign  officials. 
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N.Y.  Post  Gets 
$24M  Government  Gift 

State  and  city  hand  out  breaks  on  taxes  and  energy,  along  with  the  biggest  economic 
development  grant  ever,  to  keep  the  papers  printing  operation  in  the  Big  Apple 


At  the  same  time  New  Yorkers  are  ques¬ 
tioning  city  plans  to  spend  tax  money  to 
build  a  new  Yankee  ballpark,  city  and  state 
officials  have  given  the  New  York  Post  $24.4  mil¬ 
lion  in  incentives  to  keep  printing  operations 
within  city  limits. 

The  bonanza  comes  on  top  of  $20.7  million 
worth  of  breaks  the  city  handed  the  Post  two 
years  ago  to  help  set  up  new  editorial  headquar¬ 
ters  in  midtown  Manhattan. 

While  the  Post  has  zealously  supported  Mayor 
Rudolph  Giuliani  and  Gov.  George  Pataki,  city 
and  state  officials  said  they  feared  the  Post  would 
follow  its  archrival  Daily  News  and  move 
production  across  the  Hudson  River  to  New 
Jersey. 

The  New  York  Times  and  Daily  News  also  took 
advantage  of  taxpayer-financed  incentives  over  the 
last  decade. 

The  Times  received  a  tax  and  utilities  package 
worth  more  than  $29  million  before  building  a 
new  plant  in  Queens.  The  News  got  $15  million  in 
tax  breaks  from  New  Jersey  before  building  a 
plant  in  Jersey  City. 

The  News'  location  —  in  sight  of  Manhattan  — 
has  led  to  occasional  delays  in  traffic-clogged  tun¬ 


nels  under  the  Hudson  River,  according  to  critics. 
As  a  result,  they  said  it  wasn’t  likely  the  Post 
would  print  across  the  river. 

“It’s  another  case  of  the  city  and  state  throwing 
away  hard-earned  tax  dollars  on  a  company  that 
would  not  have  left  the  city  anyway,”  state  Sen. 
Franz  Leichter  told  the  Times. 

The  Post  plans  a  $200  million  color  printing 
plant  in  a  South  Bronx  rail  yard  convenient  for 
receiving  newsprint  by  rail.  Incentives  include  $4 
million  in  sales  tax  breaks,  $7.5  million  in  low<ost 
state  electricity  and  a  $12.9  million  state  econom¬ 
ic  development  grant  —  the  biggest  ever. 
Government  hopes  to  retain  over  800  full-time 
jobs. 

Moreover,  the  Post  is  eligible  for  millions  of 
additional  dollars  —  in  tax  breaks  and  training 
grants  —  because  the  plant  is  in  a  poor  neighbor¬ 
hood. 

Owned  by  Rupert  Murdoch’s  News  Corp.,  the 
Post  has  long  editorialized  against  using  tax  dol¬ 
lars  for  government  handouts.  In  an  interview. 
Post  spokesman  Howard  Rubenstein  said  the 
newspaper  “probably  would  favor”  grants  like 
those  it  was  getting  because  they  help  keep  jobs 
and  income  in  the  city. 


r 


African-American  Women  Accuse  Boston  Globe 
Of  ‘Ugly’  Campaign  Against  Patricia  Smith 


WHILE  20  BLACK  women  have  complained 
about  the  Boston  G/ofoe’s  “ugly,  vindictive 
campaign”  against  ousted  columnist  Patricia 
Smith,  the  Globe  said  fakeiy'  may  taint  as  many 
as  52  of  her  columns. 

In  a  letter  to  the  Globe,  which  forced  its  star 
African-American  columnist  to  resign  last 
month  after  she  admitted  fabrications  in  four 
columns,  the  women  condoned  neither  Smith’s 
“misdeed”  nor  the  paper’s  ouster  of  her.  But  the 
women,  including  a  civil  rights  attorney  and  an 
MIT  professor,  strongly  objected  “to  the  ugly, 
vindictive  campaign  the  paper  is  now  waging  to 
obliterate  the  columnist’s  otherwise  stellar 
record  of  achievement  as  a  journalist.” 

They  cited  an  editor’s  note  as  well  as  com¬ 
ments  by  the  paper’s  ombudsman  and  two 
columnists. 

In  reply.  Globe  editor  Matthew  Storin  said  in 
a  piece  in  the  Neu^  York  Times,  “I  don’t  agree 
with  that,  although  I  understand  it  looks  that 


way  to  them.”  The  Times  and  Globe  are  owned  | 
by  the  New  York  Times  Co.  I 

The  letter  was  made  public  July  20  as  the  i 
Globe  reported  its  editors  were  unable  to  verify'  I 
the  existence  of  persons  in  48  additional 
columns. 

The  Globe  had  promised  to  publish  results  of 
an  investigation  of  Smith’s  columns  since 
January  1996,  when  suspicions  about  her  | 
inventing  quotes  prompted  an  effort  to  tighten-  j 
ing  of  editing  policies  for  columnists.  i 

The  Globe  said  Smith  declined  to  help  pin-  ! 
point  all  fabrications,  making  it  impossible  to  j 
finish  the  job.  j 

Since  “no  persistent  political  agenda”  was  | 
found,  ombudsman  Jack  Thomas  wrote,  it  was  | 
unclear  whether  Smith  made  up  people  1 
because  she  was  “lazy,  intellectually  indifferent, 
or,  as  she  said  in  her  column  of  apology,  because 
of  her  ambition  to  achieve  too  much  in  too  lit¬ 
tle  time.”  — Joe  Nicholson  j 
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BY  DAVID  NOACK 

Second  Suit  Over 
Arizona  Editor’s  Remarks 

Another  batch  of  laid-off  reporters  claims  damages  for  derogatory  comments 
an  editor  made  about  them  in  a  journalism  review;  his  tongue  already  cost  him  his  job 


The  ARIZONA  REPUBLIC  has  asked  a 
judge  to  dismiss  a  lawsuit  by  18  former 
newsroom  employees  who  claim  a  for¬ 
mer  managing  editor  defamed  them. 
Meanwhile,  a  second  group  of  laid-off  editorial 
staffers  has  sued  the  paper  on  the  same  claim. 

The  motion  for  summary  judgment  was  made  to 
Maricopa  County  Superior  Court  Judge  John  H. 
Seidel,  who  could  rule  in  August  or  September. 

Phoenix  Newspapers  Inc.,  which  owns  the 
Republic,  contends  the  remarks  by  then-managing 
editor  Steve  Knickmeyer  are  opinions  protected 
by  the  U.S.  Constitution  and  cannot  be  objectively 
proven  false.  It  also  argues  that  because 
Knickmeyer  pointed  his  criticism  at  “most”  of  a 
large  group  of  former  employees,  it’s  impossible  to 
identify  whom  he  disparaged. 

Knickmeyer  was  quoted  in  the  January/ 
February  1998  Columbia  Journalism  Review  as 
saying  “most”  of  those  laid  off  were  “fat,  lazy,  incom¬ 
petent  and  slow.”  Some  60  people  lost  jobs  when 
the  afternoon  Gazette  closed  in  January  1997. 
Knickmeyer  resigned  amid  the  furor  his  words 
caused. 

The  law  “protects  Knickmeyer’s  use  of  slang  and 
invective  to  express  his  own  subjective  view  that 
‘most’  of  a  large  group  of  PNI  employees  ‘were  not 
very  good’  reporters,”  argues  PNI  attorney  David  J. 
Bodney. 

“Indeed,  his  comment  that  ‘most’  of  them  were 
‘fat,  lazy,  incompetent  and  slow  . . .’  is  the  sole  basis 
for  plaintiffs’  action.  But  it  has  been  repeatedly 
held  that  comments  critical  of  others’  professional 
performance  —  including  charges  of  incompetent 
journalism  —  are  not  actionable  as  a  matter  of  con¬ 
stitutional  law.” 

“We  contend  that  the  statements  are  not  action¬ 
able  under  the  First  Amendment,”  Bodney  said. 
“They  are  not  susceptible  to  the  rigorous  test  as 
‘facts’  under  the  Constitution.  In  addition,  we  have 
challenged  the  complaint  on  the  ‘of  and  concern¬ 
ing’  grounds,  because  this  is  too  large  and  nonspe¬ 
cific  a  group  for  anyone  to  attach  these  statements 
to.”  Knickmeyer  has  joined  with  PNI  in  seeking  to 
dismiss  the  case. 

The  first  suit  was  filed  June  1  by  attorney  Amy 
Gittler  on  behalf  of  the  journalists. 

Executive  editor  Pam  Johnson  has  said  the  suit 
is  “without  merit”  and  pledged  to  “defend  our¬ 
selves  vigorously.” 


In  the  CJR  interview,  Knickmeyer  disputed  an 
assertion  that  the  reporters  where  fired  because  of 
their  aggressive  reporting. 

The  article  by  Doug  Underwood,  associate  pro¬ 
fessor  at  the  School  of  Communications  at  the 
University  of  Washington,  dealt  with  strengthening 
ties  between  newspaper  business  and  editorial 
operations. 

“If  you  look  at  those  who  were  laid  off,  you’ll 
find  in  that  pile  a  very  strong  core  group  of  aggres¬ 
sive  reporters,  people  who  stepped  on  the  toes  of 
people  the  newspaper  did  business  with,”  Kim  Sue 
Lia  Perkes,  a  former  Republic  reporter  who  covers 
religion  for  the  Austin  (Texas)  American- 
Statesman,  said  in  the  article. 

The  first  suit  said  that  as  a  “direct  and  proximate 
result”  of  Knickmeyer’s  statements,  the  fired 
reporters  suffered  “mental  anguish  and  emotional 
distress,  humiliation,  embarrassment  and  damage 
to  their  professional  reputations.” 

Until  the  controversy,  Knickmeyer  had  been  a 
rising  star.  He  joined  the  Republic  in  1992  as  an 
assistant  city  editor,  and  rose  to  managing  editor 
for  content  in  a  reorganization  before  taking 
responsibility  for  overall  newsroom  operations. 

When  he  left,  Johnson  said  Knickmeyer’s  CJR 
comments  “did  not  accurately  reflect  the 
selection  process  used  last  year  when  we  closed 
the  Phoenix  Gazette  and  had  to  let  60  staff  mem¬ 
bers  go.” 


Paper  Didn’t  Warn  Me, 
Plaintiff  Claims 

A  CALIFORNIA  COURT  could  decide 
whether  a  newspaper  has  a  legal  obligation 
to  tell  the  intended  victim  when  it  receives 
advance  notice  of  a  crime. 

Such  a  possibility  emerged  in  the  case  of  Arthur 
Leighton,  a  71-year-old  retiree  who  is  suing  the 
North  County  Times  and  the  city  of  Oceanside  for 
$1  million  based  on  the  allegation  they  failed  to 
advise  him  that  83-year-old  Allen  Bell  might  be 
coming  after  him.  Believing  Leighton  was  cuck¬ 
olding  him.  Bell  shot  and  critically  wounded 
Leighton  before  killing  himself.  Bell’s  wife,Thelma 
Hittleman,  denied  any  affair. 

Three  weeks  earlier,  Craig  Delavel,  a  reporter 
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for  the  Escondido-based  Times, 
received  an  unsolicited  10-minute 
audio  cassette  in  which  Bell  threatened 
suicide  and  said, “If  I  can’t  go  any  other 
way,  I’m  just  going  to  take  my  own 
life.  ...  I’ll  join  Leighton  in  departing 
Thelma.” 

Times  editors  informed  the 
Oceanside  Police  Department  and 
asked  cops  to  check  on  Bell,  who 
responded  by  calling  the  paper  to 
angrily  declare  he  only  sent  the  tape  “in 
case  something  happens.” 

Leighton,  a  retired  executive  who 
worked  as  a  handyman  at  Bell’s  home 
and  others  in  their  Oceanside  neigh¬ 
borhood,  remained  in  critical  condition 
after  being  shot  in  the  stomach  March 
2, 1997.  His  suit  demands  $500,000  for 
medical  costs  and  lost  income,  and 
$500,000  for  pain  and  suffering. 

Times  publisher  Richard  High  said 
the  suit  “has  no  merit  in  regard  to  this 
newspaper.  We  notified  the  police  and  1 
do  not  see  where  we  had  any  obligation 
beyond  that.  The  police  talked  to  him 
and  apparently  were  satisfied  that  he 
was  not  a  danger.”  He  added:  “We  don’t 
settle.  If  the  case  has  merit,  we  deal 
with  it.” 

The  newspaper’s  attorney,  Guylyn 
Cummins,  said,“I  don’t  know  of  any  law 
that  requires  a  newspaper  to  warn  any¬ 
one  when  it  receives  certain  informa¬ 
tion.”  Cummins  predicted  that  the  suit 
will  be  dismissed  for  failing  to  state  a 
cause  of  action.  Oceanside  city  attorney 
Duane  Bennett  said  the  police  had  no 
duty  to  protect  Leighton,  adding,“If  that 
were  the  case,  police  departments 
would  have  endless  liability  because 
everybody  who  got  hurt  could  say  the 
police  failed  to  protect.” 

Leighton’s  attorney,  Kyle  Scott,  did 
not  return  a  phone  call.  —  M.L.  Stein 

Radio  Reporter 
Pleas  To  Pom 

A  REPORTER  BARRED  from  using 
journalism  research  as  a  defense 
against  child  pornography  charges  has 
pleaded  guilty  to  two  counts  in  a  strate¬ 
gy  that  will  let  him  raise  that  defense  on 
appeal. 

Larry  Matthews,  a  National  Public- 
Radio  reporter,  entered  guilty  pleas  ear¬ 
lier  this  month  —  one  day  before  his 
trial  was  to  begin  in  federal  court  in 
Greenbelt,  Md.  His  lawyer,  Michael  V. 
Statham,  said  prosecutors  accepted  two 
guilty  pleas:  receiving  lewd  images  of 


minors  and  transmitting  lewd  images  of 
minors. 

Statham  said  the  conditional  pleas 
don’t  address  the  substance  of  the 
charges  and  are  “rarely  used.  But  it’s  a 
rare  and  unusual  case.” 

Matthews  is  accused  of  using  his 
home  computer  to  visit  chat  rooms  to 
collect  and  distribute  pornographic  pic¬ 
tures  of  children.  He  maintains  he  was 
developing  a  freelance  article  on  the 
kiddie-porn  trade  and  police  efforts  to 
stop  it.  He  was  charged  with  nine 
counts  of  possession  of  child  pornogra¬ 
phy  and  six  counts  of  distribution. 

Earlier  this  month,  U.S.  District  Judge 
Alexander  Williams  Jr.,  siding  with  pros¬ 
ecutors  who  argued  intent  was  irrele¬ 
vant,  barred  Matthews  from  citing  the 
First  Amendment  as  a  defense. “The  law 
is  clear  that  a  press  pass  is  not  a  license 
to  break  the  law," Williams  ruled. 

Matthews  pleaded  guilty  “because 
the  defense  we  attempted  to  put  on 
was  deemed  illegal,”  Statham  said.  When 
Matthews  is  sentenced  in  December, 
“what  we  were  going  to  offer  as  his 
defense  we  will  offer  as  mitigation,” 
Statham  said. 

He  said  the  conditional  plea  allows 
an  appeal  before  the  4th  U.S.  Circuit 
Court  of  Appeals,  where  Statham  plans 
to  ask  the  court  to  overrule  Williams 
and  allow  the  First  Amendment 
defense.  He  said  no  appeals  court  has 
made  a  finding  on  the  issue  involved  in 
this  case.  —  Kelvin  Childs 

Bare  Settlements, 
Court  Orders 

The  RENO  GAZETTE-JOURNAL,  it 
turns  out,  had  good  reason  to  ask  a 
Nevada  judge  to  order  the  Washoe 
County  Airport  Authority  to  disclose 
secret  settlements  of  wrongful-termina¬ 
tion  suits  by  two  former  employees. 

The  settlements  totaled  $663,499.31 
—  not  the  approximately  $560,000 
reported  by  the  paper’s  confidential 
sources  and  incomplete  Airport 
Authority  records.  “Disclosure  serves 
the  public  interest,”  said  Gazette- 
Journal  executive  editor  Ward  Bushee. 

After  tr>'ing  for  weeks  to  discover 
terms  of  the  April  1997  settlement,  the 
Gannett  daily  sued  the  Airport 
Authority.  District  Judge  Deborah  Agosti 
ordered  the  agency  to  release  the  docu¬ 
ments. 

Newspaper  attorney  James  Hardesty 
said  the  decision  should  send  a  loud 


message  to  other  public  agencies  in  the 
area  that  the  court  supports  “the  con¬ 
cept  that  public  agencies  should  not 
enter  into  confidential  agreements  with 
respect  to  lawsuits  they  setde  using  tax¬ 
payer  dollars.” 

Even  the  ex-employees’  lawyer,  Lynn 
Pierce,was  quoted  as  saying  they  settled 
for  less  money  partly  because  of  the 
confidentiality  requirement.  “The  public 
has  a  right  to  know  when  government 
entities  are  not  behaving  properly  and 
when  they’re  spending  public  money,” 
Pierce  said. 

The  newspaper  cited  Utah  and 
Colorado  case  law  upholding  the  idea 
that  confidentiality  provisions  in  settle¬ 
ments  by  government  agencies  violate 
the  public’s  right  to  know,  which  out¬ 
weighs  any  secrecy  concerns. 

The  newspaper  won  reimbursement 
of  court  costs  but  not  attorney’s  fees. 

—  M.L.  Stein 

Ban  Stands  On  Sale 
Of  Explicit  Material 

A  BAN  ON  the  sale  of  Penthouse  and 
other  sexually  explicit  materials  at 
military'  posts  was  allowed  to  stand  as 
the  U.S.  Supreme  Court  declined  to  hear 
the  publisher’s  appeal  of  a  lower  court 
ruling. 

The  Military'  Honor  and  Decency  Act 
of  1996  forbids  post  exchanges  from 
selling  or  renting  explicit  books,  maga¬ 
zines  or  videos.  However,  the  Act  does 
not  forbid  military  personnel  from  pos¬ 
sessing  such  items  or  obtaining  them 
from  other  stores  or  by  mail,  telephone 
or  Internet  order. 

Penthouse's  parent  company.  General 
Media  Communications  Inc.,  sought  an 
injunction  against  the  act  in  October 
19S)6,  arguing  that  it  violates  the  pub¬ 
lisher’s  First  Amendment  right  of  free¬ 
dom  of  speech  and  Fifth  Amendment 
right  of  due  process.  The  Southern 
District  Court  of  New  York  granted  the 
injunction,  but  was  overruled  by  the 
2nd  U.S.  Circuit  Court  of  Appeals.  The 
appeals  court  found  that:  “Military- 
exchanges  are  not  public  street  cor¬ 
ners.  .  .  .  These  stores  are  nonpublic 
forums  in  which  the  government  may 
restrict  the  content  of  speech,  so  long 
as  the  restriction  is  reasonable  and  it 
does  not  discriminate  among  particular 
viewpoints.” 

Tlie  Supreme  Court,  without  com¬ 
ment,  declined  to  hear  the  case  June  26. 

—  Kelvin  Childs 


July  25, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER  19 


BY  RANDY  DOTINGA 


Guild  Divisions 
Contributed  To  Ejection 

Guild's  San  Diego  decertification  followed  seven  years  without  contractual  raises, 
while  union  had  narrow  support  and  failed  to  rally  workers  to  save  unit  from  extinction 


After  5A7V  DIEGO  Union-Tribune  employ¬ 
ees  threw  out  their  Newspaper  Guild-CWA 
local  in  a  stunning  vote,  union  leaders  were 
asking  themselves  what  went  wrong. 

But  management  —  and  hundreds  of  employees 
—  are  saying  something  finally  went  right  at 
California’s  third-largest  newspaper.  In  the  June  1 1 
balloting,  certified  by  the  National  Labor  Relations 
Board,  workers  in  the  bargaining  unit  voted  406- 
378  to  decertify  the  San  Diego  Guild  chapter. 

The  loss  of  its  only  bargaining  unit  put  the 
6 1 -year-old  Guild  local  effectively  out  of  business. 
Guild  officials  cannot  recall  larger  newspaper 
decertification.  The  Union-Tribune  was  the 
Guild’s  10th  largest  U.S.  newspaper. 

Newspaper  officials  are  meeting  with  employ¬ 
ees  to  discuss  pay  and  benefits,  said  Bobbie 
Espinosa,  director  of  human  resources.  Employees 
formerly  represented  by  the  union  will  receive  the 
same  benefits  —  including  matching  401(k)  con- 

Dotinga  is  an  education  writer  with  the  North 
County  Times,  Escondido,  Calif. 


tributions  —  as  other  employees,  Espinosa  said, 
declining  to  specify  the  contribution. 

She  said  the  company  has  told  employees  there 
will  be  no  pay  cuts  or  job  transfers  to  outside 
companies.  Meanwhile,  editor  Karin  Winner  is 
inviting  staff  members  to  join  committees  on 
workplace  issues.  Such  groups  used  to  be  off-lim¬ 
its  because  of  union  rules. 

“We’re  grateful  that  the  employees  placed  their 
trust  in  us,”  Espinosa  said.  ‘"What  we  were  asking 
our  employees  to  do  was  trust  us,  and  to  give 
change  a  chance.  We’re  just  going  to  work  real 
hard  to  honor  that  trust.”  She  acknowledged,  how¬ 
ever,  that  nearly  half  of  the  employees  voting  — 
48%  —  supported  the  union. 

“In  order  to  satisfy  the  customer,  we’ve  got  to 
have  a  finely  tuned  machine  here,”  she  said. 
“Satisfied  customers  come  from  satisfied  employ¬ 
ees.  Over  time,  the  commitment  on  the  part  of 
the  management  of  this  company  will  win  the 
day.” 

Judging  from  the  bitterness  of  union  support¬ 
ers,  it  may  take  awhile. To  hear  union  leaders  tell 


Guild  Still  Standing  Tall,  Despite  Loss 


The  newspaper  guilds  sur¬ 
prising  rejection  from  the  San 
Diego  Union-Tribune  was  a  major 
defeat  that  came  not  at  the  hands  of  a 
new  owner  or  after  a  lengthy  strike; 
union  members  themselves  voted  out 
their  collective  bargaining  represen¬ 
tative. 

But  the  Newspaper  Guild,  now  a 
unit  of  the  Communication  Workers 
of  America,  still  represents  workers  at 
41  of  the  nation’s  100  largest  news¬ 
papers,  still  has  more  than  30,000 
members,  and  still  plays  a  role  in 
cities  from  Maine  to  Hawaii.  While 
rejected  at  Copley  Newspapers’  flag¬ 
ship,  the  Guild  still  represents  work¬ 
ers  at  three  Copley  papers  in  Illinois. 

Linda  Foley,  president  of  the 
Newspaper  Guild-CWA,  said  she  was 
unaware  of  decertification  efforts  at 
other  Guild  newspapers.  To  call  a 
decertification  vote,  at  least  30%  of 


the  workers  in  a  collective  bargaining 
unit  must  sign  petitions. 

“ITiis  was  a  very  difficult  one  for 
us,”  Foley  said.  “What’s  amazing  to  me 
is  the  campaign  the  company  put  on, 
the  promises  they  made  about  what 
they  would  get  if  they  threw  out  their 
union.  Bribery  is  what  comes  to 
mind.” 

Bobbie  Espinosa,  head  of  human 
resources  at  the  Union-Tribune, 
responded,  “We  didn’t  bribe  anybody. 
We  made  no  promises.”  Instead,  man¬ 
agement  “took  every  opportunity  we 
had  to  answer  our  employees’  ques¬ 
tions,”  she  said. 

Foley  said  the  Union-Tribune's 
“stonewalling”  strategy  is  unlikely  to 
spread.  “Most  newspaper  employers 
will  not  disgrace  themselves  in  the 
way  this  employer  has,”  she  said. 

Most  newspapers  have  better  rela¬ 
tionships  with  their  unions,  she  said. 


and  such  relationships  “will  continue 
to  work  because  it’s  in  everybody’s 
interest.” 

Kendrick  Noble  of  Noble 
Consultants  in  Port  Aransas,  Texas, 
said  newspapers  will  likely  continue 
dealing  with  their  Guild  units,  which 
are  “basically  tolerated”  by  newspa¬ 
per  managements.”!  don’t  think  there 
will  be  any  repercussions.” 

The  Guild  already  has  been  weak¬ 
ened  by  its  inability  to  shut  a  news¬ 
paper  down. 

Even  in  Detroit,  where  production 
and  distribution  unions  joined  the 
newsrooms  in  an  especially  bitter 
strike,  the  papers  continued  to  pub¬ 
lish,  Noble  noted.  The  Guild  is  there¬ 
fore  “weaker  in  terms  of  tiding  to 
impose  anything  on  the  company 
that  the  company  isn’t  willing  to  go 
along  with,”  he  said. 

—  Randy  Dotinga 
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it,  the  defeat  resulted  from  manage¬ 
ment’s  calculated,  expensive,  decade- 
long  campaign  to  destroy  the  union. 
“They  had  lawyers,  guns  and  money,” 
said  Lisa  Petrillo,  a  general  assignment 
reporter  and  president  of  the  San 
Diego  Guild. 

There  is  no  argument  over  the 
lawyers  and  money.  For  several  years, 
the  Union-Tribune  has  worked  with 
the  Nashville-based  law  firm  of  King  & 
Ballow,  notorious  among  Guild  mem¬ 
bers  as  a  union-busting  management 
mercenary.  The  firm,  specializing  in 
media  and  labor  law,  claims  to  repre¬ 
sent  more  than  300  daily  newspapers 
and  maintains  its  only  branch  office  in 
San  Diego.  King  &  Ballow  did  not 
respond  to  a  request  for  comment. 

As  for  money,  the  newspaper  may 
have  spent  millions  of  dollars,  accord¬ 
ing  to  union  leaders.  Management 
wined  and  dined  employees  during  the 
decertification  campaign,  which  fea¬ 
tured  an  elaborate  “employee-apprecia¬ 
tion”  party  last  fall,  the  first  in  several 
years.  Even  union  supporters  joined  in 
the  festivities. 

"They  never  give  Christmas  parties, 
and  suddenly  they’re  having  these 
employee-appreciation  nights  at  these 
waterfront  hotels  with  open  bars,” 
Petrillo  said. 

Espinosa  disputed  the  idea  of  multi- 
million-dollar  expenses  as  part  of  the 
decertification  campaign  but  refused  to 
disclose  the  actual  cost.  She  said  the 
company  resurrected  the  parties 
because  money  became  available.  “We 
wanted  to  say  thank  you  to  our  employ¬ 
ees,”  she  said. 

HISTORY  OF  WAGE  CONFLICT 

But  the  union’s  problems  started 
long  before  the  parties.  Although  it  is 
6 1  years  old,  the  Guild’s  San  Diego  local 
—  which  represented  850  members  — 
has  had  little  clout  in  recent  years. 

For  one  thing,  the  union  failed  to  win 
a  contract  since  the  last  one  expired  in 
1995,  and  failed  to  win  a  contractual 
raise  since  1991,  despite  what  the 
union  says  are  wages  that  lag  behind 
Guild  workers  in  other  cities  where 
costs  are  far  below  San  Diego,  whose 
sky-high  housing  makes  it  one  of  the 
most  expensive  places  in  the  nation  to 
live. 

For  example,  senior  reporters  and 
photographers  earn  lower  base  pay  — 
under  the  last  contract  top  minimum 
for  journalists  with  six  years  or  more 
experience  was  $832  a  week  or 
$43,300  a  year  —  than  29  other  Guild- 
represented  U.S.  newspapers,  the 
union  said. 

Smaller  newspapers  in  Eugene,  Ore., 


and  Santa  Rosa,  Calif.,  pay  more,  the 
union  said,  and  even  if  senior  Union- 
Tribune  staffers  had  received  annual 
raises  since  the  contract  expired,  they 
would  still  trail  other  Guild  papers. 

The  company  said  it  budgeted  merit 
raises  of  3%  for  the  Guild  unit  last  year. 
More  than  three  out  of  four  workers  in 
the  unit  got  raises  above  the  cost-of-liv- 
ing  rise  of  1.74%,  human  resources 
chief  Espinosa  said. 

Other  employees  got  no  raise  last 
year,  and  union  chief  Petrillo  said  she 
got  a  1%  boost,  despite  a  national 
writing  award. 


Without  a  contract,  the  company  has 
granted  no  across-the-board  raises  — 
only  “merit”  raises  —  to  individuals  in 
the  bargaining  unit. Thus  it  won  at  the 
ballot  box  what  it  failed  to  win  in  con¬ 
tract  talks:  the  elimination  of  across- 
the-board  raises  for  all  union-repre¬ 
sented  workers  —  a  staple  of  union 
contracts  for  decades.  Now  without  a 
union,  management  has  the  right  to 
determine  who  gets  raises,  when  and 
how  much. 

As  the  battle  over  raises  dragged  on, 
the  union  was  unable  to  rally  signifi- 
(See  Guild  on  page  40) 
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THE 


NEWS 


NEWSPEOPLE 


IN 


SI 


ItEG 

FREEMYER, 

publisher  at  the 
Chickasha  (Okla.)  i 
Daily  Express,  has 
been  named  pub¬ 
lisher  of  the 

McAlester  (Okla.)  pamjl  v  palange 
News-Capital  & 

Democrat. 

He  succeeds  KEFEV  KAMRIRAN, 
who  was  appointed  senior  vice  presi¬ 
dent  and  western  division  manager  at 
Community  Newspaper  Holdings  Inc. 

RATRICLA  A.  WELKER,  regional  edi¬ 
tor  at  the  Johnston  office  of  the 
Providence  Journal  Co.,  Providence, 
R.I.,  has  been  appointed  managing  edi¬ 
tor/administration  of  the  news  depart¬ 
ment  in  Providence. 

Journal  Register  Co.  announced  two 
publisher  promotions.  DANIEL  L 
GOODRICH,  publisher  of  the 
Pawtucket,  R.I.,  Times,  has  been  pro¬ 
moted  to  publisher  of  the  Taunton 
(Mass.)  Daily  Gazette. 

PAUL  V.  PALANGE,  editor  of  the 
Fall  River,  Mass.,  //era/rf  News,  suc¬ 
ceeds  Goodrich  as  publisher  of  the 
Times. 

TOM  FURLONG,  deputy  business  edi¬ 
tor  at  the  Los  Angeles  Times,  has  been 


DAmEL  I.  GOODRICH  PATRIOA  A.  WELKER 

appointed  deputy  national  editor. 

WILLIAM  SABO,  38,  advertising 
director  at  the  Boulder,  Co\o.,  Daily 
Camera,  has  been  promoted  to  vice 
president  of  sales  for  Boulder 
Publishing,  the  parent  company. 

LEE  AZAR,  general  manager  of  the 
Flagship,  a  military  newspaper  based 
in  Norfolk, Va.,  has  been  appointed 
publisher  of  the  alternative  Port  Folio 
Weekly  and  Tidewater  Parent,  both 
based  in  Virginia  Beach,  Va.  All  three 
publications  are  owned  by  Landmark 
Communications,  Norfolk. 

SUSAN  KELLY  GILBERT,  adver¬ 
tising  director  at  Port  Folio  Weekly, 
was  named  general  manager  of  the 
Flagship. 

RUSS  KOSTINAS,  general  manager 
of  the  Apartment  Book,  has  the  added 
responsibilities  of  advertising  director 
of  Port  Folio  Weekly. 

SANDY  SMITH,  sales  manager  at 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 

We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
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the  Flagship  and 
Hampton  Roads 
edition  of  Inside 
Business,  was 
appointed  general 
manager  of  the 
Hampton  Roads 

REG  FREEMYER  Operation  of 

Inside  Business 
and  advertising 

director  of  both  the  Richmond  and 
Hampton  Roads  editions. 

DELISA  ALVIS,  previously  a  team 
leader  in  classified  automotive  advertis¬ 
ing  at  the  Norfolk  Virginian-Pilot, 
another  Landmark  newspaper,  was 
named  event  marketing  manager  at  the 
Virginian-Pilot. 

DALE  BOWEN,  classified  advertis¬ 
ing  manager,  was  promoted  to  market 
development  director. 

DAN  SYKES,  new  ventures  director 
on  Landmark’s  corporate  staff,  was 
appointed  classified  advertising  manag¬ 
er  at  the  Virginian-Pilot. 

ALAN  SORENSON,  editorial  page 
editor  at  the  Roanoke  (Va.)  Times,  was 
named  editorial  page  editor  with  the 
Virginian-Pilot. 

VICKEY  WILLIAMS,  national  editor 
at  the  Birmingham  (Ala.)  News,  has 
joined  Community  Newspaper 
Holdings  Inc.,  Birmingham,  as  an  edito¬ 
rial  consultant. 

MICHAEL  NORTON,  managing  editor 
at  the  weekly  Nantucket,  Mass., 
Inquirer  and  Mirror,  has  been  named 
editor  of  State  House  News  Service  in 
Boston.  He’ll  share  duties  with  current 
editor  Craig  Sandler. 

ED  ENGLER,  general  manager  of  three 
New  Hampshire  publications  and  a 
commercial  printing  operation  owned 
by  Journal  Transcript  Newspapers, 
Revere,  Mass.,  has  been  appointed  pub¬ 
lisher  of  Journal  Transcript’s  eight  New 
Hampshire  publications. 

BOB  WALLACK,  executive  director  of 
the  New  England  Press  Association, 
was  named  associate  publisher  and 
editor  of  the  weekly  York  County 
(Maine)  Coast  Star. 

ROBERT  J.  HIVELY,  55,  vice  presi¬ 
dent  and  general  manager  at  the 
Pontiac,  Mich.,  Oakland  Press,  has 
been  named  publisher. 
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Pulitzer  Net  Gain 

PULITZER  PUBLISHING  CO.  report¬ 
ed  second-quarter  net  income 
advanced  15.3%  to  $22.7  million,  com¬ 
pared  with  the  quarter  a  year  earlier. 

The  St.  Louis-based  company,  which 
has  agreed  to  sell  its  broadcast  holding, 
said  earnings  on  continuing  operations, 
including  newspapers  and  new  media 
businesses,  declined  3%  to  $6.9  million. 
CEO  Michael  Pulitzer  blamed  the 
decline  on  higher  newsprint  prices  and 
increased  payroll  and  promotion 
expenses  at  the  St.  Louis  Post-Dispatch. 
Pulitzer  also  warned  the  ongoing  strike 
at  two  General  Motors  plants  in  Flint, 
Mich.,  could  hurt  advertising  revenues. 

Tribune  Record 

Another  record  smashed  for 

Tribune  Co.  as  net  earnings  rose 
33%  to  $147.6  million  from  $1{X).9  mil¬ 
lion  during  the  same  period  last  year. 
Revenues  increased  9%  to  $785.5  mil¬ 
lion  and  operating  profits  rose  11%  to 
$202.6  million. 

The  bulk  of  the  company’s  profit 
increase  came  from  its  broadcasting 
and  education  divisions  and  from  a  one¬ 
time  gain  from  the  sale  of  a  subsidiary. 

Newspaper  profits  grew  8%  to  $104 
million  and  revenues  grew  4%  to 
$353  8  million,  yielding  an  operating 
margin  of  just  under  30%. 

Back  In  Black 

WITH  SECOND-QUARTER  NET 
income  of  $14.6  million,Trenton, 
N.J.-based  Journal  Register  Co.  reversed 
last  year’s  loss  of  $7  million. 

Revenues  grew  almost  10%  to  $101.8 
million.  Operating  income  was  $31.7 
million,  also  reversing  a  loss  during  the 
same  period  last  year. 

CEO  Robert  Jelenic  said  that  advertis¬ 
ing  revenues  increased  at  many  of  the 
company’s  major  papers,  but  that  a  retail 
bankruptcy  and  the  General  Motors 
strike  was  hurting  some  properties, 
including  its  suburban  St.  Louis  group. 

“We  are  excited  about  the  second 
half  of  the  year,”  Jelenic  said. 

NYT  Net  Dips 

At  the  new  York  Times  Co.,  sec¬ 
ond-quarter  net  income  declined 
11.7%  to  $75  million  while  operating 
profits  rose  13-9%  to  $145.1  million  and 
revenues  grew  3.8%  to  $749.2  million. 


The  company’s  newspaper  group 
operating  profits  rose  8.4%  to  $129.5 
million  on  the  quarter.  Revenues  went 
up  more  modestly,  rising  5.4%  to  671.8 
million. 

For  its  newspaper’s  new  ventures  — 
the  category  which  includes  Web  site 
costs  —  Times  Co.  reported  an  operat¬ 
ing  loss  of  $3  3  million  in  the  quarter 
on  revenues  of  $4.8  million. 

Excluding  one-time  charges  and 
extraordinary  items,  the  company  said, 
net  income  rose  16.8%  to  $78.2  million. 

Flat  Line  At  Central 

Results  were  stable  during  the 
second  quarter  at  Central 
Newspapers  Inc.  Net  income  dropped 
less  than  1%  to  $22.3  million.  Revenues 
rose  2.2%  to  $140.3  million,  while  oper¬ 
ating  income  fell  2.4%  to  $37.8  million. 
Earnings  per  share  increased  modestly, 
largely  due  to  a  share  buyback  plan. 

The  Phoenix  company,  the  10th 
largest  publicly  traded  newspaper  firm 
in  America,  owns  the  Arizona  Republic 
and  Indianapolis  Star  and  News. 


Lee:  Mixed  Results 

Lee  enterprises  reported  net 

income  down  slightly,  while  operat¬ 
ing  income  and  revenues  rose.  The 
Davenport,  Iowa,  company  posted 
$18.1  million  in  net  income  during  the 
second  quarter,  down  less  than  1%  from 
last  year.  Operating  income  was  up 
12.2%  to  $32.4  million  while  revenues 
grew  almost  20%  to  $235.1  million. 

Adjusting  for  new  purchases,  operat¬ 
ing  gains  were  a  bit  more  modest,  and 
net  income  rose  3%.  The  firm’s  21  dailies 
saw  income  rise  2.9%  and  revenues 
grow  22%  over  the  same  period  last  year. 

Big  Bang  At  Gray 

At  gray  communications,  sec¬ 
ond-quarter  net  income  jumped 
35%  to  $838,000.  Operating  income 
rose  18%  to  $7.2  million  and  revenues 
grew  28%  to  $22.7  million. 

Results  from  the  company’s  newspa¬ 
pers  were  mixed.  Operating  income 
dropped  6%  to  $1.4  million  while  rev¬ 
enues  rose  21%  to  $7.4  million. 


THE  TRUSTED  ADVISOR 


Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 

Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including: 

■  Mergers  &  Acquisitions  ■  Recapitalizations 

■  Debt  &  Equity  Financing  ■  Fairness  Opinions 

■  Valuations  ■  Research 

Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  390  communications  industry 
transactions  with  an  aggregate  value  in  excess  of  $20 
billion  —  including  more  than  $870  million  in 
newspaper  transactions. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


ROBERT  J.  BROADWATER 

Managing  Director 
broadwater@vsacomm.com 


KEVIN  M.  LAVALLA 

Managing  Director 
lavallak@vsacomm.com 
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BY  DAVID  NOACK 


Giving  Away  Gun  Locks: 

A  Paper’s  Unusual  Campaign 

When  the  Philadelphia  Daily  News  launched  a  promotion  offering  free  gun  locks, 
so  many  readers  responded  that  the  program  had  to  be  capped 


of  so  many  tragedies.” 

The  Daily  News'  pages  chronicle  those 
tragedies  daily.  There  are,  according  to  the  paper, 
between  500,000  to  one  million  guns  in  the 
Philadelphia  region.  Meanwhile,  the  “City  of 
Brotherly  Love”  also  boasts  the  unenviable 
statistic  of  being  the  U.S.  urban  area  with  the 
highest  proportion  of  murders  and  robberies 
committed  with  a  gun.  Some  82%  of  the  city’s 
409  homicides  in  1997  were  gun-related,  accord¬ 
ing  to  the  paper. 

Frank  Burgos,  the  associate  editorial  page  editor, 
came  up  with  the  giveaway  idea  in  May  after  writ¬ 
ing  countless  editorials  about  gun  safety  issues. 


WHEN  THE  PHILADELPHIA  Daily 
News  launched  its  “gun  lock”  give¬ 
away  promotion  on  June  24,  it 
anticipated  that  1,000  area  resi¬ 
dents  might  want  devices  that  make  guns  less 
accessible  to  children.  Instead,  the  newspaper 
received  so  many  requests  that  it  had  to  cap  off 
the  community  service  promotion  program  after 
5,000  locks  had  been  given 
away. 

The  program  also  drew 
praise  from  many  local  polit¬ 
ical  leaders  as  well  as  mixed 
reviews  from  media  critics 
who  suggest  it  was  inappro¬ 
priate  for  a  newspaper  to 
conduct  such  a  gun-related 
campaign. 

Zack  Stalberg,  the  paper’s 
editor,  brushed  aside  the  crit¬ 
icism  and  said  the  unusual 
promotional  giveaway  was 
“just  about  making  guns 
safer  one  at  a  time  in  the  face 


“It  just  hit  me  one 
day  —  we’ve  been 
telling  people  to  use 
gun  locks  in  the 
editorials.  Why 
don  ’t  we  just  give 
them  a  gun  lock 
and  prove  the 
point?” 


GOD-AWFUL  PROBLEM 


“We  felt  that  this  was  a  pragmatic  solution  to  a 
god-awful  problem,”  said  Burgos.“It  just  hit  me  one 
day  —  we’ve  been  telling  people  to  use  gun  locks 
in  the  editorials.  Why  don’t  we  just  give  them  a 
gun  lock  and  prove  the  point?  Gun  locks  can  be  a 
valuable  way  of  preventing  accidental  shootings  or 
teenagers  getting  a  hold  of  their  parent’s  gun  and 
committing  suicide.” 

To  obtain  a  free  gun  lock,  readers  filled  out 
a  simple  coupon  that 
appeared  in  the  newspa- 
I  per;  their  gun  lock 
I  arrived  in  the  mail  a  few 
I  days  later. 

I  Even  though  it  stopped 
^  I  the  free  distribution  at  the 

I  5,000  mark,  the  newspa- 
I  per  says  it  will  continue 
— L— 1  an  educational  cam¬ 
paign  called  “Have  You 
Locked  Your  Gun 
Today”  reminding 
readers  to  use  the 
locking  devices. 

Burgos  estimates 
the  paper  spent 
roughly  $11,000  on 
purchasing  and  mail¬ 
ing  the  gun  locks, 
which  can  be  used 
on  most  handguns 
and  rifles. 

1  The  gun  locks, 
1  called  Mossberg 


Photo  shows  how  the 
locks  work,  and  house 
ad  (inset)  promotes  the 
campaign  to  Daily  ^ 
News  readers  f 


Have  you  W 
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Cablelocks,  were  provided  by  O.F.  Mossberg  and  Sons  Inc.,  a 
North  Haven,  Conn.,  shotgun  manufacturer. 

GUN  POLITICS 

The  issue  of  guns  and  gun  violence  has  been  a  contentious 
one  in  Philadelphia  which  recently  hosted  the  National  Rifle 
Association’s  national  meeting.  Meanwhile,  Philadelphia 
Mayor  Edward  Rendell,  who  has  emerged  as  a  leading  nation¬ 
al  spokesman  against  gun  violence,  has  threatened  to  sue  gun 
manufacturers  to  retrieve  some  of  the  money  city  health-care 
facilities  spend  on  victims  of  gunshot  wounds. 

In  1994,  Rendell  named  a  handgun  violence  committee  to 
check  the  flow  of  weapons  onto  Philadelphia  streets.  More 
recently,  he  appointed  Deputy  Mayor  Richard  Zapille  as  “the 
gun  czar”  to  reduce  the  number  of  guns  entering  the  city. 

Since  the  start  of  its  gun  lock  campaign,  the  Daily  News 
has  run  a  number  of  stories,  many  of  which  were  about  city 
leaders  endorsing  the  program.  But  some  media  critics  are 
suggesting  the  paper  may  have  gone  too  far  with  its  gun  lock 
program. 

NEWSROOM  ETHICAL  ISSUES? 

Keith  Woods,  a  journalism  ethics  observer  at  the  Poynter 
Institute  for  Media  Studies,  said  the  gun  lock  program  raises 
the  question  of  whether  the  newspaper’s  future  coverage 
about  gun  issues  will  be  fair. 

Paul  McMasters,  the  ombudsman  at  the  Freedom  Forum, 
doesn’t  feel  that  the  Daily  News  breached  any  journalistic 
ethics  by  handing  out  the  gun  locks. 

“No  special  interest  group  solicited  this  campaign  from 
the  newspaper.  No  government  agency  asked  the  newspaper 
to  cooperate  in  such  a  campaign,”  said  McMasters. 

Burgos  pointed  out  that  newspapers  are  always  involved 
in  promotions,  such  as  giving  away  concert  tickets  or  run¬ 
ning  some  kind  of  contest. 

“Whatever  downside,”  said  Burgos  “it’s  sort  of  overshad¬ 
owed  by  the  fact  that  at  some  future  point.  I’m  convinced, 
that  some  little  boy  or  girl  is  going  to  reach  for  a  gun  and  not 
be  able  to  use  it  because  of  the  gun  lock  we  gave  away.” 


BY  DAN  CATERINICCHIA 

All-Star  Baseball 
Promotion 

Denver  dailies  jockey  for  position  to  hype  mile-high, 
All-Star  baseball  game 


The  1998  MAJOR  League  Baseball  All-Star  game  was 
one  of  the  liveliest  and  most  competitive  in  years  — 
and  so  was  the  contest  between  the  Denver  dailies  to 
cash  in  on  it. 

The  Rocky  Mountain  News  covered  all  aspects  of  the 
July  7  game,  from  tickets  sales  to  the  Fanfest  before  the  mid¬ 
summer  classic.  The  Denver  Post  started  even  earlier,  with 
the  first  of  five  special  sections  on  June  28.  Called  “Have  Fun 
in  Denver,”  it  previewed  the  July  4  holiday  and  the  game. 

The  News’  advertising  department  distributed  commemo¬ 
rative  —  32-page  minimum  — All-Star  advertising  sections  for 
the  four  days  prior  to  the  game  with  each  selling  out.  An  All- 
Star  Park  vendor  section  was  also  sold  to  honor  Major  League 
Baseball’s  first  youth  baseball  park,  scheduled  to  be  erected 
in  the  Denver  area  and  based  on  the  city’s  Coors  Field. 

On  game  day,  the  News  sold  out  18,000  copies  of  its  extra 
four-page  wrap  edition,  including  information  on  autograph 
hot  spots  and  game-day  details. 

Another  promotion,which  helped  boost  sales  of  15,000 
copies,  was  a  partnership  with  local  grocer  King  Soopers  that 
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included  an  All-Star  pin  with  each 
Sunday  paper  sold. 

The  Post  also  offered  a  gift  with  its 
issue.  They  sold  an  official  All-Star  base¬ 
ball  and  the  paper  for  $3. 50.  Also,  a  spe¬ 
cial  section  ran  daily  from  July  5-8  with 
a  different  focus  each  day. 

The  home  run  contest  was  featured 
July  6,  for  example,  and  a  16-page  wrap 
summarized  everything  from  MLB’s 
Fanfest  to  the  game  to  a  beanie  baby 
controversy.  People  were  scalping  the 
toys,  which  were  handed  to  every  fan 
entering  the  park  —  despite  Denver’s 
anti-scalping  law  applicable  to  tickets 
and  toys  —  and  some  game  volunteers 
were  accused  of  stealing  the  col¬ 
lectibles. 

The  Neu's  warmed  up  its  exclusive 
sponsorship  agreement  —  the  paper 
declined  to  disclose  the  cost  —  in  April 
with  a  ticket  lottery  in  conjunction 
with  the  Colorado  Rockies.  A  house 
advertising  campaign  and  one-minute 
radio  spots  encouraged  fans  to  clip 
entry  forms  from  the  News  to  win  a 
chance  to  buy  game  tickets.  More  than 
18,000  readers  entered. 

The  Post  assigned  the  entire  sports 
staff,  plus  four  city  desk  reporters,  to 
work  the  story’  full  time,  along  with  cir¬ 
culation,  promotion  and  ad  staff. 

The  News  also  sponsored  the 
Pinnacle  All-Star  Fanfest  Newsstand  at 
the  Colorado  Convention  Center  which 
featured  a  pictorial  retrospective  of 
Denver  baseball  and  appearances  by 
News  sports  reporters  and  sports  artist 
■Malcolm  Farley,  who  created  original  art 
with  All-Star  themes.  There  was  also  a 
photograph  board  for  fans  to  pose  as 
baseball  players  on  re-created  front 
pages.  Fanfest  occurs  every  year  prior 
to  the  All-Star  game,  and  companies 
tike  Rawlings,  Microsoft  and  Pinnacle 
have  booths  and  hold  demonstra¬ 
tions  and  giveaways.  All  told,  this 
year’s  Fanfest  drew  more  than  90,000 
people. 

The  337,372-circulation  Post  set  up  a 
dunk  tank  where  fans  could  try  to 
drench  some  of  the  paper’s  sports 
columnists  in  a  rented  parking  lot 
across  the  street  from  the  News’ 
Fanfest. 

One  of  its  special  wrap  sections  also 
left  room  for  fans  to  get  autographs 
from  the  players,  including  hall  of  famer 
Johnny  Bench,  at  a  fan  party. 

Write  Field,  a  short  story  contest 
sponsored  by  the  News,  MCI  and  MLB, 
allowed  students  to  enter  short  stories 
in  hopes  of  having  them  printed  in  a 
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special  section. 

The  1 1  winners  attended  a  ceremony 
at  the  Fanfest  and  were  personally  con¬ 
gratulated  by  baseball  legend  Hank 
Aaron  and  Alan  Horton,  senior  vice 
president  of  News  corporate  parent 
E.W  Scripps  Co. 

The  302,953-circulation  News 
worked  with  downtown  hotels  to  dis- 


A  LOCAL  FURNITURE  store  has 
filed  a  class-action  lawsuit 
charging  the  Oakland  Tribune 
and  Hay’ward  Daily  Review  in  the  San 
Francisco  East  Bay  area  with  inflating 
circulation  figures  and  thus  overcharg¬ 
ing  advertisers. 

The  suit  in  Alameda  County  Superior 
Court  names  as  defendants  Alameda 
Newspapers  Inc.  and  its  corporate  par¬ 
ents.  Garden  State  Newspapers  Inc.  and 
MediaNews  Group  Inc.,  both  con¬ 
trolled  by  William  Dean  Singleton. 

The  complaint  by  Walters  Furniture 
Inc.  of  Pleasanton  says  the  two  papers 
in  the  past  year  “substantially  overstat¬ 
ed”  their  circulations  —  the  Tribune  by 
17%,  the  Daily  Review  by  6%.  The 
overstated  figures  misled  advertisers  as 
to  the  number  of  potential  customers 
ads  could  attract  and  inflated  advertis¬ 
ing  costs.  Damages  are  sought  for 
alleged  fraud,  violation  of  the  state’s 
business  and  professions  code,  and 
negligent  misrepresentation. 

The  suit,  prepared  by  the  San  Jose 
law  firm  of  Roberts  &  Elliott,  uses  Audit 
Bureau  of  Circulations  figures  to  sup¬ 
port  its  allegations.  In  an  April  1998 ABC 
report,  the  complaint  says,  the  Tribune's 
“true  paid”  weekday  circulation  was 
69,629,  with  an  average  daily  circula¬ 
tion  of  66,685,  and  the  Daily  Review's 
weekday  circulation  was  36,753, 
37,015  Sunday,  while  the  Tribune  pre¬ 
sented  its  daily  circulation  to  advertis¬ 
ers  as  83,710,  82,564  Sundays,  while 
the  Daily  Review  reported  weekday 
sales  at  38,986, 39,343  Sunday. 

The  audits  show  that  the  papers 
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tribute  3,000  copies  along  with  an  “All- 
Star  Dining  Guide  in  Denver”  featuring 
coupons  for  All-Star  merchandi.se. 

A  registration  form  also  allowed 
Neu's  readers  to  win  two  tickets  to 
Workout  Day  and  one  field  pass  for 
American  League  batting  practice  — 
the  first  time  MLB  agreed  to  such  a 
contest. 


“failed  to  follow  ABC  guidelines  for  cal¬ 
culating  paid  circulation,”  the  suit 
charges.  As  a  result,  the  furniture  store 
“suffered  financial  injuries  by  overpay¬ 
ing  for  advertising”  and  losing  the 
chance  to  reach  potential  customers 
that  the  papers  claimed  were  part  of 
their  paid  circulations,  the  suit  alleges. 
Had  the  store  known  the  actual  circu¬ 
lations,  it  "would  not  have  agreed  to 
purchase  as  much  advertising  and/or 
would  not  have  agreed  to  pay  as  much 
for  the  advertising.” 

The  Tribune  and  Daily  Review 
knew  their  representations  regarding 
the  methcxl  used  to  calculate  their  paid 
circulations  were  “false  and  mislead¬ 
ing,”  the  complaint  alleges. 

The  suit  seeks  to  force  the  newspa¬ 
pers  to  comply  with  ABC  guidelines,  to 
return  all  “overstated  revenue  and/or 
unlawful  profits”  from  advertising  sales 
in  the  past  year,  damages  from  “eco¬ 
nomic  losses”  to  be  proved  at  trial,  plus 
punitive  damages  and  attorneys’  fees. 

First,  however,  the  court  must  certify 
the  suit  as  a  class-action  complaint. 
Walters’  attorney,  James  Roberts,  said  in 
an  interview  that  any  advertiser  who 
believes  he  was  overcharged  through 
bogus  circulation  figures  may  join  the 
action. 

F  Scott  McKibben,  president  and 
publisher  of  Alameda  Newspapers, 
declined  to  respond  to  the  allegations, 
saying  that  the  company  docs  not  com¬ 
ment  on  pending  litigation.  The  group 
also  publishes  the  San  Mateo  County 
Times,  Fremont  Argus  and  Tri-Valley 
Herald  in  Pleasanton,  all  in  the  Bay  area. 
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BY  M.L.  STEIN 

Advertiser  Charges 
Inflated  Circulation 

Suit  by  furniture  store  alleges  overstated  circulation  by 
East  Bay  papers  resulted  in  inflated  ad  costs 
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BY  JIM  ROSENBERG 


s  Promoting  Packaging 
Center  Productivity 


WITH  PART-RUN  NOW 
accounting  for  more 
than  42  billion 
preprints  per  year, 

Judy  Oliver  observed 
that  microzoning  isn’t  helping 
matters,  and  the  need  to  label, 
stitch  and  trim  place  further 
demands  on  already-burdened  packaging  centers. 

“Increase  in  preprint  volume,”  she  said,  “is 
widely  seen  as  the  single-biggest  influence  on  the 
cost  per  inserter  in  the  packaging  process.” 

The  Blevins  Harding  Group  process  consultant 
urged  newspapers  to  optimize  post-press  opera¬ 
tions  to  effectively  process  “numerous  products 
and  specialized  services”  in  order  to  remain  com¬ 
petitive.  But  boosting  productivity  and  quality  in 
what  was  once  merely  the  mailroom  requires  an 
understanding  of  just  how  to  measure  it,  said  Oli¬ 
ver  at  a  last-day  session  at  Nexpo  ’98  in  Orlando. 

Managers  typically  measure  employee- 
preprints  per  hour,  papers  per  hour  and  machine 
speed.  A  BHG  survey  showed  that  other  measures 
include  the  number  of  preprint  advertisers,  num¬ 
ber  of  preprint  versions  and  package  size.  Some 
newspapers  measure  staff  time  and/or  down 
time. 

The  former  production  director  at  the  Boulder, 
Co\o.,  Daily  Camera  and  production  manager  at 
Philadelphia  Newspapers  called  attention  to  the 
scarce  agreement  on  how  and  what  to  measure 
and  what  the  information  means. 

Measurements  often  are  tracked  primarily  to 
explain  productivity  and  staffing  variations  to  an 
immediate  superior,  according  to  Oliver. The  same, 
usually  readily  available  data,  she  urged,  should  be 
collected  for  statistical  comparison  with  bench¬ 
marks  to  gain  some  idea  of  productivity. 

Establishing  those  benchmarks  provides  stan¬ 
dards  with  which  an  operation’s  numbers  can  be 
meaningfully  compared.  “With  a  benchmark,”  said 
Oliver,  “you  know  what  success  looks  like,”  and 
how  near  or  far  away  it  is. 

Oliver  provided  highlights  of  BHG’s  survey  to 
give  a  sort  of  industrywide  backdrop  against 
which  attendees  could  view  their  own  opera¬ 
tions.  It  showed  almost  all  newspapers  able  to 
insert  preprints  at  4-into-l,  but  with  results  differ¬ 
ing  by  as  much  as  13,000  copies  (from  about 
20,000  copies  per  hour  to  below  6,000  cphJ.At 
8-into-l ,  the  difference  shrunk  to  7,500  cph  (from 
16,000  cph  down  to  8,500).  At  12-into-l,she 
pointed  to  “significant  clustering  between  10,000 
and  1 1,500  copies  per  hour,”  with  a  range  of 


about  5,500  copies.At  bigger 
papers,  the  range  for  20-into-l 
inserting  was  quite  narrow, 
with  several  reporting  approxi¬ 
mately  11,500  cph. 

Oliver  noted  that  the  dimin¬ 
ishing  ranges  of  results  are  a 
consequence  of  the  smaller 
variety  of  machines  available  at  larger  inserting 
capacities. 

Upon  receipt  of  poor-quality  inserts,  43%  of 
respondents  inform  their  ad  departments,  20% 
charge  advertisers  a  handling  cost  and  11%  call 
the  insert  printer.  Oliver  said  the  figures  demon¬ 
strate  how  little  agreement  there  is  “on  how  we 
handle  a  [packaging]  procedure.” 

Only  that  last  11%,  she  noted,  follow  the  proce¬ 
dure  agreed  to  by  commercial  printers  and  the 
R&E  Council  of  the  Graphic  Arts  and  supported 
by  the  Newspaper  Association  of  America.  Dealing 
with  the  printer,  she  said,  can  improve  product 
quality  (preprints  are  sometimes  made  unin- 
sertable  when  damaged  during  shipping)  without 
jeopardizing  relationships  with  advertisers. 

Machine  set-up  time  also  has  a  bearing  on  pro¬ 
ductivity.  While  26%  of  respondents  spend  30 
minutes  or  less  setting  up  an  inserter,  6%  spend 
up  to  an  hour  doing  so,  24%  take  up  to  two  hours 
and  more  than  44%  require  two  hours  or  longer. 
For  hopper  set-up,  about  two-thirds  of  the  papers 
said  they  need  less  than  10  minutes  and  the  re¬ 
maining  third  need  10-15  minutes.  Manufacturers 
recommend  at  least  10  minutes’  set-up  time  per 
hopper. 

Effective  training  can  yield  the  efficiency  need¬ 
ed  to  achieve  productivity,  said  Oliver.  In  the  sur¬ 
vey,  3%  of  papers  supply  manuals,  9%  show 
videos,  10%  demonstrate  jobs,  10%  assign  a  new 
employee  straight  to  the  task,  another  10%  dis¬ 
cuss  the  work  in  advance  and  58%  have  a  staffer 
train  a  new  hire. 

Oliver  stressed  the  value  of  allowing  sufficient 
time  for  both  setting  up  and  training  on  hoppers. 
But,  she  added,  fully  45%  of  respondents  expect 
high  productivity  after  no  more  than  one  week  of 
training. 

Benchmarking  begins  with  planning,  she  said: 
identify  what  is  to  be  examined,  determine  data- 
selection  methods  and  collect  the  data.  Analysis 
of  current  practices  comes  next,  including  com¬ 
parison  with  the  sorts  of  figures  cited  above  and 
the  projection  of  goals.  Results  and  goals  should 
be  communicated  to  employees  before  an  action 
plan  is  implemented. 


Consultant  offers 
survey  data 
to  support 
benchmarking 
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At  NEXPO  98  we  proudly  introduced 
Europe's  leading  Production  Management 
Systems  by  Pape  &  Partner  Media.  Fully 
supported  in  the  U.S.  and  Canada  by 
Heidelberg's  dedicated  production  systems 
team.  Including  ProMan™  for  control  of 
page/CtP  production,  ProPag™  for  auto¬ 
mated  page  assembly,  PlanPag™  for  page 
planning  &  production  control.  Intranet 
tracking  utilities,  pre-ripping  of  ads,  auto¬ 


mated  pre-flight-check  and  much  more. 
Your  benefits:  fewer  customer  complaints, 
lower  produdion  costs,  later  deadlines, 
reduced  material  consumption,  reduced 
workload,  safe  CtP  workflow.  Interfaces  to 
all  major  front-end  systems  like  CCF^, 
Linopress™,  Unisys  Hermes™,  Atex 
Enterprise™,  Sll™,  QPS™  and  others. 
Learn  all  about  these  products  by  calling 
Rick  Shafranek  at  (516)  434-2077. 


PUBLISHING  SYSTEMS 


linopress 


Solutions  for 


Content  Management. 

From  Concepts  to  Doorsteps. 


Linopress  Publishing  Systems 
NORTH  AMERICA 

425  Oser  Avenue,  Hauppauge,  NY  11788 
Phone;  (516)  434-2708 
Fax:  (516)  434-2720 
http://www.linopress.com 
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Oliver  advised  that  any  plant  should  include 
constant  results  monitoring  and  —  “most  impor¬ 
tantly’’  —  benchmarking  process  recalibration. 

“Continuous  improvement  can  only  occur  if 
results  are  reevaluated  on  a  consistent  basis,”  said 
Oliver,  who  suggested  starting  with  weekly  meet¬ 
ings,  then  paring  back  to  monthly  meetings,  to 
keep  everyone  up  to  date. 

Tracking  and  monitoring  are  essential,  she 
said,  emphasizing  the  need  to  understand  how 
the  pressroom  delivers  its  products  and  their 
quality  and  to  be  able  to  accommodate  product 
flow  at  optimal  press  speeds.  Also  contributing 
to  productivity  are  awareness  of  ad  zoning  initia¬ 
tives,  distribution  requirements,  financial  and 
billing  accountability,  and  TMC  products  that  are 
in  the  works,  understanding  how  postal  require¬ 


ments  may  affect  equipment  selection.  Most 
important,  said  Oliver,  “We  need  to  know  how 
all  of  these  initiatives  are  affecting  our  sub¬ 
scribers.” 

Begin  by  establishing  an  “internal  starting 
point”  for  work  toward  benchmarks,  said  Oliver, 
then  compare  productivity'  with  that  achieved  at 
other  newspapers.  The  research,  she  said,  shows 
that  currently  available  data  —  such  as  produc¬ 
tivity  ranges,  training  methods  and  times,  and 
machine  set-up  parameters  —  can  be  used  “to 
identify  the  [industry’s]  model  newspaper.” 

“Our  packaging  centers  hold  our  competitive 
edge  for  the  future,  which  means  beginning  to 
benchmark  productivity  now  is  the  only  sure 
way  we  can  measure  success  in  the  future,” 
Oliver  concluded. 


VENDORS 


PPOINTMENT 


Ronnie  berry,  service  manager  at  Ovalstrapping  Inc.,  was  named 
product  manager  at  the  Fort  Payne,  Ala.,  maker  ot  bundle-strapping 
machines.  His  duties  now  involve  all  applications  of  the  company’s  new 
Strapmaster. 


ORDERSS 


ND  INSTALLATIONS 


GMA.  Bethlehem,  Pa.,  reported 
orders  for  SLS2000  inserting 
systems  from  Gannett's  St.  Cloud 
(Minn.)  f/mes  (14-into-2)  and 
Marin  IndependentJournal,  Novato. 
Calif.  (6-into-2  unit  to  process 
USA  Today).  Knight  Bidder's 
Charlotte  {U.C.)  Observer {Uio  24- 
into-2  inserters)  and  Belleville  (111.) 
News-Democral ()2-'mto-2.  joining 
an  SLS-1000),  Ottaway  Newspapers’ 
Danbury,  Conn.  News-Times  (U- 
into-2).  Journal  Register’s  New 
Haven  (Conn.)  Register  (22-into-2), 
Newhouse’s  RFD  publications, 
Wilsonville,  Ore.  (4-into-2), 
Milwaukee  Journal  Sentinel  (28- 
into-2  for  Sunday  packaging),  the 
Frederick  (Ma.)  Post  and  Paradise 
(Calif.)  Post  (both  6-into-2). 

Orders  for  Alphallner  inserters 
came  from  Times  Mirror’s  California 
Community  News  Co.  (a  22-into-1, 
two  10-into-1  and  three  14-into-1 
machines),  Gannett’s  Staunton,  Va., 
Daily  News  Leader  ar\<i  Chillicoihe 


(Ohio)  Gazette  (each  a  10-into-1 
system).  Freedom  Communication’s 
New  Bern,  N.C.,  Sun  Journal  (6- 
into-1),  Thomson  Newspapers’ 
Logansport,  Ind.,  Pharos-Tribune 
(6-into-1)  and  Morris  Commu¬ 
nications'  Bullseye  Printing  Co., 
Jacksonville,  Fla.  (14-into-1). 

The  company  also  sold  remanu¬ 
factured  SLS-1000  inserters  to  the 
lt/sa/;a  (Calif.)  Times-Della  {)2- 
into-1)  and  Freedom  Communica¬ 
tions’  Jacksonville,  N.C.,  Daily  News. 

BURT  TECHNOLOGIES  INC., 

Evergreen,  Colo.,  sold  its  Burt 
System.nt  suite  of  Windows  NT- 
based  packaging  and  distribution 
applications  to  the  Colorado 
Springs  Gazette  for  maintenance  of 
the  production  database  and  inter¬ 
faces  with  circulation  and  advertis¬ 
ing  systems.  The  production  plan 
will  be  downloaded  directly  to  the 
inserting  machines  to  streamline 
set-up. 


FERAG  INC.,  HinwiI,  Switzerland,  and  Bristol,  Pa.,  brought  out  its 
EasyStrap  35,  with  turntable  and  underwrapper,  which  single  straps  35 
and  parallel  straps  18  8"-hlgh  bundles  per  minute  at  a  conveyor  speed  of 
just  over  31  Vz"  per  second.  EasyStrap  can  handle  bundles  from  less  than 
an  inch  thick  (only  with  blower  unit)  up  to  20"  high,  20’  long  and  just 
over  13V2"  wide. 

Ferag  now  also  offers  QuaftroPack,  in  which  four  modules  place  prod¬ 
uct  into  stacks,  wrap  them  in  plastic,  apply  labels  and,  optionally,  include 
lop  sheets  or  cards  for  retailers. 

In  September,  the  company  will  introduce  the  SNT-U  compact  drum  for 
rotary  head/foot  and  front  trimming  and  the  MulliDisc  intermediate  buffer 
and  storage  system.Comprising  a  single,  vertical  rotor,  it  is  designed  for 
low-  to  medium-circulation  web  offset  and  rotogravure  products.  Similar 


to  the  high-performance  SNT,  the  single-rotor  drum  also  shears  single 
copies  rather  than  cutting  in  the  copy  stream.  Based  on  Ferag  winding 
technology,  MultiDisc  offers  high-density  storage,  adjustable  copy  lap 
and  use  as  an  external  link  from  printers  or  to  distributors.  Discs,  which 
can  be  stored  and  transported  on  disc  supports  or  standard  pallets,  are 
compatible  with  existing  Ferag  MiniDisc  and  Variodisc  systems  and 
enables  full  use  of  the  MultiSert  drum. 

MULLER  MARTINI  CORP.,  Smithtown,  N.Y.,  is  selling  the  Forte  com¬ 
pensating  counter  stacker  tor  magazine  and  catalog  sections,  television- 
program  booklets,  flyers,  shoppers,  newspaper  inserts  and  commercial 
work.  Designed  to  operate  in  line  with  web  offset  or  gravure  presses  and 
equipped  for  left,right  or  alternating  lett/right  delivery,  it  automatically 
adjusts  to  press  speeds  of  up  to  100,000  cph.  Mounted  on  casters.  Forte 
can  easily  be  moved  from  one  press  delivery  to  another  or  can  be  inte¬ 
grated  into  a  complete  production  system  that  includes  conveyors,  rotary 
trimmers  and  palletizers.  The  infeed  is  height  adjustable  and  has  a  built- 
in  skewed-product  detector  and  divert  gate.  The  shingle  stream  is  aligned 
and  pressed  before  passing  a  laser  count  head.  V-shaped  processing  of 
the  stream  adds  stability  before  the  short  drop  into  the  upper  stacker  bin, 
where  products  once  more  are  aligned  by  side  and  tail  joggers.  Stack  and 
layer  pressing  in  the  motorized,  speed-adjustable  turntable  keep  stacks 
square  for  efficient  subsequent  processing.  Other  features  include  inte¬ 
grated  frequency-controlled  AC  drives,  central  operator  controls,  on-the- 
fly  adjustments  and  PLC-assisted,  menu-guided  makeready  with  plain¬ 
text  display. 

GAMMERLER  CORP.,  Hanover  Park,  III.,  has  unveiled  the  FD  130  feed¬ 
er  and  FD  130/S  stream  feeder.  Available  in  hopper,  stream  and  log  mod¬ 
els,  the  130  creates  a  shingled  stream  offline  at  speeds  up  to  60,000 
products  per  hour.  The  130/S  allows  for  increased  loading  capacity  —  up 
to  five  bundles  at  a  time.  Its  hopper  is  fully  adjustable  to  various  product 
requirements.  The  two-stage  stream  feeder  creates  a  rough  pre-shingle 
between  the  stack  and  shingled  stream,  eliminating  jams  caused  by  heavy 
products.  Its  vacuum-roller  requires  little  maintenance  and  boosts  deliv¬ 
ery  speeds.  Photoelectric  sensors  control  the  hopper  motor  and  maintain 
consistent  stack  height  over  the  vacuum  roller.  Upper  and  lower  drive-out 
rollers  reduce  waste  by  forcing  products  into  a  consistent  stream.  The 
feeder  can  be  used  to  refeed  diverted  products  back  into  an  existing  inline 
finishing  system  or  to  produce  a  shingled  stream  lor  offline  finishing 
(such  as  combining  multiple  stack-down  folder  deliveries  into  a  single 
stream  for  trimming  or  other  processes). 

Also,  the  KL507/1  compensating  counter  stacker  was  added  to  the 
company’s  line  of  stackers.  Improvements  include  timing-belt  instead  of 
chain-driven  infeed,  pusher  arm  upgrade  to  magnetic  cylinder,  fewer  belfs 
in  the  stacker's  crusher,  25%  larger  table  lift  cylinder,  redesigned  grid- 
teed  assembly  support,  relocated  and  enlarged  upper  belt  tensioning 
springs,  three-hinged  basket  doors  using  Lexan  and  redesigned  joggers 
in  the  upper  infeed  assembly  and  bucket  assembly. 


30  Editor  &  PiiBLisnER 


http://www.mediainfo.com 


July  25, 1998 


Curmudgeon 

Continued  from  page  3 
embarrassing  to  all  of  us. 

The  most  recent  ones  must  be 
named:  The  CNN-Tiwe  magazine  open¬ 
ing  flier  at  mega-scoopdom,  the 
Cincinnati  Inquirer's  flawed  haymaker 
at  a  banana  company,  the  Boston 
Globe’s  fabricating  poet-tumed-colum- 
nist  who  thought  the  same  rules  could 
apply  to  both  disciplines,  the  San  Jose 
Mercury  News'  near-miss  on  tagging 
the  CIA  with  supplying  drugs  to  the  Los 
Angeles  black  community,  and  the  New 
Republic,  which  lived  too  long  with  a 
prolific  reporter  who  substituted  fabri¬ 
cation  for  reporting. 

Meanwhile,  many,  many  large,  small 
and  even  tiny  newspapers  continue  to 
soar  above  what  Patterson  calls  the  “rot¬ 
ting  values”  of  journalism.  Long  may  we 
emulate  their  examples. 

Let  us  all  share  Patterson’s  bottom 
line:  “Given  the  glaring  faults  of  con¬ 
temporary  journalism,  1  remain  confi¬ 
dent  that  the  news  media  will  learn 
the  lessons  of  the  recent  embarrass¬ 
ments  and  succeed  in  pulling  up  their 
socks  before  the  public  loses  faith  in 
them.” 

Could  it  be  that  the  replacement  of 
glitzy  Tina  Brown  by  the  finest  kind 
of  working  newsman,  David  Remnick, 
will  further  inspire  a  renewal  of  The 
Faith? 

Thank  God  the  caring  folks  are  out  in 
force. 

The  ultimate  answer  for  all  of  us 
seems  so  simple.  Why  can’t  we  take  the 
time  we  need  to  get  it  right,  to  stop  pan¬ 
icking  over  competition  from  other 
news  organizations,  to  apply  a  healthy 
dose  of  that  ill-defined  editorial  judg¬ 
ment,  and  then  let  fly? 


CIA 

Continued  from  page  11 

Wood  added  that  Charles  Englehart’s 
role  in  the  investigation  involved 
“unclassified  document  research.  He 
was  not  a  source  on  any  of  the  people 
data  that  we  turned  over  to  Floyd 
Abrams.” 

NO  JOURNALISTS 

Smith  said  the  CIA  involvement  in 
Abrams’  investigation,  combined  with 
the  use  of  CNN  attorney  David  Kohler, 
showed  the  report  lacked  integrity. 

“Kohler  originally  approved  the 
script,”  he  said.  “How  can  he  be  inde¬ 
pendent?  That’s  another  reason  why  the 
Abrams’  report  has  a  taint  to  it.  We 
begged  CNN  to  find  a  dean  of  joumal- 
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ism  to  replace  Kohler,  but  they 
wouldn’t  do  it.  We  wanted  a  journalist 
to  be  involved.’ 

“Now,”  said  Smith,  “we  find  out  from 
iE&F)  that  officials  who  were  in  the 
CIA  when  this  all  took  place  also  were 
involved  in  the  investigation.  No  one 
told  us  about  that.” 

Abrams  said  Kohler’s  prepublication 
review  of  the  CNN  story  should  not 
have  disqualified  him  from  investigating 
the  methods  used  to  produce  it.  “The 
only  potential  conflict  Kohler  had  as 
the  lawyer  who  cleared  the  story  might 
have  been  a  desire  to  defend  it  to  the 
point  where  it  was  no  longer  defensi¬ 
ble,”  Abrams  noted. 

He  said  Kohler’s  original  legal  analy¬ 
sis  of  the  story  was  accurate. “The  story 
is  legally  defensible  now  and  it  was 
legally  defensible  then,”  Abrams  said. 

He  added  that  he  did  not  know  why 
CNN  did  not  bring  in  a  journalist  to  par¬ 
ticipate  in  his  independent  investiga¬ 
tion.  “That’s  something  you  can  ask 
CNN,”  he  said. 

Steve  Hayworth,  director  of  public 
affairs  at  CNN,  said  Abrams  did  not  need 
a  journalist  to  help  him  decide  whether 
there  was  enough  evidence  to  support 
the  story. 

“We  wanted  Mr.  Abrams’  ability  to 
judge  evidence,”  Hayworth  said.  “The 
story  had  already  been  vetted  by  jour¬ 
nalists.  We  wanted  the  story  to  be  true. 
There  is  no  question  that  the  report  we 
aired  should  not  have  been  allowed  on 
the  air.” 

OLIVER  AND  ABRAMS 

Oliver  also  said  that  Abrams  and  CNN 
misrepresented  his  role  in  the  internal 
investigation,  an  assertion  that  Abrams 
denied. 

“When  he  first  came  aboard,  he  said 
he  would  advise  me  on  confidential 
sources  and  on  First  Amendment  con¬ 
cerns,”  Oliver  said.“l  thought  he  was  my 
lawyer.  Then  we  find  out  he  is  the  inde¬ 
pendent  investigator.” 

Abrams  denied  that  CNN  retained 
him  just  to  counsel  Oliver  and  Smith.  “I 
was  not  brought  in  to  represent  them,” 
Abrams  explained.  “1  was  called  in  to 
look  at  the  validity  of  the  broadcast.  1 
had  hoped  to  mount  a  serious  defense 
of  the  broadcast.  In  that  sense,  1  was  on 
their  side.” 

Oliver  said  Kohler  and  an  associate 
counsel  read  the  briefing  book  a  week 
before  the  broadcast  and  made  sugges¬ 
tions  that  were  added  to  the  script. “Our 
script  was  cleared  by  the  lawyers  a 
week  in  advance,”  she  said. 

“David  said  he  did  not  think  that  the 
story  was  a  problem  from  a  legal  per¬ 
spective.” 
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The  U.S.  had  signed  a  treaty  restrict¬ 
ing  the  use  of  chemical  weapons  and 
President  Nixon  had  pledged  a  “no  first 
use”  policy  on  nerve  gas.  The  Senate, 
however,  had  yet  to  ratify  the  treaty 
before  the  September  1970  nerve  gas 
raid  was  supposed  to  have  occurred. 

THE  KISSINGER  ELEMENT 

Oliver  was  stunned  when  she  was 
told  that  Jenkins,  a  former  associate  of 
Henry  Kissinger,  was  involved  in  the 
internal  CNN  investigation.  Kissinger 
was  Nixon’s  national  security  adviser  in 
1970. 

“That  would  be  very  important  if  that 
were  true,”  she  said.  “We  sent  Mr. 
Kissinger  two  letters  and  he  refused 
flatly  to  take  any  of  our  calls.  Then 
afterward  he  called  up  Tom  Johnson 
(chairman  and  chief  executive  of  CNN 
News  Group)  to  complain  about  the 
story.” 

Jenkins,  who  served  with  the  U.S.  mil¬ 
itary’s  Special  Forces  unit  in  Vietnam 
from  1966  to  1967,  said  he  briefed 
Kissinger  three  separate  times  on 
assorted  issues.  “1  did  not  work  for  Dr. 
Kissinger,”  Jenkins  said  in  a  phone  inter¬ 
view  from  his  West  Coast  office.  “1 
briefed  him  in  1968  during  the  transi¬ 
tion  of  the  Johnson  administration  to 
Nixon.  1  briefed  him  again  in  1972  on 
terrorism  when  1  worked  for  the  Rand 
Corporation  and  once  again  in  the 
mid-80s.  I  have  also  briefed  several 
other  secretaries  of  state.” 

HOW  IT  STARTED 

The  original  CNN  story  was  broad¬ 
cast  June  7  and  a  follow-up  was  aired  on 
June  14  on  the  premiere  edition  of 
Newsstand:  CNN  &  Time,  both  of  which 
are  owned  by  the  Time  Warner  Co. 

The  Time  magazine  article  that  was 
published  June  13  was  written  by 
Oliver  and  Peter  Arnett,  who  won  the 
1966  Pulitzer  Prize  for  his  Vietnam 
War  reportage  at  the  Associated  Press 
and  acclaim  for  his  work  at  CNN  on  the 
Gulf  War. 

Arnett  was  reprimanded  for  his  role 
in  the  story  after  he  said  he  narrated  the 
script  written  by  Oliver  and  was  mini¬ 
mally  involved  in  the  program.  “Peter 
was  not  just  a  face,”  said  Oliver. 

“He  was  active  in  the  story  in  April 
and  May.  He  did  about  25%  of  the 
reporting.  He  interviewed  three  {leople 
on  camera  and  did  some  calling  around 
for  us.  Peter  knew  all  our  sources.  He 
read  all  of  our  interviews.  He  was  1(X)% 
on  board  before  everything  came 
apart.” 

Pamela  Hill,  the  senior  producer  on 
Newsstand:  CNN  &  Time,  resigned 
shortly  after  Abrams  issued  his  report. 
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PAPER  FORCES  AOL  TO 
SHUT  DOWN  WEB  SITE 

The  Orange  County  Register  sues  disgruntled  employee  for  operating  a 

negative  Web  site  and  successfully  subpoenas  AOL  to  reveal  his/her  identity 


by  M.L.  Stein 


“It’s  a  sad  day 
when  a 
newspaper . . . 
sues  someone  on 
the  opposite  side 
of  the  country  to 
get  information 
about  one  of  its 
own  employees.” 

—  Mike  Goodwin, 
cyber  law  expert 


The  nation’s  largest  Internet  community, America 
Online,  recently  shut  down  a  Web  site  that  criti¬ 
cized  a  California  newspaper,  after  the  paper  filed 
a  civil  suit  against  the  anonymous  Web  site  creator 
and  subpoenaed  AOL  to  reveal  his  or  her  identity.  After 
squashing  the  site,  which  lampooned  the  Orange 
County  Register  of  Santa  Ana,  Calif.,  AOL  handed  over 
the  name  of  its  member,  apparently  a  disgruntled 
Register  employee. 

The  Register's  parent,  Freedom  Communications  Inc.  of  Irvine,  Calif.,  filed  the  suit  a  few 
weeks  ago  against  two  “John  Does”  in  federal  court  in  Virginia  after  it  discovered  the  Orange 
County  un-Registered  Press  site.  AOL  allows  its  members  to  create  their  own  personal  Web  sites, 
which  are  maintained  by  the  Dulles,  Va.-based  company  as  a  service  to  members.  Sites  typical¬ 
ly  include  personal  and  family  information. 

But  operating  from  one  of  these  sites,  the  mysterious  messenger  (or  messengers),  who  used 
the  screen  name  Slave40CR,  sent  out  rumors,  gossip  and  defamatory  statements  to  Register 
employees,  according  to  Peggy  Castellano,  the  Register's  former  director  of  human  resources. 
She  said  about  1 20  employees  received  e-mail  inviting  them  to  visit  the  critical  Web  site  and 
leave  their  own  stinging  reviews  of  workday  life  at  the  Register. 

Castellano  would  not  release  the  name  of  the  site  creator,  identifying  the  individual  only  as  a 
former  employee  who  worked  for  the  paper  a  short  time.  “We  wanted  to  find  out  who  he  was 
so  we  could  talk  to  him  about  the  civil  and  criminal  issues  he’s  raised,”  she  said.  “It’s  about 
responsibility  and  defaming  the  company.” 

Paper  Claims  Site  Created  'Disharmonious  Atmosphere'  For  Employees 

The  Register's  lawsuit  charges  that  the  John  Does  “blatantly  infringed”  on  the  paper’s  trade¬ 
mark  with  their  “un-Registered  Press”  site  name,  and  that  they  “significantly  interfered  with 
employees’  communication  and  efficiency  and  created  a  disharmonious  atmosphere.”  An  AOL 
spokesperson  told  the  Associated  Press  that  it  gave  the  site  operators  10  days  notice  before 
turning  their  identities  over  to  Freedom  Communications,  which  it  did  July  15  . The  Web  site  was 
shut  down  the  same  day. 

Register  deputy  editor  Larry  Burrough  said  he  accessed  the  site  twice  and  determined  that 
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its  creator  had  not  worked  on  the  news  side. 
“There  appeared  to  be  no  newsroom  infor¬ 
mation,”  he  explained.  “I  saw  nothing  about 
our  operation.  My  impression  was  that  he 
worked  on  the  business  side.”  Burrough  said 
he  did  not  know  the  person’s  name. 

A  Los  Angeles  Times  story  about  the  site 
said  the  content  included  allegations  of  dead 
rats  in  the  Register  building  in  Santa  Ana  and 
an  “idiot  of  the  month”  posting.  But  the 
Register's  publisher  insisted  this  isn’t  about 
thin  skin. 

“We  didn’t  go  to  court  simply  because 
we’re  that  thin-skinned,”  Register  publisher 
R.  David  Threshie  said  in  an  interview. 
“Sometimes  a  little  criticism  is  good  for  a 
newspaper.  But  this  person  was  spamming 
our  e-mail  and  sending  messages  to  every¬ 
one  in  the  system.  He  also  threatened  to 
blow  up  our  e-mail  system  with  a  bug.” 

Threshie  said  management  was  particular¬ 
ly  incensed  by  the  site’s  allegations  about 
sexual  activity  between  staff  members.  “We 
cannot  put  up  with  this  kind  of  malicious 
infusion,”  he  said.  Threshie  said  the  Web 
author’s  prose,  not  his  anonymity,  was  the 
principal  factor  in  bringing  the  suit. 

“We  have  an  internal  system  in  which  any¬ 
one  can  send  an  anonymous  E-mail  message 
to  managers,”  he  disclosed.  “There’s  even  one 
part  called  ‘Ask  Dave,’  where  the  sender  can 
query  me  without  giving  a  name.” 

Is  It  A  First  Amendment  Issue? 

In  covering  its  rival’s  personnel  problems, 
the  Times  article  quoted  some  constitution¬ 
al  activists  who  fear  that  the  Register's  suit 
and  subpoenas  represent  a  threat  to  First 
Amendment  rights  on  the  Internet.  Mike 
Goodwin,  author  of  Cyber  Rights  and  a 


lawyer  for  the  civil  liberties  group  Electronic 
Frontier  Foundation,  was  quoted  in  the 
Times. “ITs  a  sad  day  when  a  newspaper  with 
a  building  filled  with  reporters,  sues  some¬ 
one  on  the  opposite  side  of  the  country  in 
order  to  get  information  about  one  of  its 
own  employees.” 

But  attorney  Douglas  Mirell,  a  Los  Angeles 
constitutional  expert,  told  E&P  that  the  First 
Amendment  issue  was  erased  when  AOL 
agreed  to  hand  over  the  site  operator’s  name 
to  the  Register.  “Apparently  AOL  didn’t  have 
much  interest  in  protecting  the  person’s  pri¬ 
vacy,”  he  said. 

Mirell  noted,  however,  that  Internet  devel¬ 
opers  should  seriously  consider  AOL’s  posi¬ 
tion  before  posting  Web  sites. “People  should 
know  which  Internet  service  provider  will 
offer  them  protection  and  stand  up  for  their 
rights  of  privacy,”  he  said. 

“By  law,  bookstores  are  not  liable  for  the 
content  of  any  of  their  books.  No  such 
statute  covers  the  Internet.”  Assessing  the 
Register’s  point  of  view,  Mirell  commented: 
“Newspapers  are  a  business  and  it  was  pro¬ 
tecting  its  business  interests.” 

In  light  of  other  controversial  cases, 
including  a  recent  case  where  AOL  admitted 
it  had  erred  in  revealing  the  identity  of  one 
of  its  members  to  U.S.  Navy  investigators 
looking  to  discharge  gay  service  members, 
AOL  spokesperson  Tricia  Primrose  said  the 
company  only  released  the  subscriber’s 
name  in  this  case  because  there  was  a  clear 
violation  of  intellectual  property'  that  came 
to  court.“If  it’s  just  someone  expressing  their 
views,  we  tend  to  leave  them  alone,”  she  told 
the  AP.  “But  if  it’s  blatant  trademark  infringe¬ 
ment,  such  as  someone  copying  a  logo,  then 
we  take  action.” 


Online  Audiences 

AOL  CHOOSES 
ABC  INTERACTIVE 

ABC  to  count  visits,  ad  views 

The  Audit  Bureau  of  Circulations  got  a 
boost  for  its  interactive  division  when 
America  Online  Inc.  chose  the 
Schaumburg,  Ill.-based  company  for  audits 
of  advertisements  on  AOL’s  members-only' 
online  service  and  its  Web  site,  AOL.com. 
Measuring  online  audiences  has  become 
one  of  the  most  contentious  issues  in  the 
Net  community. 

Recently,  the  Internet  Advertising  Bureau 
initiated  an  effort  to  establish  standards  for 
audience  measurement.  A  working  conunit- 


tee  hopes  to  develop  voluntary  standards  by 
the  end  of  the  summer. 

ABC  Interactive  was  created  to  provide 
independent,  third-party  audits  for  the  Web. 
Advertisers  have  begun  to  demand  indepen¬ 
dent  assessments  of  Web  traffic  in  lieu  of 
relying  on  the  sometimes  exaggerated 
accounting  of  publications’  Webmasters. 
ABC  already’  provided  independent  audits 
for  Yahoo!, Time  Inc.’s  Pathfinder  and  other 
sites. 

ABC  Interactive  will  provide  a  summary 
audit  confirming  the  total  ad  impressions 
reported  by  the  internal  measurement  sys¬ 
tem  at  AOL,  based  in  Dulles,  Va.  For  the 
month  of  May,  ABC  confirmed  AOL’s  report 
of  over  2.5  billion  impressions  on  its  online 
service  and  over  720  million  impressions  on 
its  Web  site.  ABC  will  also  provide  reports 
for  specific  advertisers,  verifying  impres¬ 
sions  served  and  click-through  ratios. 


In  Short 


DIGITAL  CmES  MULTIPLY 

Digital  City  sites  are 
sprouting  up  across  the 
landscape,  with  a  dozen 
new  city  guides  appearing 
this  week.  The  Vienna,  Va.- 
based  company  is  mostly 
owned  by  America  Online 
of  Dulles,  Va.,  and  the 
Tribune  Co.  of  Chicago. 
Digital  City  executives  say 
they  are  the  first  group  of 
online  city  guides  with  a 
presence  in  50  domestic 
markets.  The  sites  are 
available  to  subscribers  of 
America  Online  and  to  any¬ 
one  on  the  Web  at 
www.digitalcity.com. 
Included  among  the  sites 
are  Buffalo,  N.Y., 
Jacksonville,  Fla.,  San 
Antonio,  Texas,  Columbus, 
Ohio,  Milwaukee  and 
Nashville,  Tenn.  In  addition 
to  local  news,  sports, 
entertainment,  maps  and 
other  community  informa¬ 
tion,  the  sites  offer  classi¬ 
fied  ads  for  cars,  homes, 
jobs  and  personal  ads. 


PAPER  OFFERS  WINE  SITE 

The  Santa  Rosa  Press 
Democrat  this  week 
unveiled  WineToday.com,  a 
new  site  devoted  to  a  big 
local  industry:  California 
wine.  The  site  will  provide 
reporting  of  consumer  and 
industry  news  along  with 
listings  of  wine-related 
events  and  wine  reviews. 
These  reviews  will  be  pro¬ 
vided  in  a  searchable  data¬ 
base.  The  Press  Democrat  is 
owned  by  the  New  York 
Times  Co. 

WWW.  Wi  neToday.  co  m 
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In  Short 

EDGIL  SIGNS  LEE 

Lee  Enterprises  Inc.,  a 
media  company  in 
Davenport,  Iowa,  has 
licensed  Edgil  Associates' 
WebCentral  classified  ad 
software.  Based  in 
Chelmsford,  Mass.,  Edgil 
provides  online  classified 
ad  technology  to  the 
Boston  Herald,  Orlando 
Sentinel,  Columbus  Dispatch 
and  other  newspapers.  Lee 
is  the  publisher  of  the 
Billings  (Mont.)  Gazette, 
Bismarck  (N.D.)  Tribune 
and  several  other  newspa¬ 
pers.  The  company  also 
owns  several  television  sta¬ 
tions  and  specialty  publica¬ 
tions  with  their  own  Web 
sites.  Lee  has  licensed 
Edgil's  employment  ads, 
shopping  cart  and  market¬ 
ing  statistics  programs. 


ONLINE  REALTY  NEWS 

More  news  from  the  online 
real  estate  front:  Infoseek 
Corp.  of  Sunnyvale,  Calif., 
has  enhanced  its  real 
estate  section  by  forming 
partnerships  with 
HomeShark  Inc.  of  San 
Francisco  and  HouseNet,  a 
division  of  R.R.  Donnelley 
&  Sons  Co.  of  Chicago. 
HomeShark  will  provide 
instant,  customized  rate 
quotes  from  national  mort¬ 
gage  lenders  while 
HouseNet  will  provide  edi¬ 
torial  content  on  home 
improvement  and  house¬ 
hold  tips.  One  of  the 
nation's  largest  search 
engines,  Infoseek  claims 
14  million  users. 


Reporter's  Digital  How-To 

TRACK  YESTERDArS  WEATHER 

Historical  weather  data  is  available  at  several  Web  sites 


El  Nino  has  been  a  major  story  for  a 
while  now,  as  unusual  weather  wreaks 
havoc  around  the  globe.  But  is  today’s 
weather  any  more  volatile  than  it  was  in  the 
past?  A  weather  Web  site  may  help  reporters 
answer  that  question  and  others.  For 
instance,  suppose: 

♦  The  city  government  reporter  is  doing  a 
story  on  budgeting  for  winter  street  mainte¬ 
nance  and  needs  to  find  other  cities  with 
comparable  annual  snowfall. 

♦  A  new  company  is  transferring  to  your 
community'  and  you  plan  a  special  “Welcome 
to  Town”  section.  Part  of  the  package  could 
be  a  story  comparing  average  weather  in 
your  city  with  the  company’s  old  location. 

♦  The  travel  editor  is  working  up  assign¬ 
ments  on  international  vacation  spots  and 
wants  to  advise  readers  on  how  to  avoid  the 
rainy  season  in  each  getaway. 

A  new  Historical  Weather  database  added 
to  the  Washington  Post  Co.’s  WeatherPost  site 
(www.weatherpost.com/historical/histori- 
cal.htm)  serves  up  such  information  on 
more  than  2,000  cities  worldwide.  Type  in 
the  name  of  a  city,  state  or  country  in  the 
query  box  and  the  database  finds  records 
that  match  or  partially  match  your  query'. 
Click  on  the  one  you  are  looking  for,  and  the 
subsequent  screen  displays  annual  and 
monthly  averages  and  records  for  a  variety  of 
climatological  measurements,  including  aver¬ 
age  high  and  low  temperatures,  average 
wind  speed,  normal  monthly  precipitation, 
average  relative  humidity  and  even  mean 
number  of  clear  days  vs.  cloudy  and  partly 
cloudy  days. 

Or  if  you  prefer  such  data  in  chart  form, 
rather  than  searchable  by  individual  city, 
state  or  country,  check  out  the  federal  gov¬ 
ernment  itself,  which  has  begun  to  put  more 
and  more  of  its  historical  data  in  digital  form. 
Of  particular  note  is  the  National  Climactic 
Data  Center,  the  world’s  largest  collection  of 
weather  facts.  The  NCDC’s  most  popular 
report.  Local  Climatological  Data,  contains 
monthly  and  annual  data  on  some  270  cities, 
including  daily  temperatures  and  precipita¬ 
tion  data  for  more  than  8,000  locations. 
Online,  more  than  a  dozen  key  tables  can  be 
viewed,  including  those  covering  local  tem¬ 
perature  averages  and  records,  wind  speeds, 
and  sunshine  and  cloudiness. 

To  see  the  tables,  access  the  site 


(www.ncdc.noaa.gov)  and  click  on  its  link  to 
the  “Online  Store  .’’There,  besides  viewing  the 
electronic  versions  of  the  charts,  visitors  can 
order  paper  copies  of  the  full  reports  for  $5 
and  see  descriptions  of  other  NCDC  weather 
studies,  such  as  data  on  winter  storms,  forest 
fires  and  El  Nino. 

Meanwhile,  the  Web  offers  specialized 
weather  information  that  may  be  of  particu¬ 
lar  interest  to  some  publications.  For  exam¬ 
ple,  if  your  publication  is  based  in  an  agrari¬ 
an  area,  you  might  want  to  publish  soil  con¬ 
ditions  for  local  farmers.  If  you’re  near  a  large 
body  of  water,  local  boating  enthusiasts  will 
want  to  read  about  wind  and  water  condi¬ 
tions.  An  intersection  for  many  of  these  tai¬ 
lor-made  weather  features  is  Weather- 
Site. com,  a  site  based  in  Coral  Gables,  Fla.  Go 
to  www.weathersite.com  and  click  on  the 
.section  you  need.  “Marine  Weather”  has  spe¬ 
cialized  radar  and  satellite  images,  tides  and 
currents,  buoy  reports,  wave  heights,  hurri¬ 
cane  information  and  more.  “Aviation 
Weather”  reports  on  winds  aloft,  fliers’  fore¬ 
casts,  severe  weather  warnings,  storm 
reports,  and  so  on.  “Agricultural  Weather  ”  has 
soil  reports,  precipitation  outlooks,  tempera¬ 
ture  predictions  six  to  10  days  in  advance, 
one-  to  three-month  forecasts  and  the  like. 
“Traveler’s  Weather”  has  current  conditions 
in  more  than  70  cities. 

Data  here  is  easily  localized.  Select  the 
Agricultural  Weather  option,  for  instance,  and 
you  can  then  choose  a  specific  state  for  cur¬ 
rent  reports  from  the  National  Weather 
Service  on  topics  such  as  river  stages,  river 
flow  and  velocity,  air  quality,  flash  floods, 
snowstorms  and  road  conditions,  as  well  as 
hourly  summaries  for  key  local  cities  and 
zoned  forecasts. 

Here  are  three  other  sites  that  package 
weather  data  for  different  occasions  and 
diverse  interest  groups: 

1.  Forecasts  and  the  weather  conditions  at 
U.S.  national  parks  are  in  the  spotlight  at 
w'ww.intellicast.com/weather/natparks. 

2.  Allergy  and  sinus  news  is  a  regular  fea¬ 
ture  on  CNN  interactive’s  allergy  report 
(www.cnn.com/WEATHER),  with  maps  to 
point  out  nuisances  such  as  weed  pollens, 
grass  pollens  and  mold  spores. 

3.  Breaking  news  about  winter  storms, 
hurricanes  and  tornadoes  is  covered  by 
AccuWeather  (www.accuweather.com). 
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It’s  the  Whi  What,  Where,  When 


SYNDICATES 


BY  DAVID  ASTOR 


Need  A  Domain  Name?  Ask 
The  New  Duehess  Of  URL 

An  entrepreneur  has  cornered  the  market  on  over  400  names  (including  many  related 
to  syndication  and  news  services)  that  companies  can  use  for  Web  site  addresses 


HOW'S  THIS  FOR  a  good  investment? 

Register  a  domain  name  on  the  Web  for 
$70,  then  turn  around  and  sell  it  for 
$40,000  or  more  —  much  more. 

That’s  what  Ruth  DiTucci  is  doing.  The  45-year- 
old  New  Jerseyan  has  registered  over  400  domain 
names  and  sold  nine  of  them  since  starting  her 
business  with  a  silent  partner  less  than  three 
months  ago. 

“We’re  making  the  most  money  we’ve  made  in 
our  lives  on  something  [the  Internet]  we  never 
heard  of  two  years  ago,”  said  DiTucci. 

“She’s  someone  who  decided  to  invest  in 
domain  names  rather  than  Wall  Street,”  said  Alan 
Caruba,  a  veteran  public  relations  counselor  who 
represents  DiTucci. 

But  what’s  her  story  doing  in  this  section  of 
fdfP?  Well,  more  than  10%  of  DiTucci ’s  400  poten¬ 
tial  URLs  have  names  such  as  “syndicatednewsser- 
vice.com,”  “syndicated-news.com,”  “syndicated- 
news. org”  and  “syndicatednews-USA.com”  —  with 
variations  for  other  countries  and  continents. 

No  one  has  bought  any  of  these  syn-news  names 
yet,  but  DiTucci  said  she  is  “in  negotiations”  with 
several  companies.  She  noted  that  she’d  prefer  to 
sell  the  names  to  U.S.  firms,  but  would  make  them 
available  to  any  “legitimate  news  group”  in  the 
world  on  a  first-come,  first-served  basis. 

The  sales  DiTucci  has  made  are  mostly  in  the 
agriculture/food  category.  She  also  has  domain 
names  in  such  areas  as  travel  and  insurance 
(including  “a-nice-vacation.com”  and  “insure- 
life.com”).  And  she  has  some  monikers,  like 
“lostkids.com,”  that  are  being  offered  for  free. 

“We  don’t  have  any  company  names.  We  have 
generic  ones,”  said  DiTucci,  who  was  a  homemak¬ 
er  and  promotional  writer  before  embarking  on 
her  current  entrepreneurial  effort. 

What  DiTucci  does  is  study  business  trends  and 
then  find  relevant  domain  names  that  haven’t 
been  registered  yet.Then  she  sells  them  to  compa¬ 
nies  seeking  generic,  easy-to-remember  URLs  that 
could  draw  a  lot  of  traffic  to  a  Web  site. 

DiTucci  and  her  tech-sawy  silent  partner  have 
their  own  site  (www.domainavenue.com)  that 
lists  available  names. 

DiTucci’s  domain  business  is  perfectly  legal,  but 
is  it  fair  or  ethical? 

Los  Angeles  Times  Syndicate  senior  vice  presi¬ 
dent  of  new  media  Steve  Christensen  declined  to 


answer  that  question,  but  did  say:  “She’s  playing 
the  game  the  way  the  game  is  played.” 

He  added  that  LATS  prefers  a  specific  domain 
name  over  a  generic-sounding  one  because  “it 
identifies  who  we  are.”  Hence  the  “www.lats.com” 

URL  for  the  syndicate’s  Web  site. 

Caruba,  addressing  the  fairness  issue,  noted  that 
companies  often  pay  just  as  much  to  buy  a  single 
magazine  ad  as  they  do  for  a  domain  name  they 
can  use  indefinitely. 

“They  realize,”  he  said,  “that  this  is  the  cost  of 
doing  business.” 

Free  Comic  Book 
Insert  Is  Coming 

A  16-PAGE,  full<’olor  tabloid  insert  will  be  dis¬ 
tributed  free  to  alternative  papers  across  the 
U.S.  and  Canada  starting  this  November. 

The  Rub  is  targeted  at  18-  to  40-year-old  readers, 
according  to  publisher  and  founder  Jesse  Brown, 
who  is  20  himself. 

It  will  debut  with  500,000  copies  and  be  pub¬ 
lished  biweekly  at  first,  before  what  Brown  antici¬ 
pates  will  be  a  quick  transition  to  a  weekly  format. 

He  plans  to  finance  a  street-level  postering  cam¬ 
paign  in  cities  featuring  the  Rub  and  the  local 
paper  where  it  will  be  found. 

Brown  is  financing  his  publication  at  no  cost  to 
the  alternative  papers.  Instead,  he  hopes  to  snag 
national  advertisers  that  do  not  advertise  in  alter¬ 
natives  (he  promises  not  to  compete  with  the 
papers).The  Rub  will  print  and  ship  the  paper  and 
cover  any  insertion  costs. 

Brown,  a  cartoonist,  was  inspired  by  turn-of-the- 
century  comics  which  helped  newspapers  facing 
fierce  competition. 

“Fans  of  certain  comics  would 
actually  pick  and  buy  that  paper  so 
they  could  read  them,”  Brown  said. 

“We  think  we  ll  have  that  intuitive 
reader  appeal  —  and  comics  from 
the  alternative  press  are  definitely 
suited  to  this.” 

The  paper  will  feature  a  mix  of 
regular  cartoonists,  celebrity  anec¬ 
dotes  and  three  floating  spots  for  Readers  will  get  a 
new  artists  to  break  onto  the  scene.  'Rub'  in  November. 
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Each  strip  will  be  one  page.  The  Rub 
will  devote  30%  or  less  of  its  space  to 
ads. 

Brown  financed  the  paper’s  start-up 
through  private  funding,  ad  revenue, 
and  money  earned  from  a  board  game 
he  and  a  partner  sold  to  Milton  Bradley. 

He  wouldn’t  give  specific  names  but 
said  papers  in  Boston,  Chicago, 
Montreal,  Philadelphia,  Seattle  and 
throughout  California  have  already 
shown  interest  in  the  publication. 

—  Dan  Caterinicchia 

Better  Homes 
Syndicate  Ending 

Better  homes  and  Gardens 

Features  Syndicate,  which  distrib¬ 
utes  special  sections  to  newspapers,  is 
going  out  of  business. 

The  Des  Moines-based  BHGFS  will 
stop  taking  new  orders  on  July  31,  but 
continue  customer  service  functions 
until  the  end  of  the  year.  Syndicate 
staffers  will  be  “redeployed”  to  other 
parts  of  the  Meredith  Corp.,  according 
to  Meredith  director  of  New  York  pub¬ 
lic  relations  Jill  Bernstein. 

Why  is  the  corporation  folding  the 
3-year-old  BHGFS?  “We  have  decided  to 
focus  our  editorial  resources  solely  on 
our  primary  concern,  which  is  maga¬ 
zine  publishing,”  replied  Bernstein,  who 
declined  to  reveal  how  many  or  few 
newspaper  clients  the  syndicate  attract¬ 
ed. 

BHGFS  offered  newspapers  26  titles, 
including  sections  devoted  to  holidays, 
health,  autos,  pets,  brides,  antiques, 
vacations,  gardening  and  home  decorat¬ 
ing. 

Special  sections  and  publications  are 
a  growing,  fiercely  competitive  syndica¬ 
tion  category  (E&P,  May  30,  1998, 
p.  30).  Among  the  major  players  are 
Copley  News  Service,  the  Los  Angeles 
Times  Syndicate,  Media  General, 
Thomson  Target  Media  and  Tribune 
Media  Services.  —  David  Astor 

Internet  Service 
Is  Introduced 

A  FREE  SERVICE  called  iSyndicate 
Express  has  been  launched. 

ISE  (www.iSyndicate.com)  offers 
Web  sites  news  and  content  from  over 
60  sources  —  including  CNET,  Reuters, 
Wired,  Internet  Wire,  Momingstar  and 
TheStreet.com. 


Go  West,  Young 
News  Service 

Knight  ridder/tribune  News 

Service  has  launched  a  regional 
news  service  for  California  papers. 

KRT  California  includes  news,  sports, 
business  and  feature  material.  Each 
weekday,  it  moves  20-30  state-specific 
articles  from  the  San  Jose  Mercury 
News,  Orange  County  Register,  Contra 
Costa  Times,  San  Luis  Obispo  Telegram- 
Tribune  and  Monterey  County  Herald. 
Tribune  Media  Services  markets  KRT. 

‘Planet’  Rotates  To 
Another  Syndicate 

“TJ’ARTHWEEK:  A  DIARY  of  the 
Planet”  is  now  being  distributed 
by  the  Los  Angeles  Times  Syndicate. 

Steve  Newman’s  graphic  feature  — 
which  has  print  and  online  versions  — 
was  formerly  handled  by  Universal 
Press  Syndicate  and  the  now-defunct 
Chronicle  Features. 

Newman  is  a  meteorologist  whose 
activities  include  providing  the  San 
Francisco  Chronicle  with  its  daily 
weather  page. 

Features  Traded  To 
Different  Package 

The  LOS  ANGELES  Times  Syndicate 
has  started  an  “Eye  On  Science” 
package  that  incorporates  two  features 
formerly  in  its  “TechnoFiles”  package. 

They  include  “Asimov  on  Science”  by 
Janet  Asimov  and  “How  Come?”  by 
Kathy  Wollard  and  Debra  Solomon  of 
Melville,  N.Y,  Newsday.  There’s  also 


material  from  Science  News  magazine. 

“TechnoFiles”  now  consists  of  the 
“Innovation”  feature  and  the  “Magid  on 
Computers”  column  by  Larr>'  Magid. 

TMS  TV  Info  To 
Journal  Register 

Tribune  media  services  has 

inked  a  deal  with  Journal  Register 
to  supply  TMS  TV  Listings  information 
to  the  company’s  19  daily  newspapers. 

Cyberspace  For 
40- Year-Old  Strip 

A  “GIL  THORP”  Web  site  (www.gil- 
thorp.com)  has  been  created  by 
the  sports  staff  of  Chicago  Tribune 
Virtual  Communities. 

The  comic,  started  by  Jack  Berrill  in 
1958,  is  now  done  by  Jerry  Jenkins  and 
Ray  Burns  of  Tribune  Media  Services. 

Cartoon  Becomes 
‘Slice’  Of  Lifetime 

A ’WEEKLY  CARTOON  caUed  “A  Slice 
of  Life”  is  appearing  on  the  Lifetime 
cable  netwoik’s  Web  site  (www.life- 
timetv.com). 

It’s  by  Anne  Gibbons,  who  formerly 
did  the  syndicated  “Hot  Pink”  comic. 

‘Timeout’  Now 
In  A  Web  Site 

A  WEB  SITE  devoted  to  Sharon 
Awrey’s  self-syndicated  “Timeout 
For  Kids”  page  has  been  launched.  It’s  at 
www.TimeOutForKids.com. 
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Murder  Off  The  Record 

By  Mamie  Schtilcnburg 
Write  Way  Publisliing 
lOSSS  K.  Dartmouth 
Aurora.  CIolo.  8t)()l4 
30  i  pages;  $23-93. 


44  ^  O  WHAT’S  SUPPOSED  to  come 
first?”  the  police  chief  in  this 
novel  says  in  exasperation.  The 
“newspaper’s  precious  rights”  to  pub¬ 
lish,  or  “the  rights  of  our  citizens  to 
keep  on  living?” 

He  was  responding  to  a  serial  killer’s 
demand  for  the  Riverview  (Wis.) 

Times  to  apologize  for  an  editorial,  say¬ 
ing  the  newspaper  would  no  longer 
publish  demands  or  backgrounds  of 
killers  or  hostage  takers. 

The  policy  was  inspired  by  the 
paper’s  editor,  whose  own  daughter 
had  been  slain.  But  the  policy  of  off- 
the-record  treatment  or  a  moratorium 
on  excessive  coverage  of  madmen’s 
demands,  and  the  stories  of  their  twist¬ 
ed  backgrounds,  did  not  come  easily. 
The  editor,  Ed  Fountain,  had  to  con¬ 
vince  the  publisher,  Frank  Wiley,  and 
the  CEO  of  Drum  Enterprises  Inc., 
Matthew  Drum,  whose  holdings  include 
75  newspapers,  including  the  Times. 

Drum  has  moved  next  door  to  Peg 
Lindsay,  whose  daughter,  Sabina,  the 
main  character,  is  a  young  new  consul¬ 
tant  who  advises  Times  decision  mak¬ 
ers.  She  gets  caught  up  in  events  that 
are  much  more  complex  than  a  deci¬ 
sion  of  whether  to  hype  or  suppress 
coverage  of  deranged  killers. 

A  killer  still  at  large  demands  that 
Drum  apologize  for  an  editorial  under 
his  byline  that  inaugurates  the  paper’s 
silent  treatment  of  mad  murderers. The 
killer  targets  Drum  unless  the  apology 
is  forthcoming. 

Can  Drum 
escape  being 
murdered? 
That  becomes 
a  central  ques¬ 
tion  as  the 
First 

Amendment 
dilemma  on 
the  right  to 
publish  or  not 
to  publish  all 
but  fades  as 
the  novel  pro- 


i  gresses. 

I  The  novel  becomes  a  kind  of 
i  dynasty  media  drama  as  the  reader 
i  meets  Kendall  Drum,  who’s  at  odds 
j  with  his  father,  Matthew,  who’s  at  odds 
i  with  his  octogenarian  father,  the  skele- 
j  tal,  dying  Ambrose  Drum. 

I  Matthew  Drum  is  wooing  Peg  and 
I  proposes  to  her.  Is  Drum  for  real  or 
j  does  he  merely  want  to  sell  the  Times 
j  to  Peg’s  investment  group? 
j  The  book  differs  from  other  recent 
i  media  detective  stories  in  that  it  cen- 
i  ters  on  a  cast  of  main  characters  at  the 
I  corporate  management  level  and 
i  delves  more  into  computer  technolo- 
:  gy.  Instead  of  the  usual  array  of  circus- 
j  like  characters  in  most  media  myster- 
i  ies,  the  lead  characters  here  are  for  the 
!  most  part  bland. 

i  Drum,  the  cool,  no-nonsense  CEO,  is 
:  described  in  a  glass-shattering  scene  as 
j  having  “a  near  absence  of  expression.” 
i  Almost  all  of  the  characters,  including 
j  heroine  Sabina,  are  devoid  of  any 
j  spark.  But  maybe  that  is  what  makes 
I  this  book  seem  more  true  to  life  than 
i  other  exaggerated  media  novels, 
i  Schulenburg,  who  runs  a  manage- 
1  ment  consultant  firm  and  lives  in 
I  Madison, Wis.,  is  a  former  newspaper 
:  and  TV  reporter. 


No  Fault  Politics: 

Modern  Presidents, 
the  Press,  and  Reformers 
By  Eugene  Mc(2trthy 
Times  Books 
201  E.-50th  St. 

New  York,  N.V.  10022 


Eugene  mccarthy,  elder 

statesman  of  liberal  Democrats 
and  independents,  does  not  see 
the  media  as  a  fourth  estate,  a  fourth 
branch  of  government. 

The  former  presidential  candidate 
agrees  with  the  German  philosopher 
Oswald  Spengler  that  there  are  but 
two  estates:  the  civil  and  the  religious. 

With  characteristic  wry  humor, 
McCarthy  puts  the  media  in  the  reli¬ 
gious  category'. “Members  of  the  press,” 
he  says, “claim  power  and  authority 
that  can  be  traced  to  unsigned  editori¬ 
als  (some  go  back  to  Moses,  who  came 
down  from  the  mountain  with  the  first 
unsigned  editorial). 

“Columnists, TV  commentators,  and 


EugeiieMcCarthy 


anchormen 
stop  just 
short  of 
claiming 
ancient 
clerical 
powers 
once  cov¬ 
ered  and 
sustained 
by  ‘grace  of 
office’;  the 
power  of 
absolution 
(which  has 
been  handed  down  by  Barbara 
Walters)  and  the  seal  of  the  confes¬ 
sional  (now  called  ‘confidentiality  of 
sources’).” 

Clerical  powers  are  seen  in  the 
media’s  insistence  on  deciding  what 
the  public  should  read.  Also,  “the 
media  run  a  kind  of  beatification  and 
canonization  procedure  and  also 
determine  who  is  to  be  forgotten,  for¬ 
given,  censored,  and  condemned.” 

Now  82,  McCarthy,  a  former  U.S. 
senator  from  Minnesota  and  leading 
peace  activist  during  the  Vietnam  War, 
ruminates  about  what  is  wrong  with 
American  society'  and  politics.  For 
instance,  excessive  devotion  to  the 
flag  and  attention  to  oath-taking  are 
the  badges  of  tyranny,  and  akin  to  the 
Nazi  demand  for  the  right  words, “Heil 
Hitler,”  he  suggests. 

He  rates  the  movers  of  our  time, 
from  presidents  to  Billy  Graham  to 
reporters  whom  he  has  known. 

Among  the  presidents  he  likes  is 
Harry  Truman,  who,  he  says,  respected 
Congress  and  the  courts  and  was  the 
last  constitutional  president, 

Nixon  was  wrong  in  saying  that  he 
was  the  moral  leader  of  the  country'. 
“Who  the  hell  said  so?”  asks  McCarthy. 
“’Who  ever  said  the  president  was  sup¬ 
posed  to  be  the  moral  leader?”  —  an 
observation  relevant  today.  Nixon’s 
worst  mistake  was  not  Watergate  but 
in  keeping  a  Fascist-like  enemies  list, 
he  says. 

McCarthy  likes  Reagan’s  folksy  hon¬ 
esty.  For  example,  when  asked  what 
he  read,  Reagan  responded  that  it 
wasn’t  very  much. 

Billy  Graham  is  rated  sincere  and  “a 
mighty'  preacher.”  But  McCarthy  adds, 
“instead  of  bringing  Christian  values 
to  politics,  he  brought  political  tech¬ 
niques  to  Christianity;  instead  of  serv- 
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ing  as  a  conscience  among  politicians, 
he  served  as  cover.” 

Among  journalists,  he  cites  Texan 
Sarah  McClendon,  who  covered  1 1 
presidents,  as  “never  a  fixture,  but 
always  a  moving  force.” 

Conservative  writer  and  editor 
William  Buckley  Jr.,  he  says,  is  never 
dull  or  humorless. 

New  York  Times  reporter  Ned  Ken¬ 
worthy  “was  memorable  for  many  rea¬ 
sons:  his  professional  integrity,  his  dedi¬ 
cation  and  competence  as  a  writer,  his 
good  spirit,  generosity,  and  kindness.” 

McCarthy  served  five  terms  in  the 
House,  two  in  the  Senate,  was  a  chal¬ 
lenger  for  the  Democratic  presidential 
nomination  in  1968  and  ran  for  presi¬ 
dent  as  an  independent  in  1976  and 
1992. 


Po  H  ^er  Journal  is  m: 
Computer-Assisted  Reporting 
H>  Lisa  C.  .Vlillcr 
Ifarcourt  Brace 
(aty  (Center  lower  11 
.sOl  Camimcrce  St. 
lort  Worth,  lexas  1 02 
262  pages;  S21 . 


Lisa  miller  does  not  worship 
at  the  shrine  of  the  computer. 
She  constantly  seeks  to  integrate 
the  research  on  computers,  from  bul¬ 
letin  boards  and  databases  to  spread¬ 
sheets,  into  “oldfashioned”  techniques, 
such  as  developing  narrative  style,  color 
and  context.  She’s  constantly  seeking 
out  real  live  people  face  to  face. 

This  book  should  be  ideal  for  a  mid¬ 
dle  or  advance  college  reporting  class. 
Reader  friendly,  the  book  is  replete 
with  sidebars  of  case  histories  relevant 
to  the  point  that  is  being  made. 
Showing  procedures  and  commands 
on  actual 


should 
enhance 
the  teach¬ 
ing  appeal 
of  this 
book. 

Miller 
teaches 
at  the  Uni¬ 
versity 
of  New 
Hamp¬ 
shire. 
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range  of  topic 
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Guild 

Continued  from  page  21 

cant  support,  and,  in  fact,  only  about 
one  in  five  workers  in  the  bargaining 
unit  were  Guild  members. 

UNION  DISUNITY 

Why  was  the  union  so  vulnerable? 
There  appear  to  be  several  reasons.  For 
one  thing,  Southern  California  has  no 
tradition  of  strong  newspaper  unions, 
unlike  the  rest  of  California,  which  is 
home  to  eight  Guild  newspapers.  With 
San  Diego  out  of  the  picture.  Southern 
California  has  only  two  Guild  papers  — 
the  Los  Angeles  Daily  News  and  Long 
Beach  Press-Telegram  —  and  both  are 
struggling. 

Another  problem  may  have  been  the 
union  leadership’s  lack  of  broad  base. 
The  San  Diego  local  represented  nearly 
all  newspaper  departments,  but  leaders 
almost  exclusively  were  from  the  news¬ 
room  —  a  point  management  ham¬ 
mered  home  to  workers. 

However,  Craig  D.  Rose,  a  business 
reporter  and  head  of  bargaining  for  the 
union,  denied  the  newsroom-oriented 
leadership  was  an  issue. 

Meanwhile,  a  growing  group  of 
employees  saw  the  union  as  an  obsta¬ 
cle  to  progress,  especially  after  contract 
negotiations  hit  a  stalemate  in  1994. 

A  MOVEMENT  GROWS 

Nevertheless,  union  opposition  was 
especially  heavy  outside  of  the  news¬ 
room. 

It  began  in  the  advertising  depart¬ 
ment  —  where  workers  were  more 
receptive  to  rewarding  performance  — 
and  spread,  culminating  in  a  petition  to 
hold  a  decertification  vote.  “It  was  just 
building  frustration,”  said  Jeff  Arnett,  an 
ad  account  manager  who  led  the  decer¬ 
tification  drive. 

He  said  employees  felt  union  leaders 
ignored  them  and  “kind  of  operated  in 
their  own  little  world  of  perceptions. 
Time  and  time  again,  the  people  1  talked 
to  said  they  had  never  heard  from  the 
Guild.  No  one  had  ever  called  them  or 
asked  their  opinion  of  anything.  They 
never  had  a  good  idea  of  what  the 
union  did.” 

But  union  supporters  say  manage¬ 
ment’s  goal  all  along  was  to  wear 
employees  down  by  making  unreason¬ 
able  requests  and  stalling.  Among  other 
things,  management  demanded,  and 
later  withdrew,  the  right  to  fire  employ¬ 
ees  who  disparaged  the  company.  Rose 
said  the  stalemate  on  raises  under¬ 
scores  the  weakness  of  U.S.  labor  law. 
According  to  him,  the  company  flouted 
the  principle  of  good-faith  bargaining 


by  flatly  refusing  to  discuss  cost-of-liv- 
ing  raises.  “Employers  can  do  things 
they  shouldn’t  be  able  to  do,”  Rose  said. 

COMMUNICATION  BREAKDOWN 

Heavy  turnover  may  also  have  con¬ 
tributed  to  the  union’s  troubles. 
According  to  Petrillo,  some  600  union- 
represented  employees  left  since  the 
San  Diego  Union  and  San  Diego 
Tribune  merged  in  1992.  Rose  acknowl¬ 
edged  that  the  union  didn’t  do  enough 
to  build  ties  to  newer  and  younger 
employees. 

That  lack  of  support  may  explain 
why  union  leaders  apparently  never 
seriously  considered  the  last  resort  —  a 
strike,  even  though  a  strike  vote  was 
discussed  as  far  back  as  1989. 

“We  tried  to  be  a  modern  union  and 
fight  what  we  felt  were  injustices  in  the 
workplace,”  said  Petrillo,  the  union  pres¬ 
ident.  “A  strike  is  a  powerful  tool,  and  it 
has  to  be  used  properly,  like  a  nuclear 
weapon.” 

Both  sides  say  the  union  had  trouble 
communicating  with  workers. 

“The  one  thing  the  union  didn’t  do 
was  address  the  issue  of  how  our  future 
would  be  better  with  the  Guild,”  said 
Arnett,  the  anti-union  leader.  “They 
would  always  focus  on  how  our  future 
would  be  worse  without  them.  They 
never  addressed  what  they  have 
learned  and  how  they  could  have 
improved.” 

Looking  back,  Petrillo  admitted  the 
union  failed  to  communicate  adequate¬ 
ly  with  employees  —  a  daunting  task 
considering  the  geography.  The  paper 
covers  all  of  San  Diego  County  —  an 
area  almost  as  large  as  Connecticut  — 
and  some  bureaus  are  30  miles  from 
headquarters. 

“We  all  rely  on  electronic  mail  and 
paper.  People  didn’t  want  to  go  to  meet¬ 
ings,  so  we  relied  on  paper,”  Petrillo 
said. “You’ve  got  to  talk  to  people.That’s 
what  the  management  did.” 

But  Rose,  the  union  negotiator,  said 
it’s  too  soon  to  count  the  Guild  out. “We 
may  have  lost  this  election,  and  that’s 
certainly  a  serious  setback,  but  the 
union  might  surprise  folks  down  the 
road.” 


1  Shop  Talk 

I  Continued  from  page  56 

i  demand  for  “happy  news”  in  our  thera- 
i  peutic  age  nothing  more  than  a  massive 
j  retreat  from  the  battlefield  of  right  vs. 
i  wrong?  Will  tomorrow’s  simple-living, 
i  super-healthy  audiences  still  be  respon- 
:  sive  to  complicated  coverage  of  the 
:  world’s  warts?  What  exactly  do  people 


find  so  excessively  negative  in  today’s 
world?  Why  can’t  they  deal  with  the 
downbeat,  the  inevitable  flip  side  to  the 
rhythm  of  life? 

Or  is  this  a  time  when  the  press  must 
indeed  say  its  own  “mea  culpa”  for  dis¬ 
torting  the  rhythm?  Do  the  news  media, 
individually  or  collectively,  as  a  single 
attention-hungry  leviathan,  truly  over¬ 
whelm  people  with  a  negative,  cynical, 
value-neutral  view  of  life?  Perhaps  the 
news  seems  particularly  one-sided  when 
it  dwells  on  “scandals,”  which  multiply 
and  sap  social  strength  like  inoperable 
cancers.  Wouldn’t  the  news  be  more 
bearable  if  it  stuck  to  a  community’s 
“problems”  and  “issues”  —  topics  whose 
very  existence  suggests  action,  solubili¬ 
ty,  a  chance  to  regain  balance? 

When  the  “news  fast”  is  prescribed, 
the  news  consumer  must  ask:  Will  it 
make  me  a  better  person?  Will  it  clear 
my  head,  help  me  to  prioritize  and  sim¬ 
plify?  Is  it  the  equivalent  of  giving  up 
cigarettes  or  alcohol  for  Lent,  like  taking 
a  break  from  the  addictive,  unhealthy 
peering  into  the  saddest  failings  of 
humankind?  Or  is  it  the  equivalent  of 
giving  up  broccoli  —  a  sham  penance 
—  because  the  news  is  more  trouble 
than  it’s  worth  anyway,  and  doesn’t  real¬ 
ly  speak  to  me  anyway,  and  who  cares 
about  Bosnia  or  Saddam  Hussein? 

Meanwhile,  the  people  behind  the 
“news  fast”  need  to  ask  themselves: 
What  am  1  doing  to  drive  good  people 
away  from  my  product?  Does  my  prod¬ 
uct  make  it  easier  or  harder  for  people 
to  find  equilibrium  and  to  satisfy  their 
aspirations  for  internal  wellness  and 
spiritual  growth?  Am  1  too  often  making 
people  feel  bad  —  or  feel  nothing? 

Ultimately,  a  fast,  like  any  penitential 
ritual,  is  meant  to  heighten  your  feel¬ 
ings,  your  awareness,  your  capability  to 
change  your  path.  Fasts  often  also  have 
the  goal  of  awakening  and  converting 
others.  Let’s  see  if  the  “news  fast”  has 
the  power  to  achieve  such  goals. 


Calif.Weekly  Sold 

The  35,000-circulation  Pasa¬ 
dena  Weekly  has  been  sold  to  Times 
Mirror  Co.’s  Times  Community  News. 

Founded  in  1984,  the  weekly  was 
owned  by  James  R  Laris,  who  bought  it 
in  1988.  He  and  his  wife.  Sue  Laris 
Eastin,  founded  the  Los  Angeles 
Downtoum  News,  now  owned  by  her. 

Gannett  Co.  also  acquired  the  twice- 
weekly  Classified  Gazette  shopper  in 
Marin  County,  Calif.,  where  Gannett 
owns  the  daily  Marin  Independent 
Journal.  Sellers  Joseph  Walsh  and  Riley 
Hurd  are  staying  on. 
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FEATURES  AVAILABLE 


ASTROLOGY 


ASTROLOGY  EVERYDAY 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  We  do  oil  the  work  and  its  FREE! 
Coll  Boldly  Interactive  (206)  654-7919 
or  E-mail;  sales@boldly.com 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  availoble  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ENABUNG  UFESTYLES 


MONTHLY  PACKET  with  travel,  daily 
living.  Medicare  columns  plus  more. 
Freesomple.  (703)  471-7993 


ENTERTAINMENT 


“HOLLYWOOD  SCENE": 

Classy  gossip  by  a  true  insider.  For 
details  call  (800)  959-9977. 


LATE  BREAKING  SOAP  OPERA  NEWS 
Weekly  Column,  Low  Rates 
Call  (203)  263-2890 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751-0168/ Avantil054@aol.com 


HEALTH  &  FITNESS 


ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Est(^lished  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)639-5484 
NEW  UVING  NEWS  SERVICE 


DON'T  LAUGH,  YOU'RE  NE)a 
The  Washington  Wit  &  Humor  of 
Russell  Warren  Howe 
Any  publisher,  editor  or  radio  station 
manager  considering  running  a  humor 
column  or  commentary  may  receive  a 
free  copy  from  Mr.  Howe  of  this  selec¬ 
tion  of  64  op-eds  and  radio  pieces. 

(202)  337-1560 
FAX  (202)  625-1999 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941  ; 

(914)692-4572 
Fax  (91 4)  692-8311 


POLITICAL  HUMOR 


BACKSPIN  -  2  years  in  PA  daily 
More  fun  than  Ken  Starr  on  Valium 
Free  sample  columns  (800)  224-1959 


_ PUZZLES _ 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


CANYOUHACKEH? 
Variety  Puzzles  Since  1 981 
Free  Samples  -  Wide  Appeal 
(877)  201 -7630  Toll  Free 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308  (909)  766-761 7 


RELIGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)257-4972 


Call  us  about  our  low  contract 
rates!  (212)  675-4380  ext.  171, 173 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


EARN  THOUSANDS  with  mini 
circulars.  New  report  gives  complete 
instructions.  Send  $5.00  to  Leonard 
Dipo,  P.O.  Box  511066,  Salt  Lake 
City,  UT  841 51. 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


THOMAS  C.BOUTHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
WB.  GRIMES  &  COMPANY 
“WE'VE  MOVED” 

24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-501 6 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)524-0122 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  2 14-7 
Boca  Raton,  FL  33432 


CASH  OUT.  Merger/ Acquisition.  Joint 
Venture.  Capitalization.  Restructuring. 
Reorganization.  JMPC.  Est.  1 983, 
(61 4)  889-9747.  www.jmpc.net 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODEa  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440 
Fax  (909)  624-8852 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  Cd,  Mesa,  AZ  852 1 5 
(602)  807-7791 
FAX  (602)  807-7795 


PHIIilPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOUTHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 


NEWSPAPERS  FOR  SALE 


“HOT”  SUMMER  BUY!  No  smog,  no 
traffic,  no  hassles.  Prosperous  Califor¬ 
nia  Ag  area  near  San  Diego.  Plenty  of 
growth  potential.  Weekly  newspaper 
grossing  $140,000-f  annually.  Term 
available.  Serious  inquiries  only 
please.  Write  Tribune,  523  Pine  Ave¬ 
nue,  Hoitville,  CA  92250  or  fax  (760) 
356-4915. 


NEWSPAPER  BROKERS 


1 

ESI 

BBtI  ■ 

in 

1 

■ 

Thousands  of  Papers  Sold 

We  have  sold  thousands  of  publishing  companies  since  1923 


I 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank,  Tax,  Stock,  Assets 

For  a  listing  of 
publications  for  stUe,  go  to 
www.cribb.com 

P. 

\s‘  t 

1 

Bolitho-Cribb 
&  Associates 

Publication  Brokerage  Sc 
Appraisals  since  1923 

406-586-6621 

Fax  40e-586-6774 

John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  S9715  email :)crlbb@imt.net 


NEWSPAPERS  FOR  SALE 


COMPLETE  UST 
GOTO 
cribb.com 


GROUP  OF  THREE  Rocky  Mountain 
weeklies.  Lead  paper  in  great  tourism 
area  (summer  &  winter).  Gross  near 
$850M  and  strong  cash  flow.  Call 
Jim  Hicks,  Bolitho-Cribb  &  Associates, 
(307)684-9407 


HIGHLY  REGARDED  paid  weekly  com¬ 
munity  newspaper  located  in  vital  New 
England  community.  Strong  profits  and 
steady  circulation  and  advertising 
growth.  Revenue  in  $400,000  range. 
Opportunity  for  expanision  into  adja¬ 
cent  communities. 

Call  John  C.  Peterson,  broker 
at  (41 3)  731-7478 


MOVE  TO  TEXAS;  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


NC  WEEKLY  newspaper;  north-central. 
4000  paid/free.  Solid  base  for  devel¬ 
opment.  (614)  889-9747; 
www.jmpc.net  president@jmpc.net 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  ^  ^ 
Newspapers 

Check  our  References 
(214)  265-9300  Ted  Rickenbacher 

Rickenbacher  Media 

6"'31  Desco  Dr.,  D-allas,  TX  ""SZiS 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 

401  N.  Wabash  Avenue 

Chicago,  IL6061 1 
(312)  321-2673 

IF  YOU  ARE  planning  to  sell  your  j 
newspaper  through  a  broker,  be  sure  i 
they  contact  us  as  a  potential  buyer,  j 
We  are  newspaper  owners  and  i 
operators  and  are  interested  in  acquir-  ; 
ing  individual  or  groups  of  dailies  or  : 
weeklies  of  any  size,  in  any  region  of  i 
the  country.  Contact  Eugene  A.  Mace,  i 
USMedia  Group,  P.O.  Box  227,  i 
Crystal  City,  MO  6301 9. 

EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKR(X)M 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


_ MAILROOM _ 

6  ADD  ON  POCKETS 
1  Main  Station  Muller  Martini  227 
inserting  machine.  Will  sell  as  individ¬ 
ual  components,  as  is  or  rebuilt 
Call  (903)  596-6250 


ALL  A3AILRCX)M  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


AT  LAST  a  durable  low  cost  PALLET! 
Perfect  Pallets,  Inc.  has  a 
’NEW’  Plastic  Pallet  made  with 
1 00%  recycled  materials. 

For  information  call  John  Rossman 
(800)  841  -1 91 9  FAX  (31 7)  924-6205 


HARRIS  11 72 -10  into  1 
2  Hall  Stackers,  compressor 
vac  pump,  MS  heads  upper  half  rebuilt 
Call  Bill  Miller  at  (908)  707-8007 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


FERAG  EQUIPMENT 


PERAC 
EQUIPMEHT 
FOR  SALE 

VARIMISC 
INSERTINe  STSKMS 

QUANTny  ASKItIG  PRICE 
AVAiUBif  ELBSMH 

MULTI-CELL  (10)  $100,000 

COMPLEX 

ot  3  Stackers 

(Payment  In  U.S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  aaS-3003 

Fax  (516)  843-2280 


_ MAILROOM _ 

MULLER  MODEL  227S  4  into  1  Inserter 
Can  be  seen  operational 
$58,500.  Call  (501 )  967-3595 


PRE-OWNED  MAILRCXJM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail;  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(949)  644-2661 ,  Fax  (949)  644-0283 


PREPRESS 


AGFA  Pro  Set  9800  Imagesetter  with 
Star  Plus  SX  Level  Two  Rip.  GocxJ  condi¬ 
tion.  $8,000.  Call  Patrick  at  (970) 
887-3334. 


PRESSES 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:  (913)492-6217 
www.inlandnews.com 


KING  PRESS  KJ8  folder  with  DOUBLE 
PARALLEL,  Cross  Perforation  &  75  H.P. 
Drive/Motor,  $75,000  installed  with 
new  warranty. 

Call  John  Newman  (913)  648-2000 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 


USED  WEB  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


E&Fs  Classified 

- ►  ◄ - 

The  newspaper  industry’s 

meeting  place. 

(212)  675'4380 


OWN  YOUR  OWN  BUSINESS 


OWN  YOUR  own  advertising  (direct 
mail)  business.  Minimal  investment. 

Dave  Boyer  (800)  305-4985 


TRADE  ASSfXIATIONS 


AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  an 
organization  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax:  (407)  774-6751  or 
write;  926  Great  Pond  Drive,  #1(X)3, 
Altamonte  Springs,  FL  3271 4. 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low  con¬ 
tract  rates. 

CaU  (212)  675-4380 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Cal!  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


Failh  is  God  fell  by  heart,  not  by  reason 

Blaise  Pascal 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher Arimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  Fax  (770)  590-7267 


ON  LINE  IN  199 


Editor  &  Publisher’s  International  Year  Book 

. . .  the  encyclopedia  of  the  newspaper  industry 

Sectioin  VI:  Equipment,  Supplies  and  Services 

Companies  serving  the  newspqier  industry 

Classified  advertising  makes 
your  business  listing 
STAND  OUT  in  E&P's  Year  Book. 

BOLDe  first  line  of  your  listing 
ADQbur  logo  to  the  listing 
LINI^ur  website  to  E&P's  website  -  www.mediainfo.com 

PROMOTB>ur  business  with  additional  ad  copy 

Contact  the  Editor  &  Publisher  Classified  Ad 
Department  and  we  will  show  you  the  most 
affordable  ways  to  reach  decision  makers  at 
newspapers. 

Phone  (212)  675-4380  Ext.  171  or  173, 

Mon-Fri  9am-5pm  EST 
Email 

mattw(®mediainfo.com,  hazelp@mediainfo.com 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Southward 
(800)  950-8475 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 


13  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


AVAILABLE  NOW!  9  month  Database 
Cleansing  Project  ending.  Averaged 
750  NET  orders. ..550  man-hours... less 
than  8%  charge-backs.  Completely 
Automated  Environment.  Client  will 
give  great  reference.  Call  Fred  Dick 
TODAY  to  activate  all  or  part  of  these 
man-hours  for  you  Tomorrow. 

The  “CPR  Group”,  (800)  320-3821 


BLENKARN  TELEMARKETING 
'  Auto  pay  experts 
'  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  2 18-6731 


CIRCULATION  SERVICES 


CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Call  Cherry  Coleman  (91 2)  336-2700 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CAa  DOUG  REESE 
(800)  972-6778 


HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


JOHN  A.  BURKE 
Circulation  Soles  &  Training 
Phone/Fax  (51 6)  588-2735 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(888)890-7272 


PRO  'iTART'; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


MEXICO  INFORMATION 


INDISPENSABLE  FOR  MEXICO  RE¬ 
SEARCH.  Catalog  of  Mexican  news¬ 
papers,  magazines,  specialty  journals. 
$55  prepaid.  All  TV  &  Radio  $65.  Mex¬ 
ican  Research,  P.O.  Box  4065,  Tucson, 
AZ85717.  (800)943-4595. 


The  communication 
link  of  the  newspaper 
industry  every  week 
since  1884. 

www.mediainfo.com 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)657-21 10 


TRAINING 


PREPRESS  AND  WEB  PRESS  training 
For  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 
Newspaper  Production  &  Research 
Center  (405)  524-7774 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  A4ANAGER 


ADVERTISING 


ADVERTISING  MANAGER 


_ ACADEMIC _ 

OAKLAND  UNIVERSITY 
Visiting  Journalism  Instructor 

Visiting  journalism  instructor  position 
for  the  1 998-99  academic  year.  Teach 
three  courses  per  term  in  fall  and 
winter  semesters  and  provide  aca¬ 
demic  and  career  advising  for  under¬ 
graduate  program  with  75  majors  and 
approximately  35  pre-majors.  Mini¬ 
mum  five  years  professional  experience 
required.  Masters  degree  or  higher 
preferred.  Applicant  review  begins  July 
1 ,  1 998.  The  positian  will  remain  open 
until  August  15,  1998.  Send  letter, 
resume  and  3  references  to  Jane  Briggs- 
Bunting,  director.  Journalism  Pra- 
gram,  Oakland  University,  Rochester, 
Ml  48309.  Oakland  University  is  an 
AA/EO/ADA  employer  and  particu¬ 
larly  encourages  minority  and  wamen 
applicants. 

ADMINISTRATIVE 

ARE  YOU  READY  to  make  the  move  to 
daily?  If  yes,  we're  looking  for  the  right 
person  to  direct  our  zoned  edition  of 
the  Morning  Sentinel.  You'll  be  in 
charge  of  an  eight  member  staff  with 
supervisian  over  both  the  editorial  and 
business  divisions  of  this  growing  pub¬ 
lication.  Our  goal  is  to  make  this  the 
best  publication  of  it's  kind  in  the  state. 
Only  the  serious  worker  with  a  general 
degree  of  experience  in  newspaper 
publishing  should  apply. 

We  are  a  1 35-year-old  company  with 
independent  owners  who  offer  a  good 
benefit  package  including  health,  vaca¬ 
tion  and  profit  sharing.  For  more 
details  send  your  resume  with  salary 
histary  to  the  Morning  Sentinel,  232 
East  Broadway,  Centralia,  IL  62801 . 


_ ADMINISTRATIVE _ 

CHIEF  FINANCIAL  OFFICER  for  grow¬ 
ing  Midwest  newspaper  group.  We 
are  looking  for  an  experienced  con¬ 
troller  or  business  manager  who  is 
ready  for  additional  challenges  and 
responsibilities.  You  will  work  with  all 
aspects  of  the  group  including  MIS, 
financials,  and  budgeting.  If  you  are 
up  to  the  challenge  send  your  resume 
and  salary  history  to  Box  08574, 
Editor  &  Publisher. 


REVENUE-DRIVEN,  “no  excuses"  pub- 
lisher(s)  needed  for  15-25,000  circula¬ 
tion  daily  newspapers  (1  Midwest,  1  in 
Southwest;  please  state  preference). 
Group-owned.  Prior  P&L  responsibility 
a  must.  Very  competitive  compensation 
package.  Must  be  tough  internally,  a 
“gem”  in  the  community.  Please  send 
resume  and  cover  letter  highlighting 
why  you  are  the  right  candidate  and 
indicating  your  present  compensation. 
Box  08580,  Editor  &  Publisher. 

WEEKLY  NEWSPAPER 
GROUP  MANAGER 

Leading  publisher  of  weekly  newspa¬ 
pers  in  Zone  1  seeking  General  Man¬ 
ager  to  direct  operations  of  23  pub¬ 
lications.  Emphasis  on  advertising, 
sales  increases  and  bottom  line 
improvement.  Motivational  and  public 
relations  skills  essential.  If  interested, 
send  canfidential  resume  to  Box 
08577,  Editor  &  Publisher. 


The  successful  person  is  the  individual 
who  forms  the  habit  of  doing  what  the 
failing  person  doesn't  like  to  do 

Donald  Riggs 


Independent  daily  seeks  a  dynamic 
manager  who  can  grow  classifira  busi¬ 
ness,  in-print  and  on-line,  in  highly  com¬ 
petitive  market.  The  ideal  candidate 
will  have  proven  classified  sales  and 
supervisory  experience,  understand 
internet  technology  for  classified 
advertising  applications,  and  be  keenly 
interested  in  new  technology.  Must  be 
able  to  train,  direct  and  motivate  staff 
of  16+  advisors  and  outside  AE's. 
Familiarity  with  Atex  Enterprise  a 
definite  plus. 

As  a  key  member  af  the  Advertising/ 
Marketing  department,  you  will  use 
your  expertise  to  grow  advertising 
revenue  and  increase  market  share. 
Recently  opened  regional  mall  and  com¬ 
munity  revitalization  offer  expanded 
market  opportunities. 

We  offer  an  attractive  compensation 
package  and  excellent  benefits. 

Please  apply  in  confidence,  including 
cover  letter,  resume  and  salary  require¬ 
ments  to: 

Patricia  Nagle,  Personnel  Department 
Waterbury  Republican-American 
389  Meadow  Street 
P.O.  Box  2090 
Waterbury,  CT  06722 

Equal  Opportunity  Employer 

MAJOR  ACCOUNTS 

Network  of  North  Jersey  weekly 
newspapers  has  an  immediate 
opening  for  a  major  accounts  ad  exec¬ 
utive.  Established  territory,  excellent 
support,  room  to  grow.  Package 
includes:  salary  plus  cammission, 
medical  and  dental  insurance,  401  (k), 
paid  vacations  and  more.  For  interview 
send  resume  to  Publisher  Rosemarie 
Maio  at  The  Messenger  Gazette,  44 
Veterans  Memorial  Drive,  Somerville, 
NJ  08876.  Fax:  (908)  575-6666. 


Career  opportunity  for  experienced 
advertising  manager  at  the  Walla 
Walla  Union-Bulletin,  a  Seattle  Times 
Company  subsidiary.  Our  15,000  PM 
daily/Sunday  AM  newspaper  is 
located  in  desirable  SE  Washington  com¬ 
munity.  We  focus  on  revenue  goal 
achievement  in  an  environment  that  max¬ 
imizes  workplace  satisfaction.  Manage 
staff  of  10  in  classified  and  retail  sales. 
Excellent  compensation  and  benefits 
package.  Send  or  fax  resume  and 
cover  fetter  with  compensation  history 
to  Personnel  Manager,  Walla  Walla 
Union-Bulletin,  P.O.  Box  1358,  Walla 
Walla,  WA  99362.  Fax:  (509)  522- 
3146  .  EOE 

INSIDE  REAL  ESTATE  MANAGER 

The  #1  real  estate  newspaper  in  the  US 
is  seeking  an  Inside  Real  Estate  Contract 
Manager.  Position  will  include  manag¬ 
ing  a  staff  of  18.  5+  years  manage¬ 
ment  experience  of  an  inside  sales  staff 
preferr^.  Candidates  must  be  highly 
motivated,  with  great  coaching  skills, 
and  the  ability  to  see  and  seize 
opportunities.  Competitive  salary, 
MBO,  bonus  plan  and  generous 
benefit  program. 

THE  DENVER  POST  IS 

A  Media  News  Group  newspaper 
Reply  by  July  31  to  The  Denver  Post, 
ClassifiM  Advertising  Position,  1560 
Broocfway,  Denver,  CO  80202. 

Or  Fax  (303)  820-1 21 4 
Equal  Opportunity  Employer 

RETAIL  ADVERTISING  MANAGER 
needed  (or  Fast  moving  daily  and  large 
weekly  group  in  the  best  market  in 
Indiana.  We  need  a  dynamic  leader 
who  is  willing  to  work  hard  in 
exchange  for  great  rewards.  We  are  a 
markei  dominant  group  with  much 
room  for  growth  in  suburban  Indy.  Call 
Jay  Fredrickson,  (317)  598-6300  ext. 
220  today!!! 
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HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

For  established,  dominant  mid-sized 
daily  in  the  fast-growing  Provo,  Utah 
area.  We  want  a  committed  and  knawl- 
edgeable  leader  to  help  develop  our 
market  and  grow  our  staff.  This  is  a 
great  opportunity  for  the  right  person. 
Live  in  one  of  America's  most  attractive 
cities  for  a  Pulitzer  Community  News¬ 
paper.  Respond  by  sending  a  cover  let¬ 
ter  and  resume  to  Advertising  Director, 
The  Daily  Herald,  P.O.  Box  717, 
Provo,  UT  84603.  Fax:  (801)  344- 
2982.  E-mail: 

dwelch@heraldextra.com  Competitive 
compensation  and  benefit  package. 

RETAIL  ADVERTISING  MANAGER 

The  Herald,  a  Washington  Post  com¬ 
pany  in  Everett,  WA,  30  miles  north  of 
Seattle,  is  seeking  a  Retail  Advertising 
Manager  to  lead  its  staff  in  the  sale  of 
retail  advertising  into  the  daily  and 
Sunday  Herald  (55,000  D,  65,000  S), 
and  six  weekly  newspapers. 

You'll  work  in  a  progressive  environ¬ 
ment  that  rewards  teamwork,  motiva¬ 
tion,  and  coaching  abilities,  as  well  as 
industry  specific  core  competencies. 
Quite  simply:  you're  a  people  person 
who  can  get  results. 

We  offer  competitive  salary  and  bonus 
and  excellent  benefits.  Qualified  appli¬ 
cants  should  submit  resume  by  mail, 
fax  (425)  339-301 7,  or  E-mail: 

jobs@heraldnet.com 
in  Word  for  Windows  or  text  format  to: 

The  Herald 
Re:  RAM 
Box  930 

Everett,  WA  98206 


SALES  MANAGER 

The  Record-Eagle,  a  30,000  daily/ 
42,000  Sunday  newspaper  in  Traverse 
City  Michigan,  seeks  an  experienced 
and  successful  display  sales  manager 
to  lead,  train  and  motivate  its  solid 
staff.  Live  and  work  in  one  of  the  most 
attractive  growth  and  recreation 
markets  in  the  Midwest.  Send  resume, 
references  and  compensation  history  to 
Zeke  Fleet,  GM,  1 20  W.  Front  Street, 
Traverse  City,  Ml  49684. 


ADVERTISING 


THE  ATLANTA  Journal-Constitution,  the 
South's  largest  newspaper,  seeks  a 
Classified  Automotive  Sales  Manager. 
Responsibilities  will  include  managing 
a  staff  of  23  people  and  aver  100 
local  automotive  advertising  accounts. 

Ideally  qualified  candidates  will 
possess  experience  in  newspaper 
classified  advertising,  management, 
and/or  the  automotive  industry.  Col¬ 
lege  degree  preferred,  along  with 
excellent  organizational  and  communi¬ 
cation  skills,  time  management  and 
superior  client  relationship  building 
abilities. 

Full  benefits  package  includes  medical, 
dental,  401  (k)  and  paid  training.  Fax 
resume  to: 

AJC  Automotive  Manager  position 
Attn:  Sammy  McDaniel 
(404)  582-7377 
E-mail:  smcdaniel@ajc.com 


THE  ATLANTA  Journal-Constitution,  the 
South's  largest  newspaper,  seeks  a 
classified  telephone  sales  manager. 
Responsibilities  will  include  managing 
a  staff  of  55  people,  including  47  sales 
reps,  3  support  staff  and  5  supervisors. 

Ideally  qualified  candidates  will 
possess  experience  in  newspaper 
classified  advertising  with  heavy 
emphasis  on  private  party  advertising, 
as  well  as  management  experience.  Col¬ 
lege  degree  preferred,  along  with 
excellent  organizational  and  communi¬ 
cation  skills,  time  management,  solu¬ 
tion-oriented  customer  service  skills, 
and  staff  development. 

Full  benefits  package  includes  medical, 
dental,  401  (k)  and  paid  training.  Fax 


dental,  401  (k)  and  paid  training.  Fax 
resume  to: 

AJC  Classified 

Telephone  Sales  Manager  position 
Attn:  Darlene Gulino 
Classified  Advertising  Manager 
Fax:  (404)614-2710 
E-mail:  d_gulino@yahoo.com 


ART/EDITORIAL 


GRAPHICS  EDITOR 

Colorful  and  lively  100,000  daily  in 
Yale's  hometown  seeks  dynamic, 
innavative  graphics  editor.  Supervise 
three  associates  and  graphics  pre¬ 
sentation.  Strong  computer  and  design 
skills  essential.  Minorities  encouraged 
to  apply.  Letter,  resume,  six  samples  of 
your  work  to  Jack  Kramer,  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  065 1 1 . 


■ 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED  AD 
MIOMBO  OFFER! 


■Here's  your  opportunity  to  reach  CEOs,  publishers,  man- 
lagers  and  decision  makers  in  the  specialty  and 
Itree  paper  industries.  Just  tell  us  to  run  your  E&P 
[classified  ad  in  the  next  issue  of  FPP.  It's  the  only 
I  magazine  exclusively  sen/ing  this  fast  growing  industry. 
I  It's  that  simple! 

For  Rate  Intormation  Contact: 

Matt  Wilcox,  Classified  Sales  Representative 
Tel:  (212)  675-4380  ext  173  •  E-mail:  mattw@mediainfo.com 


ART/GRAPHICS 


ARTDIREaOR 

The  Des  Moines  Register  is  looking  for 
o  talented  visual  journalist  to  lead  its  six- 
person  art  department  toward 
improved  graphics,  illustrations  and 
designs.  We  want  to  raise  the  bar  on 
the  quality  of  our  visuals  just  in  time  for 
our  new  $51  million  printing  plant 
slated  for  completion  in  Spring  2000. 
Previous  supervisory  experience  is 
required.  If  you're  someone  with  a  prov¬ 
en  recorci  for  producing  strong 
informational  graphics,  powerful  illus¬ 
trations  and  inviting  design,  please 
send  resume  and  work  samples  to 
Human  Resources,  The  Des  Moines 
Register,  P.O.  Box  957,  Des  Moines, 
lA  50304.  The  Register,  a  Gannett 
newspaper,  is  an  equal  opportunity 
employer. 


GRAPHIC  DESIGNER 
Seeking  on-site,  free-lance  graphic 
designer  for  electronic  print  pro¬ 
duction.  Lay  out  160-page  journal  in 
QuarkXPress.  Place  text,  images,  folios 
and  pull  quotes  using  established 
templates/style  sheets.  Speed  and  pre¬ 
cision  essential.  Job  runs  late  July  to 
mid-August,  with  possible  further  sea¬ 
sonal  work.  Fax  cover  letter,  resume, 
sample  page  to  Robert  Snyder  at  (212) 
317-6571.  EOE. 


CIRCULATION 


BEAUTIFUL  SW  Florida  daily  with 
1 00%  advance  office  pay  and  excep¬ 
tional  growth,  needs  experienced 
circulation  pros  with  good  track 
record.  $40-$45K  Single  Copy  Man¬ 
ager;  Home  Delivery  Manager;  Out¬ 
side  Sales  Managers;  $25-$33K  Dis¬ 
trict  Managers.  30%  compensation 
based  on  performance.  Voted  best 
small  town  in  America  to  live.  Send 
resume  and  letter  to: 

E-mail  terrell@sunline.net 
or  fax  to  Len  Terrell  (941)  629-4499 


CIRCULATION  AMNAGER 

Very  established  weekly  chain  in  Zone 
5  seeks  aggressive,  very  organized 
individual  to  manage  staff  of  6  full-time 
district  managers.  Must  have  a  very 
strong  work  ethic  and  be  willing  to  get 
your  hands  dirty  to  service  customers. 
This  position  reports  directly  to  the 
circulation  director.  A  solid  circulation 
background  and  supervisory  experi¬ 
ence  is  required.  Salary  plus  bonus, 
401  (k)  and  excellent  benefits  package. 
Saturday  is  a  required  workday  (off 
Sunday  and  Manday).  Send  resume 
and  cover  letter  with  salary  require¬ 
ments  in  confidence  to  Box  08559, 
Editor  &  Publisher. 


I  CIRCULATION  MANAGER:  The  Prog- 
I  ress-Index,  197,00  daily  in  Central 
j  Virginia,  is  seeking  an  aggressive, 
i  goal-oriented  individual  to  lead  our 
I  circulation  department.  Applicants 
;  must  possess  strong  management  skills, 
I  be  able  to  obtain  growth  in  home 
:  delivery  and  single  copy  sales  and 
j  have  a  minimum  of  5  years  newspaper 
:  experience.  The  position  is  a  vital  part 
;  of  the  management  team  and  reports 
j  to  the  publisher.  We  offer  competitive 
I  salary,  incentive  plan  and  benefits 
i  package.  Send  resume  and  salary 
:  requirements  to:  George  R.  Fain,  The 
I  Progress-Index,  P.O.  Box  71, 
:  Petersburg,  VA  23804. 


CIRCULATION 


CIRCULATION  SALES 
AND  AAARKETING  MANAGER 

The  Patriot-News  in  Harrisburg,  PA,  a 
97,000  morning  and  1 63,000  Sunday 
paper  is  seeking  a  circulation  sales 
and  marketing  manager  who  can 
develop,  implement  and  coordinate 
sales  programs  for  home  delivery  and 
single  copy.  Responsibilities  include  pro¬ 
ducing  orders  through  an  inside 
telemarketing  room,  outside  sales 
crew,  carriers,  etc.  Develop  retention 
and  sales  programs  for  both  home 
delivery  and  single  copy  sales  with 
POP  and  promotions.  Requirements 
include  degree  in  marketing,  business 
or  other  related  fields.  Safes  experi¬ 
ence,  strong  verbal  and  written  com¬ 
munication  skills,  spreadsheet  and 
word  processing  skills. 

Send  resume  and  salary  requirements 
to  Kurt  Hower,  The  Patriot  News,  P.O. 
Box  2265,  Harrisburg,  PA  17105. 


CIRCULATION  SALES  MANAGER 
Chattanooga  Publishing  Company 

Responsible  for  managing  the  existing 
telemarketing  sales  force  and  for 
developing  and  managing  an  effective 
outside  sales  force.  This  is  an  outstand¬ 
ing  opportunity  for  the  candidate  who 
possesses  the  ability  to  recruit  and 
mativate  quality  salespeople  and  to 
develop  effective  subscription  sales 
programs.  An  excellent  compensation 
package  is  available  to  the  Circulation 
Sales  Professional  with  a  demonstrated 
ability  to  achieve  results. 

This  position  reports  directly  to  the 
Circulation  Director. 

Send  resume  with  salary  history  to: 

Dan  Card,  Circulation  Manager 
Chattanooga  Publishing  Company 
Box  1447 

Chattanooga,  TN  37401-1447 


CIRCUIATIQN 
SALES  TRAINING  DIREQOR 

Looking  for  a  more  challenging  and 
rewarding  career?  Our  company 
needs  an  energetic  person  with  a  win¬ 
ning  attitude.  You  must  have  proven 
success  in  increasing  circulation  sales 
volume  through  creative  and  innovative 
approaches  and  possess  a  strong  back¬ 
ground  in  ail  areas  of  circulation. 

You  will  help  write  and  teach  a  series 
of  cutting-edge  training  programs  for 
newspapers  nationwide.  Qualified 
candidates  should  have  at  least  5  years 
of  circulation  experience  and  powerful 
communication  and  presentation  skills. 

:  This  is  an  exciting  opportunity  to  join  a 
:  fast-growing  newspaper  training  orga- 
:  nization.  No  relocation  required, 
i  Please  send  your  resume  to  Kelly 
i  Enstad,  president,  PROMAX  Training  & 
:  Consulting,  Inc.,  483  N.  Walnut  Bend, 
:  Cordova,  TN  3801 8. 
j  Faxto  (901)  759-231 3  or 
:  E-mail  to  PMaxTrain@aol.com 


For  quicker  placement,  you  con  Fox  your 
PosHioiK  Wanted  od  along  with  your 
Viso/MosterCord/American  Express  number 
ond  expiration  dote  to  (212)  929-1259 
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HELP  WANTED 


_ EDITORIAL _ 

3  REPORTERS 
3  WORD  EDITORS 
DESIGNER 
PHOTOGRAPHER 

TOPIC  EDITOR 

The  Times  Herald-Record,  a  100,000- 
circulation  newspaper  serving  the 
beautiful  mid-Hudson  region  50  miles 
north  of  New  York  City,  is  restructuring 
and  has  openings  in  key  positions. 

We  are  looking  for  journalists  with  a 
mix  of  experience  levels  but  who  share 
a  commitment  to  teamwork  and  to  giv¬ 
ing  our  readers  timely,  useful  and 
hard-hitting  news. 

Here's  a  brief  rundown  of  each  posi¬ 
tion: 

REPORTERS:  We  need  people  who 
understand  what  news  is,  and  who 
have  a  desire  to  help  our  readers  know 
why  they  should  care.  We  want  people 
who  can  write  well,  and  who  nave  a 
sense  of  fairness. 

WORD  EDITORS:  Our  desk  people  are 
our  reader  representatives.  They  need 
to  catch  our  missteps  before  our 
readers  see  them,  and  also  help  our 
editors  and  reporters  by  spotting  issues 
of  fairness  and  questioning  them.  And, 
of  course,  catch  the  essence  of  a  story 
in  a  zippy  headline. 

DESIGNER:  Our  pages  need  to  help  us 
connect  with  our  readers.  Sometimes 
that  means  the  design  needs  to  be  com¬ 
plicated,  sometimes  very  simple,  but 
always  sharp.  Sometimes  you'll  have 
several  hours,  sometimes  a  matter  of 
minutes,  but  you'll  always  respect 
deadlines. 

PHOTOGRAPHER:  Readers  often  see  a 
story  before  they  read  it,  and  our 
award-winning  photo  staff  is  the  best 
at  bringing  the  readers  right  into  the 
heart  of  things.  We're  looking  for 
someone  with  two  to  three  years  expe¬ 
rience  shooting  both  breaking  news 
and  features.  Familiarity  with  digital 
technology  is  a  plus. 

TOPIC  EDITOR:  At  the  heart  of  our 
restructuring  is  the  coaching  rela¬ 
tionship  between  our  assigning  editors 
and  their  reporters.  Experience  with 
this  method  is  not  essential,  but  an 
eagerness  to  learn  is.  Some  manage¬ 
ment  experience  is  useful. 

If  you  would  like  to  join  our  team,  send 
a  cover  letter,  resume  and  examples  of 
work  to  Executive  Editor  Bill  Steinauer, 
Times  Herald-Record,  P.O.  Box  2046, 
Middletown,  NY  10940.  Qualified 
women  and  minorities  are  encouraged 
to  apply. 


ADVENTUROUS  EDITOR 

Experienced  pro  needed  to  edit  the 
Adirondack  Explorer,  a  new  tabloid- 
style  monthly  headquartered  in  north¬ 
ern  Adirondacks.  We  cover  the 
environment,  people,  politics,  natural 
history  and  recreational  delights  of  the 
largest  American  park  (larger  than 
Massachusetts)  outside  Alaska.  Edit¬ 
ing/reporting  experience  required. 
Layout/design  skills  helpful.  Love  of 
great  outdoors  essential.  Send  letter 
and  resume  to  Dick  Beamish,  36 
Church  St.,  Saranac  Lake,  NY  1 2983. 


_ EDITORIAL _ 

ART  AND  ARCHITECTURE  WRITER 
The  Sun-Sentinel  (274,000  daily, 
393,000  Sunday)  is  seeking  a  critic/ 
reporter  with  at  (east  three  years  expe¬ 
rience  on  a  daily  paper  to  cover  visual 
arts,  architecture  and  various  arts 
topics.  Beat  coverage  will  focus  on  the 
expanding  museum  and  gallery  scene 
in  South  Florida  in  the  form  of  reviews, 
think  pieces,  reported  features  and 
breaking  news.  Participation  in  the 
Internet  edition,  TV  and  radio  is 
involved.  We're  looking  for  expertise 
in  the  field,  an  accessible  and  witty  writ¬ 
ing  approach,  a  recognizable  point  of 
view  and  the  versatility  needed  for 
occasional  general-assignment  cov¬ 
erage.  Submit  resume  and  7-10  clips 
to  Robin  Berkowitz,  arts  editor,  c/o  The 
Sun-Sentinel,  200  East  Las  Olas  Blvd., 
Fort  Lauderdale,  FL  33301  -2293. 

ARTS/ENTERTAINMENT  WRITER 

ESSENTIAL  DUTIES:  Responsible  for 
news  coverage  of  the  area  arts  and 
entertainment  community.  Will  also  be 
a  lead  reviewer. 

QUALIFICATIONS:  B.A.  in  journalism, 
arts  background  and  two  years  writing 
experience  preferred.  Good  oral  and 
interpersonal  skills  are  essential.  Ability 
to  operate  a  computer  terminal  is 
helpful. 

Send  resumes  to  Human  Resources, 
South  Bend  Tribune,  225  W.  Colfax 
Avenue,  South  Bend,  IN  46626. 

ASSISTANT  CITY  EDITOR 
The  Bakersfield  Californian,  an 
85,000-circulation  daily  in  Central 
California,  is  seeking  an  assistant  city 
editor  in  its  team-oriented  newsroom. 
We're  looking  for  a  passionate 
journalist  who  can  help  nurture  a 
young  but  talented  staff  of  21  reporters 
and  6  correspondents.  You'll  be  one  of 
six  team  leaders,  and  one  of  four  peo¬ 
ple  in  our  metro  editing  team.  Appli¬ 
cants  should  have  a  minimum  of  three 
years'  daily  newspaper  experience 
(some  editing  preferred),  good  com¬ 
munication  and  organizational  skills, 
and  a  commitment  to  excellence. 
Please  send  a  cover  letter,  resume  and 
work  samples  to  The  Bakersfield  Cali¬ 
fornian,  Human  Resources,  Assistant 
City  Editor,  P.O.  Bin  440,  Bakersfield, 
CA  93302-0440;  or  E-mail  to: 

bwood@bakersfield.com 


ASSISTANT  ENTERTAINMENT  EDITOR 
The  Milwaukee  Journal  Sentinel  is  seek¬ 
ing  an  editor  who  can  plan,  coordinate 
and  edit  sections;  supervise  writers; 
and  help  us  be  timely,  lively,  well- 
crafted  and  compelling.  We're  looking 
for  candidates  who  can  demonstrate 
creativity,  news  instincts,  supervisory 
ability,  editing  ability,  knowledge  of 
the  entertainment  world,  and  planning 
and  organizational  skills.  Please  send 
a  resume  and  work  samples  to  Diana 
Bacha,  the  Milwaukee  Journal  Sentinel, 
333  W.  State  Street,  Milwaukee,  Wl 
53203.  The  Milwaukee  Journal  Sen¬ 
tinel,  is  Wisconsin's  largest  newspaper 
(285,000  daily,  450,000  Sunday). 
We  value  diversity  in  our  work  force 
and  in  the  news  columns  of  our  news¬ 
paper. 


_ EDITORIAL _ 

ASSISTANT  SPORTS  EDITOR 
The  Lima  (Ohio)  News  is  seeking  a 
creative  professional  who  can  write, 
design  and  edit  for  our  award-winning 
sports  section.  The  ASE  should  have 
strong  communication  skills  and  be  a 
take-charge  person. 

Candidate  will  be  the  department's 
lead  Sunday  columnist,  with  a  flair  to 
express  opinion,  and  will  be  expected 
to  help  others  generate  and  present 
engaging  copy. 

The  Lima  News  is  a  morning  newspa¬ 
per  (36,000  daily,  46,000  Sunday)  com¬ 
mitted  to  aggressive  reporting  and 
excellence.  We  cover  46  high  schools, 
and  pros  and  colleges.  Enterprise  pro¬ 
jects  are  big  with  us.  If  you're 
interested  only  in  traditional  sports, 
don't  apply.  An  interest  in  auto  racing 
will  score  points  with  us,  and  pagina¬ 
tion  and  QuarkXPress  experience  are 
pluses. 

Application  deadline:  July  31 . 

Send  cover  letter,  resume  and  6-10 
clips  to  Paul  Smith,  sports  editor.  The 
Lima  News,  3515  Elida  Road,  Lima, 
OH  45802-0690. 


ASSISTANT  SPORTS  EDITOR  -  If  you 
like  sports,  we'll  give  you  all  you  want. 
The  Tribune-Democrat  in  Johnstown, 
PA  (49,000  daily  -  53,000  Sunday)  is 
looking  for  an  Assistant  Sports  Editor 
who  can  handle  the  full  schedules  of 
32  high  schools,  and  player- 
development  franchises  in  professional 
hockey  and  baseball.  We're  in  Pitts¬ 
burgh  Steeler,  Penguin  and  Pirate 
country  between  Pitt  and  Penn  State. 
This  is  a  management  position  that 
involves  copy  editing,  design,  schedul¬ 
ing,  coverage  and  yes,  you'll  write  a 
column.  If  you're  ready  to  step  up, 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


EDITORIAL 


[ASSISTANT 

MANAGING 

EDITOR 


INVESTMENT  NEWS  is  a  weekly  news¬ 
paper  covering  the  business  of  personal 
finance.  Our  60,000  readers  are  finan¬ 
cial  planners,  stock  brokers,  investment 
advisers,  mutual  fund  managers, 
bankers,  insurance  execs  and  others 
who  sell  investment  advice  and  finan¬ 
cial  products  to  consumers. 

You  will  assign  and  edit  news  and  fea¬ 
ture  stories,  help  the  editor  and  manag¬ 
ing  editor  oversee  8  staff  reporters,  and 
develop  a  national  corps  of  indepenident 
fi^lance  contributors. 

Competitive  salary  and  excellent  bene¬ 
fits,  incl  profit  slwing  &  bonus.  Please 
send/fax  cover  letter  &  resume  to: 
Kevin  S.  McCullough,  HR  Manager 


Crain  Communications  Inc. 

220  East  42nd  Street,  NYC  10017 

FAX:  212-2100498 

NO  PHONE  CALLS.  EOE  M/F/D/V 


_ EDITORIAL _ 

ASSCXIATE  SPORTS  EDITOR  --  Great 
opportunity  for  sports  journalist  skilled 
in  story  development,  copy  editing  and 
staff  management.  50,()()0  circulation 
Suburban  Philly  daily  needs  person  to 
oversee  satellite  office  with  staff  of  four. 
Includes  nights  and  Saturdays.  Empha¬ 
sis  on  prep  sports.  Send  letter  and 
resume  to  Jeff  Beideman,  sports  editor. 
The  Intelligencer  Record,  Box  858, 
Doylestown,  PA  1 8901 . 

jbeideman@calkinsnewspapers.com 


ASSOCIATE  EDITOR 
North  suburban  health  care  publisher 
seeks  experienced  associate  editor  with 
strong  feature  writing  skills.  The  suc¬ 
cessful  candidate  will  have  superior 
research,  interview,  writing  and  copy¬ 
editing  skills  and  the  ability  to  cover 
topics  ranging  from  new  products  to 
technology  to  infection  control.  We 
offer  a  competitive  salary,  outstanding 
benefits,  a  great  work  environment  and 
are  part  of  one  of  the  nation's  most  suc¬ 
cessful  health  care  publishing  firms.  To 
be  considered,  you  must  submit 
resume,  two  writing  samples  and 
salary  history  to: 

Bob  Kehoe 

Medec  Dental  Communications 
Two  Northfield  Plaza,  Suite  300 
Northfield,  IL  60093-1 21 9 
or  Fox  to  (847)  441  -3795 


ASSOCIATE  EDITORIAL  PAGE  EDITOR 
The  right  candidate  is  a  self-starter 
who  generates  editorial  ideas;  who 
can  write  often  and  quickly  with  style; 
whose  leadership  skills  connect  with 
the  community;  who  is  equally  adept  at 
editing,  developing  and  supervising 
projects;  who  can  fill  in  for  the  the 
editorial  page  editor,  and  whose  mod¬ 
erate  philosophy  fits. 

We  value  the  candidate  who  cares 
deeply  about  helping  identifying  solu¬ 
tions  to  problems  affecting  our  readers, 
not  just  pointing  fingers  or  finding 
fault. 

Applicants  should  submit  a  resume, 
relevant  clips,  letter  and  at  least  1 0  com¬ 
mentary  samples  to  editorial  page 
editor.  Hap  Cawood,  Dayton  Daily 
News,  P.O.  Box  1 287,  Dayton,  OH 
45401-1287.  Fax:  (937)  225-7302. 

AWARD-WINNING,  SE,  PM  daily 
needs  versatile,  hard-working  metro 
reporter  to  do  hard-edged  enterprise 
stories.  Will  consider  entry-level  candi¬ 
dates  with  star  potential.  Resume, 
cover  letter  and  5  clips  to  Tabitha 
Sparkes,  Birmingham  Post-Herald, 
P.O.  Box  2553,  Birmingham,  AL 
35202. _ 

BANNER-GRAPHIC,  located  in  Green- 
castle,  IN,  is  looking  to  fill  two  entry 
level  positions.  One  opening  is  for  a 
general  assignment  reporter  with 
emphasis  on  county  government.  The 
other  opening  is  o  news-sports  position 
with  emphasis  on  sports.  Send  resumes 
to  Steve  Fields,  Banner-Graphic,  100 
N.  Jackson  Street,  Greencastle,  IN 
46135. 
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_ EDITORIAL _ 

BUSINESS  EDITOR  IN 
GREATER  BOSTON 

The  Middlesex  News,  a  35,000  PM 
daily  and  43,000  Sunday  in  Greater 
Boston  is  seeking  an  ambitious,  hard- 
news  business  editor  to  help  with  a 
major  expansion  of  its  business  section. 
The  News  is  looking  for  a  person  who 
can  manage  a  staff  of  four  writers  and 
can  work  with  designers  to  produce 
top-flight  sections  everyday.  The 
person  must  also  have  the  experience 
to  cover  various  disciplines  within  the 
business  community,  including  high 
tech,  biotech,  development,  retail,  bank¬ 
ing  and  finance. 

One  of  the  fastest  growing  media  com¬ 
panies  in  the  country.  Community 
Newspaper  Company  is  the  gateway 
to  more  than  100  local  newspapers 
throughout  Eastern  Massachusetts, 
reaching  more  than  one  million 
readers.  To  open  the  gate  to  this  excit¬ 
ing  opportunity  at  CNC's  largest  daily, 
send  resume,  clips  and  copies  of  sec¬ 
tion  to  Vicki  Ogden,  Community 
Newspaper  Company,  254  Second 
Avenue,  Needham,  MA  02194. 

BUSINESS  EDITOR 

The  Bakersfield  Californian,  an 
85,000-circulation  daily  in  Central 
California,  is  seeking  a  Business  Editor 
in  its  team-oriented  newsroom.  \Me're 
looking  for  a  passionate  journalist  to 
direct  daily  business  coverage  in  a 
growing  county  that  is  home  to  some  of 
the  richest  oil  and  farm  land  in  the 
world.  The  job  requires  creativity  in  cov¬ 
ering  those  core  industries  as  well  as  a 
rapidly  diversifying  industrial  and  ser¬ 
vice  sector.  Applicants  should  have  a 
minimum  of  five  years'  daily  newspa¬ 
per  experience  (including  time  as  a 
supervisar  and  editor),  good  communi¬ 
cation  and  organizational  skills,  and  a 
commitment  to  excellence.  Please  send 
a  cover  letter,  resume  and  work  sam¬ 
ples  to  Logan  Malen,  assistant  manag¬ 
ing  editor.  The  Bakersfield  Californian, 
P.O.  Box  440,  Bakersfield,  CA  93302- 
0440;  or  E-mail  to: 

lmolen@bakersfield.com 


_ EDITORIAL _ 

BUSINESS  JOURNAUSTS 

National  award-winning  weekly  with 
Web  daily  edition,  www.rbj.net  seeks 
experienced  candidates  for  reporting, 
editing  positions.  Must  be  eager  to 
practice  an  entrepreneurial  approach 
to  business-news  coverage.  Send 
resume,  clips  to  Department  E, 
Rochester  Business  Journal,  55  St.  Paul 
Street,  Rochester,  NY  1 4604. 


BUSINESS  REPORTERS  -  The  Indi¬ 
anapolis  Star/News  (combined  circula¬ 
tion  269,686  daily;  391,820  Sunday) 
wants  to  immediately  fill  two  reporting 
positions  on  its  award-winning  busi¬ 
ness  desk.  Beats  open  are  personal 
finance,  real  estate  and  small  business. 
Applicants  should  have  at  least  five 
years  experience  at  daily  newspapers. 
Experience  covering  business  helps, 
but  not  required.  We  want  strong 
reporters  with  a  proven  ability  ta  tackle 
complex  issues  and  explain  them 
clearly.  We  want  reporters  who  gener¬ 
ate  story  ideas  and  understand  that  the 
best  stories  are  told  through  the  expe¬ 
riences  of  real  people,  not  talking 
heads.  Women  and  minorities  are 
encouraged  to  apply.  Send  resume 
with  clips  by  August  15  to  Greg 
Andrews,  business  editor,  P.O.  Box 
1 45,  Indianapolis,  IN  46206-01 45. 

COMMUNITY  EDITOR  for  110  year- 
old  weekly  Jewish  newspaper.  5-t- 
years  experience  and  strong  editing 
skills  are  a  must.  Hebrew  proficiency 
encouraged.  Assign  and  edit  all  local 
stories  and  coordinate  expanded  sub¬ 
urban  coverage.  Responsible  for 
development  of  community  relations. 
Knowledge  of  Jewish  issues  essential. 
Mail  resumes  to: 

Jewish  Exponent 
226  South  1 6th  Street 
Philadelphia,  PA  1 9102 
Attn:  Editor 

or  Fax  to  (21 5)  546-3957 


EDITORIAL 


EDITORIAL 


COPY  EDITOR 


USA  TODAY,  the  nation's  largest  newspaper,  is  looking  for  a  copy 
editor  nonpareil  to  join  the  News  copy  desk.  You  must  have  a  love 
of  language  and  a  mastery  of  style  and  grammar.  You  must  be  a 
demanding  editor  who  can  tackle  copy  aggressively,  as  needed. 
You  must  perform  well  on  deadline.  Layout  and  page  design 
experience  a  plus.  Required:  a  minimum  of  five  years  as  a 
copy  editor  on  a  daily  newspaper.  E-mail  resume  to 
jobs@usatoday.com  or  mail  to: 

USA  TODAY  Human  Resources 
1000  Wilson  Blvd.,(ATTN:WAB) 

Arlington,  VA  22229 


•USA 

TODAY 


_ EDITORIAL _ 

CONNECTICUT  IS  AN  exciting  place 
to  live  and  work.  The  Connecticut  Post, 
(78,000  daily;  95,000  Sunday)  based 
in  Bridgeport  on  the  shores  of  Long 
Island  Sound,  is  looking  for  editors 
who  will  help  move  us  forward.  Specif¬ 
ically,  we  are  looking  for  a  talented 
designer  and  skilled  manager  to  bring 
zip  and  substance  to  the  position 
assistant  features  editor.  We're  looking 
for  experienced  editors  to  work  on  our 
features  desk  and  copy  desk.  We  need 
good  headline  writers,  copy  editors 
and  paginators  to  make  the  product 
sing.  Please  send  cover  letter  and 
resume  to  Michael  J.  Daly,  managing 
editor,  Connecticut  Post,  410  State 
Street,  Bridgepart,  CT  06604,  or  by 
E-mail  at  ctnews@snet.net,  or  by  fax, 
(203)  367-8158. 


COPY  EDITOR  -  Enthusiastic  team 
player  wanted  for  news  desk  that  is 
open  to  new  ideas.  Flair  for  creative 
design  and  headlines,  Strang  editing 
ability,  an  eye  for  details  as  well  as  the 
big  picture.  Web  skills  a  plus.  Resume, 
cover  letter,  work  samples  to  Don 
Kausler  Jr.,  Birmingham  Post-Herald, 
P.O.  Box  2553,  Birmingham,  AL 
35202. 


COPY  EDITOR  -  Award-winning  Cox 
Newspaper  seeks  a  copy  editor  with 
strong  copy  editing  and  layout  skills. 
Preferred  candidates  should  have  three 
years  experience,  pagination  skills  and 
creativity.  Please  send  resume/layout 
samples  ta  Jack  Bianchi,  managing 
editor,  Springfield  News-Sun,  202  N. 
Limestone  Street,  Springfield,  OH 
45503. 

E-mail:  Jack_Bianchi@coxohio.com 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR,  AGGRESSIVE 

We  are  looking  for  two  copy  editors 
who  have  the  skills  and  drive  to  help 
provide  on-point,  clear  and  well- 
written  copy,  who  can  take  part  in 
presenting  a  sharp,  imaginative  paper 
in  layout,  approoch  and  execution.  The 
Press-Enterprise,  a  Belo  newspaper,  is 
growing  (170,000  circ.)  in  the  boom¬ 
ing  Inland  area  of  Southern  California, 
a  place  with  exciting  culture  and 
a  good  family  atmosphere.  Send 
resume,  references,  questions  to  Mel 
Opotowsky,  managing  editor.  The 
Press-Enterprise,  Box  792,  Riverside,  CA 
92502. 


COPY  EDITOR/PAGE  DESIGNER:  The 
Citizen,  a  16,000  daily  in  the  Finger 
Lakes  region  of  New  York,  wants  a 
copy  editor  who  can  handle  general 
news  and  features  duties  as  well  as 
produce  clean  inside  pages  on  a  tight 
deadline.  Knowledge  of  QuarkXPress  a 
must.  Send  resume,  samples  to  Alan 
Vaughn,  managing  editor.  The  Citizen, 
25  Dill  Street,  Auburn,  NY  1 3021 . 


_ EDITORIAL _ 

COPY  EDITOR/PAGINATOR 

The  Patriot-News  in  Harrisburg,  PA, 
(98,000  daily/168,000  Sunday)  is 
seeking  a  copy  editor/ paginator.  The 
position  requires  editing  local  and  wire 
capy  with  a  view  toward  backup  wire 
desk  responsibilities.  Layout,  pagina¬ 
tion  and  copy  editing  experience  are 
necessary.  Pagination  duties  include 
designing  and  paginating  local  section 
fronts,  local  inside  pages  and,  from 
time  to  time,  wire  pages  and  Page  1 . 
Copy-editing  duties  include  editing 
stories  for  style  and  comprehen¬ 
siveness,  plus  headline  and  photo  cap¬ 
tion  writing.  Candidates  should  have  a 
strong  background  in  copy  editing  and 
headline  writing,  as  well  as  proven 
layout  skills.  Please  send  resume  and 
clips  to  Bob  Vucic,  executive  news 
editor.  The  Patriot-News,  P.O.  Box 
2265,  Harrisburg,  PA  17101. 


COPYEDITOR 

Copy  editor  needed  for  busy  copy  desk 
on  this  20,000  circulation,  seven-day 
newspaper  in  West  Virginia's  Eastern 
Panhandle.  The  successful  candidate 
will  write  snappy  headlines,  edit  local 
and  wire  copy  and  will  be  able  to 
paginate  using  QuarkXPress.  Located 
an  nour  and  a  half  from  Washington, 
DC  and  Baltimore,  MD,  the  area  is 
growing.  Send  letter,  resume  and 
design  clips  to  Maria  Lorensen,  editor. 
The  Journal,  207  W.  King  Street, 
Martinsburg,  WV  25401 . 


COPY  EDITOR 

The  Journal-Standard,  a  17,000- 
circulation  daily  in  Freeport,  IL,  seeks  a 
copy  editor  to  join  our  award-winning 
newspaper.  The  right  person  for  the 
job  will  edit  copy  diligently,  design 
attractive  news  pages  and  write  good 
headlines.  If  you  are  interested  in  work¬ 
ing  on  our  6-person  copy  desk,  send  a 
resume  and  work  samples  to  Jeff 
Rogers,  monaging  editor.  The  Journal- 
Standard,  P.O.  Box  330,  Freeport,  IL 
61032.  Phone  (8 15)  232-0117. 

E-mail:  jrogers@aeroinc.net 


COURT  TV  Online  seeks  an  associate 
editar.  Minimum  2  years  full-time  edit¬ 
ing/reporting  experience.  Knowledge 
of  legal  news,  Web  experience  a  plus. 
Jab  is  full-time  in  Manhattan.  EOE.  Fax 
(212)  692-7855,  E-mail: 

bonnej@mail.courttv.com 


DAILY  BUSINESS  newspaper  in  New 
York  City  has  apenings  for  two 
reporters  and  two  editors.  Reporters 
cover  industries  and  commodities,  both 
nationally  and  internationally.  Ability 
to  dig  and  develop  sources  essential.  1 
to  2  years  experience.  Editors  direct 
reporters,  shape  copy,  write  heads, 
paginate  on  QuarkXPress.  2  years 
experience.  Send  salary  and  ref¬ 
erences  to  Box  08572,  Editor  &  Pub¬ 
lisher. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


46  Editor  &  PlIBLlSHER 


http://www.mediainfo.com 


July  25, 1998 


11 W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  6754380  •  Fax  (212)  929-1259  •  ha2elp@1netliainfo.con1  •  mattw@mediainfo.com 


HELP  WANTED 


DESIGNER/COPY  EDITOR  -  30,000 
West  Texas  AM  daily  needs  to  fill  the 
last  spot  on  a  five-person  copy  desk. 
Our  newspaper  has  a  reputation  for 
excellence  and  serves  a  huge,  news- 
rich  region.  Send,  fax  or  E-mail  a 
cover  letter  and  resume  to  Janet  Terry, 
Odessa  American,  P.O.  Box  2952, 
Odessa,  TX  79761.  Fax:  (915)  334- 
8641 .  E-mail:  jlterry@link.freedom.com 


EDITOR  for  health  magazine.  3-5 
years  general/medical  editing  experi¬ 
ence  required.  Fax/send  resume  and 
salary  history  to  Nutralife,  1 383  E. 
Gene  Autry  Way,  Anaheim,  CA 
92805.  Fax:  (714)  634-1812. 

EDITOR-IN-CHIEF 

(Washington,  DC) 

Cahners  seeks  an  experienced  pro- 
fessianal  for  strategic  assistance  and 
editorial  management.  You  will  attend 
industry  events/activities,  strategize 
new  products,  formulate  editorial 
policy,  and  coordinate  all  editorial 
activity.  You  must  be  a  hands-on 
writer/editor,  with  proficient  computer 
skills  and  a  minimum  of  8  years'  expe¬ 
rience  (preferably  in  the  auto/trucking 
industry).  A  minimum  of  two  years 
editorial  management  experience  is 
required.  We're  looking  for  demon¬ 
strated  ability  to  effwtively  pre¬ 
sent  information  internally  and  in  the 
field.  Excellent  problem-solving  and 
decision-making  skills  a  must.  B.A.  in 
Journalism,  English  or  Liberal  Arts,  or 
equivalent  experience  required. 

Please  send  your  resume,  along  with 
salary  requirements  to  Cahners, 
Human  Resources,  Box  GSEC,  201 
King  of  Prussia  Road,  Radnor,  PA 
19809;  E-mail:  rebi@webhire.com 
using  source  code:  RAGSEC. 

EOEM/F/D/V 


EDITOR-IN-CHIEF 

Experienced  editor  needed  to  lead  top 
health-care  products  publication  in  its 
field.  This  thriving,  fast-paced  maga¬ 
zine  requires  superior  editorial,  person¬ 
nel  management,  interpersonal  and 
organizational  skills.  Successful  candi¬ 
date  will  have  the  vision  to  capitalize 
on  new  opportunities  and  the 
demonstrated  ability  to  provide  an 
effective  link  between  readers  and 
manufacturers.  We  offer  competitive 
salary,  excellent  benefits,  a  pro- 
fessianal  work  environment  and  are 
part  of  one  of  the  nation's  most  suc¬ 
cessful  health-care  publishing  firms. 
Please  forward  resume,  work  samples 
and  cover  letter  to: 

Medec  Dental  Communications 
Attention:  R.  Kehoe 
Two  Northfield  Plaza,  Suite  300 
Northfield,IL  60093-1 21 9 
or  Fax  to  (847)  441  -3795 


EDITOR:  Immediate  opening.  Startup 
twice-monthly  group  owned  business 
journal.  Applicant  should  be  qualified, 
knowledgeable,  motivated.  Grawing 
SE  metro  market,  major  university, 
great  place  to  live/ work.  First  edition 
planned  October  1 .  Salary,  health 
insurance,  401  (k).  Fax  resume  to  Dave 
Gilchrist  (407)  323-9408. 


EDITOR 

Award-winning  business  weekly  seeks 
editor  with  at  least  five  years  of  strong 
business/news  reporting  and  editing. 
Must  be  enterprising  and  possess  great 
communication  skills.  Must  have  the 
ability  to  manage  and  motivate  a  staff 
of  9.  Send  resume  and  clips  to  Peter 
Burke,  Central  Penn  Business  Journal, 
409  S.  Second  St.,  Harrisburg,  PA 
171 04  or  E-mail  at: 

peterb@joumalpub.com 


EDITORIAL  INTERNSHIP 
Review  accuracy  of  WEB  reviews  in  the 
business  Directory.  Moke  recommenda¬ 
tions  for  editorial  changes,  update  out¬ 
dated  links,  identify  sires  ta  target  for 
future  reviews,  and  rewrite  existing 
review.  Requires  proficiency  in  WEB  sur¬ 
fing,  understanding  of  high-quolity 
WEB  design  and  content,  knowledge 
of  Microsoft  Word  and  various  WEB 
browsers,  and  excellent  writing  skills. 
Mail  resume  to  Staffing  RR,  Dow  Jones, 
P.O.  Box  300,  Princeton,  NJ  08540  or 
Fax  (609)  520-4149 

EDITOR 

Immediate  opening  for  full-time, 
hands-on  editor  ready  to  run  24,000- 
circulation  community  weekly  as  well 
as  edit  and  lay  out  pages  for  our 
1 2,000  doily  in  upstate  New  York. 
Strong  skills  as  editor,  page  designer 
and  supervisor  a  must.  Send  resume, 
samples  of  relevant  work,  references 
and  salary  requirements  to  Managing 
Editor  Barbara  Lombardo,  The  Sara- 
togian,  20  Lake  Avenue,  Saratoga 
Springs,  NY  1 2866. 


Labor  union  has  editorial  position 
available  working  on  award-winning 
monthly  newspaper  and  other  pub¬ 
lications.  Strong  writing,  news  editing 
and  layout  skills  needed.  Knowledge 
of  Mac,  QuarkXPress  and  Spanish 
are  pluses.  B.A.  in  journalism/ 
communications/related  field  or  3 
years  professional  experience  re¬ 
quired.  Excellent  benefits  package. 
Downtown  Albany  location.  Send 
salary  requirements  and  resume  to 
Human  Resources  Director,  P.O.  Box 
7125,  Capitol  Station,  Albany,  NY 
1 2224.  Equal  Opportunity  Employer, 
wi^w.cseainc.org 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


EDITORIAL 


EDITOR 

Leading  magazine  for  cat  enthusiasts 
based  in  Sauthern  California/Orange 
County  seeks  a  strong  editor  to  head  a 
talented  editorial  team.  Must  have  at 
least  5  years  experience  as  the  top 
editor  of  a  publication,  preferably  a  con¬ 
sumer  magazine.  Must  have  at  least  a 
B.A.  in  Journalism  or  related  field. 
Knowledge  of  or  interest  in  cats  a 
definite  plus.  Duties  include  staff  and 
project  supervision,  editing,  working 
with  freelancers,  representing  the 
magazine  and  the  company  in  the  cat 
and  pet  industries,  budgeting,  business 
planning  and  more.  Some  travel 
involvecT  Computer  skills  required. 

If  you  have  what  it  lakes  to  lead  this 
top-quality  publication  to  the  next  level, 
send  your  resume,  cover  letter  and 
salary  history  to  FANCY  PUB- 
LICATIONS-DPD,  P.O.  Box  6050, 
Mission  Viejo,  CA  92690.  No  phone 
calls,  please. 


EDITORIAL 


EDITORS 

In  a  period  of  fluff  and  puff  and 
featurized  “alternative’  publications, 
we  adhere  to  traditional  NEWSpaper 
standards.  Candidates  for  our 
MANAGING  EDITOR,  COPY  EDITOR 
and  ENTERTAINMENT  EDITOR  posi¬ 
tions  will  share  these  values  and  have 
experience  putting  them  into  practice. 
Our  12,  full-calor  oroadsheet  weeklies 
compete  in  upscale,  NYC  markets  -- 
great  places  to  live  and  raise  a  family 
(with  unmatched  educational  and  cul¬ 
tural  opportunities).  Our  compensation 
and  benefits  package  is  decidedly 
above-average  in  the  weekly  field.  We 


Labor  Day,  so  a  rapid  response  is 
desirable.  Send  a  letter  describing  your 
view  of  community  journalism,  along 
with  a  resume,  work  samples  and 
salary  history  or  requirements  to: 

EDNMEINTROB,  EDITOR 
The  Brooklyn  Papers 
26  Court  Street,  Brooklyn,  NY  1 1 242 
or  E-mail  to:  EditEd@AOL.COM 


EDITORIAL 


I  EDITORS  WANTED 


PRIMEDIA  Intertec  Publishing,  a  fortune  1000  trade  publishing 
company  is  recruiting  for  a  business  editor  and  a  Washington  editor 
for  our  new  magazine,  UTILITY  BUSINESS.  Utility  Business  is  a 
cutting  edge  journalistic  effort  serving  the  unique  information  needs 
of  top  executives  and  managers  at  North  American  electric, 
telecommunications,  gas  and  water  utilities  industries. 

BUSINESS  EDITOR 

This  position  is  responsible  for  researching  and  writing  feature 
articles,  idea  development  and  editorial  planning.  This  full-time 
career  opportunity  will  involve  some  travel  and  meeting  with  clients 
and  readers  and  requires  a  thorough  understanding  of  the 
industries  served.  A  bachelors  degree  in  journalism  or  BA  in 
business  or  English  with  strong  knowledge  of  utilities  industries  is 
required,  along  with  five  years  writing  and  interviewing 
experiences. 

WASHINGTON  BUSINESS  EDITOR 

This  position  is  responsible  for  writing  and  reporting  on  the  critical 
developments  occurring  in  Washington,  DC  and  around  the  US, 
that  effect  electric,  gas,  telecommunications  and  water  utilities 
industries.  This  position  will  be  a  one-person  bureau  covering 
Capitol  Hill,  Justice  Department,  agencies  and  other  utilities 
industry  related  activities.  A  bachelors  degree  with  three  years 
experience  covering  federal  deregulatory  issues,  conducting 
feature  interviews  and  research  is  required. 

Our  corporate  headquarters  are  located  in  Overland  Park,  Kansas, 
a  suburb  of  Kansas  City.  PRIMEDIA  Intertec  Publishing,  founded  in 
1886,  is  one  of  the  largest  and  fastest  growing  trade  magazine 
operations  in  the  United  States.  We  are  adivision  of  PRIMEDIA,  Inc. 
of  New  York  City.  We  offer  competitive  salaries  and  generous 
benefits  including  retirement  and  a  401  (k).  If  this  sounds  interesting 
to  you,  please  submit  your  resume,  writing  samples  and  salary 
requirements  to: 


J:  L’lMO  fi 


Inter  tec 


Human  Resources, Dept.  N-UB 
9800  Metcalf,  Overland  Park,  KS  662 1 2 
E-mail:  HRIS@INTERTEC.COM 
Fax:(913)967-1846 

Please  visit  our  web  site  at  WWW.INTERTEC.COM 
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HELP  WANTED 


EDITORIAL 


Small  daily  newspaper,  located  in 
northern  part  of  Zone  5,  is  seeking  an 
Editor  to  oversee  all  aspects  of  editorial 
production.  Duties  would  include 
coordinating  and  assigning  stories  and 
photos;  edit  copy  for  errors,  accuracy 
and  content;  supervising  reporters  and 
production  staff;  and  handling  day  to 
day  activities  of  newsroom  as  needed. 
Ideal  candidate  will  have  degree  in 
Journalism  or  related  field,  excellent 
written  and  verbal  communication  skills 
and  minimum  of  five  years  editorial 
experience.  Supervisory  experience 
preferred.  Full  time  position  offers 
excellent  benefit  package.  Please  send 
resume  and  salary  requirements  to  Box 
08573,  Editor  &  Publisher. 


New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  open¬ 
ings  for  a  managing  editor  in  Denver 
and  an  associate  editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.Box  5970 
Denver,  CO  802 17 
No  phone  calls,  please 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-^  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


ENJOY  WRITING  soft  features  about 
happy  stuff?  Then  apply  somewhere 
elsel  We're  a  small-city  daily  in  North¬ 
east  PA  looking  for  someone  who  can 
get  tough  with  local  politicians.  New 
management  wants  a  news  image  for 
our  newspaper,  but  we  need  some 
brave-hearted  souls  to  help.  Only 
enterprising  self-starters  need  apply. 
Competitive  wages,  benefits.  Send 
resume,  clips  to  Jeff  Cox,  editor-in- 
chief,  Standard-Speaker,  21  North 
Wyoming  Street,  Hazleton,  PA  1 8201 . 

It's  a  Classified  Secret- We'//  never 
reveal  the  identity  of  an  E&P  box 
■  holder.  If  you  don't  wont  your  reply  to  go  i 
‘  to  certain  newspapers  (or  companies),  = 
seal  your  reply  in  on  envelope  addressed 
to  the  E&P  Classified  Advertising  [ 

H  Department  with  an  attached  note  listing  the  ; 
;  newspapers  or  companies  you  do  not  want  = 
!  the  reply  to  reach.  If  the  Box  Number  i 
you're  answering  is  on  your  list,  ■ 
we'll  discard  your  reply.  '■ 


EXCITING  NEW  OPPORTUNITY  FOR 
EDUCATION  WRITER/REPORTER 

Interested  in  combining  your  expertise 
as  a  writer  and  reporter  with  your  back¬ 
ground  in  the  fields  of  education, 
electronic  media  and  the  Web?  The 
Milken  Exchange  on  Education 
Technology,  Milken  Family  Foundation, 
is  accepting  applications  now  for  an 
education  writer/reporter.  Join  a 
talented  team  of  web  designers, 
researchers  and  content  experts  to 
develop  publications  for  national  dis¬ 
tribution  in  both  print  and  electronic 
form. 

The  writer/reporter  joining  the  Milken 
Exchange  will  be  responsible  for  draw¬ 
ing  clients  to  the  web  site  through  com¬ 
pelling  content.  This  will  involve:  some 
national  travel,  networking  with  key 
educational  organizations,  liaisons 
with  professionaf  organizations  to  cap¬ 
ture  current  stories,  and  managing  con¬ 
tracts  with  experts  to  “appear"  in  live 
chats  and  online  discussions. 

The  position  is  based  in  Santa  Monica, 
California.  Minimum  qualifications  are 
a  Bachelor's  Degree  in  Communica¬ 
tion,  Journalism,  Education  or  related 
field  and  2-3  years  of  work  experience 
in  the  field.  Some  preference  will  be 
given  to  those  candidates  with  experi¬ 
ence  in  electronic  media  and  the  web. 
Salary  is  commensurate  with  experi¬ 
ence,  education  and  expertise.  Send  a 
cover  letter  and  resume  by  August  1 8, 
1998  to  Cheryl  Lemke,  Milken 
Exchange,  1250  Fourth  Street,  Santa 
Monica,  CA  90401 .  Phone  (310)  998- 
2806,  Fax  (3 10)  998-2899  or 
E-mail  clemke@mff.org 
http:/ /www.milkenexchange.org 


EXPERIENCED  REPORTER 

We're  looking  for  a  hard-hitting  and 
aggressive  reporter  who  routinely  uses 
computer-assisted  reporting  to  bring 
depth  and  sophistication  to  daily 
stories  and  projects.  The  Utica,  NY, 
Observer-Dispatch,  a  51,000  daily/ 
63,000  Sunday  Gannett  daily,  has  an 
i  opening  on  a  key  government  beat 
:  because  of  a  promotion  to  a  larger 
:  Gannett  paper.  Our  readers  expect  us 
:  to  be  a  government  watchdog  and 
i  want  to  know  how  their  tax  dollars  are 
:  spent.  At  least  two  years  of  experience 
:  required.  Please  send  resume  and  six 
:  samples  of  your  best  work  to  Rick 
:  Jensen,  editor,  Observer-Dispatch,  221 
:  Oriskany  Plaza,  Utica,  NY  1 3501 .  We 
:  value  diversity. 


BUSINESS  REPORTER 

The  American  Banker/Bond  Buyer 
newsletter  division  is  seeking  a  reporter 
with  1  -3  years  daily  newspaper  expe¬ 
rience,  preferably  business  or  finance- 
related,  to  cover  Wall  Street.  Must  be 
willing  to  dig  for  a  story  and  able  to 
write  under  weekly  deadline  pressure. 
Please  send  resume,  cover  letter  and  a 
few  clips  to  American  Banker/Bond 
Buyer  Newsletter  Group,  Dept.  MS, 
One  State  Street  Plaza,  New  York,  NY 
1 0004.  No  phone  calls,  please. 

EOEM/F/D/V 


FEATURES  AND  REGIONAL 
REPORTERS 

The  Journal-Standard,  a  17,000- 
circulation  daily  in  Freeport,  IL,  seeks 
two  reporters  to  join  our  award¬ 
winning  newspaper.  The  features 
reporter  will  be  part  of  a  5-person 
team  responsible  for  personality  pro¬ 
files,  religion  stories,  and  arts  and 
entertainment  coverage.  The  regional 
reporter  will  be  part  of  a  2-person 
team  devoted  to  covering  northwest 
Illinois  issues,  including  agriculture. 
Our  goal  is  to  go  beyond  routine  meet¬ 
ing  coverage!  Send  a  resume  and  clips 
to  Jeff  Rogers,  managing  editor.  The 
Journal-Standard,  P.O.  Box  330, 
Freeport,  IL  61032.  Phone  (815)  232- 
01 17;  E-mail:  jrogers@aeroinc.net 


FEATURES  DESIGN  EDITOR:  Feeling 
constrained  in  your  newsroom  or  a 
recent  graduate  with  great  college 
clips?  Have  a  flair  for  designing  eye¬ 
catching,  reader-friendly  pages?  If  this 
sounds  Tike  you  and  you  can  select  and 
edit  wire  copy,  work  well  with  a  con¬ 
tent  editor  and  meet  tight  deadlines, 
then  we  want  you.  The  Citizen,  a 
16,000  daily  in  the  Finger  Lakes 
region  of  New  York,  wants  a  designer 
who  can  create  pages  that  demand 
attention.  Knowledge  of  QuarkXPress 
essential,  Photoshop  and  Illustrator  a 
plus.  Send  resume  and  samples  to  Alan 
Vaughn,  managing  editor.  The  Citizen, 
25  Dill  Street,  Auburn,  NY  1 3021 . 


FEATURES  EDITOR 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  looking  for  an 
innovative  features  editor  to  manage  its 
features  department  including  the  plan¬ 
ning  and  production  of  all  feature  sec¬ 
tions,  and  supervision  of  1 0  reporters, 
4  copy  editors  and  4  assistant  editors. 
Individuals  interested  should  have 
strong  word-editing  and  visual  skills, 

\  the  ability  to  manage  and  get  the  most 
j  out  of  a  creative  staff  and  the  ability  to 
I  motivate  and  inspire  good  writing  and 
i  fresh  ideas.  Competitive  salary  plus 
:  excellent  benefit  package,  including 
;  medical,  dental,  vision,  life,  pension 
i  and  401  (k)  with  company  match. 

:  Please  send  resume  and  samples  of 
j  your  work  before  August  7  to  The 
:  Fresno  Bee,  Human  Resource  Depart- 
:  ment,  1626  E  Street,  Fresno,  CA 
:  93786.  An  Equal  Opportunity  Em- 
:  ployer. 

I  FlUvl  CRITIC 

:  The  San  Francisco  Examiner  has  an 
j  opening  for  a  versatile  film  critic  to 
i  write  reviews  for  the  daily  Style  section 
i  and  weekend  trend  features  for  the  sec- 
:  tionandA-1. 

j  Our  standard  for  arts  criticism  are 
:  high.  We  are  looking  for  a  writer  with 
i  a  strong  voice,  a  singular  stylist  with  a 
I  point  or  view  and  in-depth  knowledge 
j  of  film  history.  Must  be  able  ta  write 
j  about  ideas  for  a  popular  readership, 
:  be  versatile  enough  to  review  every- 
:  thing  from  American  blockbusters  to 
I  “art  films”,  and  be  capable  of 
:  approaching  your  work  with  insight, 
I  humor,  and  a  sociological,  human- 
:  interest  perspective  on  popular  culture. 

•  Apply  to  Heidi  Benson,  style  editor, 
i  San  Francisco  Examiner,  1 1 0  Fifth 
:  Street,  San  Francisco,  CA  94103. 
i  (415)777-7942 


GROWING  DETROIT  suburban  daily 
needs  creative  layout/copy  editor  for 
its  newsdesk;  30  -  37K,  medical/dental 
benefits;  QuarkXPress,  daily  newspa¬ 
per  and  a  minimum  of  two  years 
copyediting  and  layout  experience  pre¬ 
ferred.  Send  clips  and  resume  to  Bill 
Wilson,  Macomb  Daily,  P.O.  Box  707, 
Mount  Clemens,  Ml  48046. 


INTERNATIONAL 

SCIENCE/TECH  PUBUSHER  SEEKS: 
ACQUISITIONS 

Editor  to  acquire  professional  ENGI¬ 
NEERING  titles.  Will  attend  meet¬ 
ings,  confer  with  authors,  reviewers 
and  series  editors,  negotiate  contracts 
and  oversee  manuscript  development. 
Must  be  creative  and  analytical. 
Excellent  interpersonal,  oral/written 
skills  and  sales  ability  required.  Mini¬ 
mum  2  years  STM  publisning  experi¬ 
ence  preferred.  Resumes  to  Dept.  57. 

PRODUaiON 

Editor  with  2  years  experience  to  pro¬ 
cess  books  from  manuscript  through 
final  product.  Contact  with  authors, 
copyeditors  and  typesetters.  Science 
and  textbook  experience  preferred, 
especially  with  camera-ready,  typeset 
and  electronic  manuscripts.  Resumes  to 
Dept.  55. 

MARCEL  DEKKER,  INC. 

270  Madison  Avenue 
New  York,  NY  10016 
Equal  Opportunity  Employer 


JOB  OPENING:  General  assignment 
reporter  for  the  Sunday  Rutland  (VT) 
Herald  and  Barre-Montpelier  Times 
Argus.  We're  looking  for  an  experi¬ 
enced  self-starter  with  solid  reporting 
and  writing  skills.  Candidates  must 
demonstrate  an  ability  to  write  lively, 
in-depth  features  on  a  variety  of  sub¬ 
jects.  Please  send  clips  and  resume  to 
Dirk  Van  Susteren,  Sunday  editor. 
Times  Argus,  P.O.  Box  707,  Barre,  VT 
05641 . 


MANAGING  EDITOR 
The  Gettysburg  Times  seeks  a  manag¬ 
ing  editor  to  direct  daily  news  content 
and  to  manage  and  motivate  a 
newsroom  staff  of  various  abilities. 

I  Needs  to  be  a  hands-on  and  experi- 
:  enced  leader  who  appreciates  com- 
;  munity  coverage.  Qualifications  in- 
i  elude  strong  writing  and  editing 
:  skills,  QuarkXPress  or  other  pagina- 
i  tion,  and  being  able  to  think  ahead, 
j  Send  resume  and  writing  samples  to 
:  B.J.  Small,  editor,  Gettysburg  Times, 
:  1570  Fairfield  Road,  Gettysburg,  PA 
j  17325;  FAX  (717)  334-4243;  E-mail 
I  inquiries  to:  news@gburgtimes.com 

•  MANAGING  EDITOR:  Award-winning 
:  chain  of  1 2  weekly  newspapers  in 
;  Queens,  NY,  seeks  a  high-energy 
:  person  to  help  manage  newsroom. 
I  Strong  news  editing,  organizational 
I  skills  and  layout  skills  required.  News- 
j  paper  experience  required.  Send 
I  resume,  clips  to  Roz  Liston,  Times- 
i  Ledger  Newspapers,  41-02  Bell  Boule- 
I  vard,  Bayside,  NY  11361. 


The  courage  we  desire  and  prize  is  not 
the  courage  to  die  decently,  but  to  live 
manfully 

Thomas  Carfyle 
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HELP  WANTED 


_ EDITORIAL _ 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Ft.  Lauderdale.  Strong  writing 
skills  essential.  Job  entails  planning/ 
editing  music  section,  hiring  Freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Andy  Van  DeVoord, 
P.O.  Box  5970,  Denver,  CO  80217. 

No  calls  or  E-mail,  please 

MUSIC  NEWS  EDITOR  wanted  for  30- 
35  hours  a  week  of  contract  work  for 
the  online  SonicNet  Network.  SonicNet 
Network  includes  SonicNet  and 
Addicted  To  Noise  websites.  E-mail; 
lisa@sonicnet.com  for  more.  San  Fran¬ 
cisco  area  residents  only. 

NEWS  COPY  EDITOR.  The  Carlsbad 
Current-Argus,  New  Mexico's  top 
small  daily  newspaper,  needs  an 
encouraging  and  highly  skilled  editor 
for  a  staff  of  four  reporters  to  help 
produce  clean,  accurate  and  interest¬ 
ing  stories.  Successful  candidate  will 
work  daily  with  reporters,  managing 
editor  and  news  editor  in  helping  to 
create  stories  that  jump  off  the  page. 
Some  reporting  duties  are  also  part  of 
the  job.  Send  cover  sheet  and  resume 
to  Carlsbad  Current-Argus,  620  S. 
Main  Street,  Carlsbad,  NM  88220.  Or 
E-mail  us  at  argus@caverns.com 


_ EDITORIAL _ 

NEWS  EDITOR,  CITY  EDITOR 
The  Advocate,  an  award-winning 
23,000-circulation  daily  in  charming 
and  historic  Newark,  Ohio,  is  looking 
for  a  couple  of  talented  and  reader- 
focused  editors  to  join  its  newsroom 
management  team.  A  1997  General 
Excellence  winner  in  Ohio,  we're  look¬ 
ing  for  a  news  editor  who  combines 
innovative  packaging  with  solid  copy 
editing  skills  and  a  people-focused 
management  approach.  We're  also 
looking  for  a  city  editor  who  unders¬ 
tands  how  to  direct  and  moti¬ 
vate  a  reporting  staff  to  develop  com¬ 
pelling,  reader-driven  content.  Send 
cover  letter  and  resume  to  Dan  Shaw, 
editor.  The  Advocate,  22  N.  First 
Street,  Newark,  OH  43055  or  E-mail: 
dshaw@cosmg.com 


NEWS  EDITOR 
Honolulu  Star-Bulletin 

Excellent  management  opportunity  For 
an  experienced  newsdesx  professional 
with  strong  skills  in  editing,  layout, 
wire  management  and  Mac  pagination 
in  QuarkXPress.  Solid  supervisory 
experience  required. 

Send  resume  and  samples  of  work  to 
David  Shapiro,  managing  editor, 
Honolulu  Star-Bulletin,  P.O.  Box  3080, 
Honolulu,  HI  96802.  E-mail: 

editor@starbulletin.com 
No  telephone  inquiries,  please 


_ EDITORIAL _ 

NIGHT  EDITOR 

The  night  editor  at  the  Gettysburg 
Times  supervises  reporters  and  photo¬ 
graphers,  makes  news  decisions, 
paginates,  and  puts  the  daily  morning 
paper  to  bed.  A  unique  blend  of 
energy  and  experience  needed. 
Qualifications  include  QuarkXPress, 
strong  editing  and  writing  skills,  and 
decisiveness.  Send  resume,  page 
design  and  writing  samples  to  B.J. 
Small,  editor,  Gettysburg  Times,  1570 
Fairfidd  Road,  Gettysburg,  PA  1 7325. 


NIGHT  METRO  EDITOR 


_ EDITORIAL _ 

NORTHWEST  INDIANA  daily  with 
90K  circulation  seeking  an  energetic, 
experienced,  enterprising  reporter  to 
do  everything  from  in-depth  issue 
oriented  pieces  in  a  major  metro¬ 
politan  area  to  neighborhood 
features.  The  ideal  candidate  will  hove 
at  least  two  years  experience,  a  unique 
writing  style  and  a  desire  to  find  com¬ 
pelling  stories.  Location  is  30  miles 
from  Chicago.  Send  resumes, 
references  and  clips  to  Tony  Parker, 
The  Times  of  Northwest  Indiana,  2080 
N.  Main  St.,  Crown  Point,  IN  46307. 


The  Times-Picayune  of  New  Orleans,  a 
Pulitzer  Prize-winning  newspaper  cov¬ 
ering  America's  most  unique  city,  seeks 
editor  to  oversee  the  night  metro  desk. 
We're  looking  for  someone  who  wants 
to  work  with  reporters  under  deadline 
pressure  to  make  leads  punchier, 
explanations  clearer  and  stories  better 
organized. 

Send  resume  and  clips  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 25- 1 429 

An  Equal  Opportunity  Employer,  M/F 

Faith  is  to  believe  what  we  do  not  see; 
the  reward  of  this  faith  is  to  see  what  we 
believe 

Saint  Augustine 


PHOTO  DIREaOR 

The  Times,  an  81 ,000  circulation  daily 
in  the  competitive  Trenton,  Nj  market, 
is  looking  For  a  manager  to  run  its 
photo  operations. 

We  want  someone  who's  a  leader  and 
a  motivator  and  works  well  with 
newsroom  editors. 

Send  letter  and  resume  to  Brian 
Malone,  editor.  The  Times,  500  Perry 
Street,  P.O.  Box  847,  Trenton,  NJ 
08605. 


PHOTO  EDITOR:  High-tech  savvy 
shooter/ manager  needed  to  help  make 
good  photo  effort  on  quality  daily  in 
eastern  PA  even  better.  Write:  Photo 
Editor  Vacancy,  Pottsville  Republican  & 
Evening  Herald,  P.O.  Box  209,  Potts¬ 
ville,  PA  1 7901 ,  or  send  E-mail  to: 
kevlin@pottsville.infi.net 


Make  your  space  reservation  for  E&P’s  semi-annual 

RECRUITMENT  SECTI 

In  addition  to  our  monthly  feature.  Editor  &  Publisher  devotes  a 
special  Recruitment  Section  twice  yearly  to  highlight  issues  that 
affect  both  employees  and  human  resource  professionals  at  newspa¬ 
pers.  Recruitment  needs  today  are  ever-changing.  We  cover  many 
topics  including  how  vast  technological  advances  are  creating  new 
positions  and  the  need  for  individuals  with  specialized  skills. 

Take  this  opportunity  to  reach  your  target  audience.  E&P,  consid¬ 
ered  ‘The  Bible’  within  the  industry,  is  still  the  first  place  newspa¬ 
per  professionals  look  to  find  industry  news  and  employment  infor¬ 
mation.  Keep  them  abreast  of  your  current  employment  needs,  pro¬ 
mote  your  corporate  image,  and  show  these  potential  employees  the 
advantages  working  with  your  organization. 


Place  your  employment  ad  in  our  special  Recruitment  Section  today 
and  reach  newspaper  professionals  looking  for  new  opportunities. 


Issue  Date:  August  22  •  Space  Deadline:  August  11 

Please  contact  us  for  rates,  samples  or  ad  copy  specifications. 

Hazel  Preuss  Tel;  (212)  675-4380  ext  171  •  E-Mail:  liazelp@mediainfo.com 
Matt  Wilcox  Tel:  (212)  675-4380  ext  173  •  E-Mail:  mattw@mediainfo.com 
Eileen  Long  Tel:  (212)  675-4380  ext  170  •  E-Mail:  eiteenl@mediainfo.com 
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HELP  WANTED 

EDITORIAL 


REPORTER/PHOTOGRAPHER;  Must 
have  ability  to  work  independently  and 
as  part  of  a  team.  We're  a  small  daily 
in  a  diverse  community  full  of  stories. 
Applicant  must  be  up  for  a  challenge. 
Michele  Belanger,  fax:  (340)  773- 
551 1  or  E-mail:  stxavis@viaccess.net 


REPORTER:  A  60,000-circulation  fam¬ 
ily-owned  daily  in  New  York's  Capital 
Repion  needs  an  aggressive  reporter 
with  a  commitment  to  community  news. 
At  least  one  year  experience  at  a  daily 
required.  Send  resume  and  work  sam¬ 
ples  to  Thomas  Woodman,  managing 
editor.  The  Daily  Gazette,  2345 
Maxon  Road  Extension,  Schenectady, 
NY  12308. 


REPORTER:  Looking  for  a  challenge  at 
one  of  California's  emerging  newspa¬ 
pers?  The  Bakersfield  Californian,  an 
85,000-circulation  daily  serving  a 
reat  news  town  in  Central  California, 
as  one  opening  for  a  hotshot  reporter 
in  its  team-oriented  newsroom.  Appli¬ 
cants  should  have  a  minimum  of  two 
years'  of  daily  newspaper  experience, 
strong  writing  and  reporting  skills,  and 
a  passion  for  journalism.  Please  send  a 
cover  letter,  resume  and  work  samples 
to  The  Bakersfield  Californian,  Human 
Resources,  Reporter,  P.O.  Bin  440, 
Bakersfield,  CA  93302-01 1 0;  or 
E-mail  ta:  bwood@bakersfield.cam 


REPORTER:  Police/Fire/Courts/Gen- 
eral  Assignment  wanted  by  7,000 
tri-weekly  serving  two  counties  in 
northeastern  PA.  Immediate  opening. 
Resort  area.  Professional  competence 
with  experience  and  jaurnalism  train¬ 
ing  essential.  Send  clips  and  resumes 
to  John  Dyson,  editor.  The  News  Eagle, 
P.O.  Box  E,  Hawley,  PA  1 8428. 


REPORTER:  We  will  take  you  to  the 
next  level.  We  want  a  pro  who  can  get 
past  daily  meetings  and  cover  the 
excitement  of  real  life.  Give  us  initiative 
and  great  reporting;  we'll  give  you  o 
competitive  salary/incentives  and  great 
editing.  Contact  Mike  Perry,  editor.  The 
Spectrum,  275  E.  St.  George  Boule¬ 
vard,  St.  George,  UT  84770. 

mperry@thespectrum.com 


REPORTER 

Award-winning  daily  newspaper  north 
of  Pittsburgh  seeks  a  general  assign¬ 
ment  reporter.  Qualified  candidates 
will  have  bachelor's  degree  with  one  to 
two  years  experience  preferred.  We're 
looking  for  a  self-starter  who  takes 
pride  in  leading  the  pack,  not  follow¬ 
ing.  Competitive  salary  with  compre¬ 
hensive  benefit  plan  offered. 

Send  resumes  with  writing  samples  to: 

Richard  A.  Monti,  Managing  Editor 
Valley  News  Dispatch 
2 1 0  Fourth  Avenue 
Tarentum,  PA  1 5084 


The  most  important  single  ingredient  in 
the  formulo  of  success  is  knowing  how 
to  get  along  with  people 

Theodore  Roosevelt 


_ EDITORIAL _ 

REPORTERS 

Excellent  big-city  opportunities  at  quali¬ 
ty-conscious  weekly  newspaper  group 
for  candidates  with  at  least  1  -2  years 
staff  experience.  Competitive  salary 
plus  benefits  package.  Send  cover  let¬ 
ter,  resume  and  clips  to: 

EDWEINTROB,  EDITOR 
The  Brooklyn  Papers 
26  Court  Street,  Brooklyn,  NY  1 1 242 
or  E-mail:  BrooklynDa@AOL.COM 

REPORTER 

The  Findlay,  Ohio,  Courier  is  looking 
for  a  reporter  to  cover  government  and 
write  features.  Send  resume  and  clips 
to  Kurt  Leonard,  701  W.  Sandusky 
Street,  Findlay,  OH  45840. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publi^  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
aetween  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
aapers,  if  your  copy  is  as  much  a 
sleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  yau'd  pursue  if  you  had  the 
time  and  the  space. 

SEASONED  COPY  EDITOR 

The  Lexington  Herald-Leader,  an  award¬ 
winning  125,000  daily,  160,000  Sun¬ 
day  Knight  Ridder  newspaper  in  the 
heart  of  Kentucky's  Blue-grass  region, 
has  an  immediate  opening  for  a 
copy  editor  with  a  passion  for  the 
language  and  a  knack  for  writing 
bright  headlines.  Three  to  five  years 
experience  on  a  daily  newspaper  an 
absolute  must.  The  preferred  candidate 
will  also  have  experience  wire  editing 
and/or  slotting.  Knowledge  of  QuarkX- 
■  Press,  OPS  a  plus.  Benefits  include 
medical/dental  insurance,  optional 
401  (k)  and  a  competitive  salary.  Send 
cover  letter  and  resume  to  Amy  Butters, 
copy  desk  chief,  Lexington  Herald- 
Leader,  100  Midland  Avenue,  Lex¬ 
ington,  KY  40508- 1 999  or 
aDutters@heraldleader.com  EOE  M/F 


i _ EDITORIAL _ 

i  SEEKING  SEVERAL  STAFF  POSITIONS 
I  at  THE  ADVOCATE,  an  award-winning 
■  100,000-circulation  daily  newspaper 
j  in  Baton  Rouge,  LA  that  has  been 
:  named  Newspaper  of  the  Year  in 
;  Louisiana  the  last  two  years. 

i  NEWS  DESK  COPY  EDITOR/ 

;  PAGE  DESIGNER  -  We're  looking  for 
:  an  experienced  journalist  versatile  in 
;  all  aspects  of  daily  newspaper  copy 
I  desk  work.  A  flair  for  page  design  and 
I  a  working  knowledge  of  QuarkXPress 
:  are  preferred.  This  opportunity  to  work 
:  with  a  progressive  central  news  desk 
:  will  include  nighttime  hours  and 
:  weekend  work.  Salary  is  com- 
:  mensurate  with  experience. 

1  BUSINESS  REPORTER  -  Business 
I  reporter  applicants  should  have  at  least 
i  3  years  experience  in  general  news 
j  and/or  news  reporting.  Some  experi- 
i  ence  doing  in-depth  projects,  analysis 
i  or  investigative  stories  is  helpful.  The 
I  ability  to  write  daily  business  news  on 
I  deadline  and  do  features,  people  and 
i  business  profiles  and  consumer- 
:  oriented  articles  is  required.  Salary  is 
:  commensurate  with  experience. 

i  For  all  positions,  send  letter,  resume 
i  and  work  samples  to: 

I  The  Advocate 

:  Human  Resources  Department 

I  P.O.  Box  588 

:  Baton  Rouge,  LA  7082 1  -0588 

j  SENIOR  EDITOR 

:  The  St.  Paul  Pioneer  Press,  an  award- 
:  winning  Minnesota  newspaper  with 
i  more  than  200,000  circulation,  is  look- 
j  ing  for  a  talented  seniar  editor  to  lead 
:  a  team  of  reporters  covering  breaking 
I  news,  public  safety,  cops  and  courts. 

I  Applicants  must  be  comfortable  in  a 
:  team  environment,  working  with  a 
i  diverse  group  of  reporters  and  fellow 
i  senior  editors.  They  must  be  adept  and 
:  eager  to  contribute  to  quality  journal- 
:  ism,  high  standards  and  anticipating 
I  the  needs  of  readers.  The  management 
:  positian  reports  directly  to  the  manag- 
j  ing  editor.  Please  send  resume,  clips,  a 
i  list  of  360-degree  references  and  a 
i  short  autobiography  to  Managing 
:  Editor  Vicki  S.  Gowler,  345  Cedar 
I  Street,  St.  Paul,  MN  55101  by  Aug.  1 . 

i  SOUTHERN  LIVING  is  seeking 
j  qualified  individual  interested  in  becom¬ 
ing  a  part  of  the  foods  team  as  an 
Assistant  Foad  Editor.  Applicants 
should  have  four-year  degree  with 
culinary  and  journalism  background. 
Two  years  magazine  experience  pre¬ 
ferred.  Send  resume  to  Wanda 
Stephens,  Sauthern  Living  Magazine, 
P.O.  Box  523,  Birmingham,  AL 
35201 . 


SPECIAL  PROJECTS/general  assign¬ 
ment  reporters  wanted  for  16,000 
circulation  daily  newspaper  in  upstate 
New  York.  The  Citizen,  an  award¬ 
winning  newspaper  in  the  Finger  Lakes 
regian  with  a  strong  writing  and 
investigative  history  seeks  reporters 
who  want  to  create  high  quality  jour¬ 
nalism.  Experience  preferred  but  out¬ 
standing  recent  graduates  are 
encouraged  ta  apply.  Send  resume, 
clips  and  10  local  story  ideas  to 
Thomas  W.  Seeley,  city  eciitor,  25  Dill 
Street,  Auburn,  NY  1 3021 . 


_ EDITORIAL _ 

SPORTS  COPY  DESK  CHIEF 
The  Atlanta  Journal-Constitution  is  seek¬ 
ing  a  sports  copy  desk  chief.  Requires 
organized,  fast  thinking  individual  who 
is  calm  under  pressure.  Minimum  five 
years  daily  jaurnalism  experience, 
extensive  sports  background  and  man¬ 
agement  experience  preferred.  Send 
resume  to  Jim  Smith,  copy  desk  man¬ 
ager,  Atlanta  Journal-Constitution,  72 
Marietta  Street,  NW,  Atlanta,  GA 
30303.  Or  E-mail  resume  to 
Jdsmith@ajc.com 

SPORTS  COPY  DESK  CHIEF 
The  Daytona  Beach  News-Journal's 
sports  section  is  growing.  We  need  a 
talented  experienced  copy  editor  with 
superior  page  design  skills  to  help  lead 
the  expansion.  The  right  candidate  will 
have  strong  editing  skills,  solid  news 
judgement,  a  keen  eye  for  good  photos 
and  the  ability  to  inspire  other  copy 
editors.  To  be  considered  for  this  key 
position,  please  send  a  resume  and 
wark  samples  ta  David  Markowitz, 
Assistant  Managing  Editor/Sports,  The 
Daytona  Beach  News-Journal,  P.O. 
Box  2831 ,  Daytona  Beach,  FL  32120- 
2831. 


SPORTS  COPY  EDITOR/PAGINATOR 
We're  looking  for  someone  well-versed 
in  sports  to  edit  copy,  design  layouts, 
and  paginate  the  sports  section  of  our 
1 2,000  AM  daily  in  upstate  New  York. 
There  will  be  plenty  of  opportunities  to 
write  sports  stories  as  well.  Immediate 
opening.  Send  resume  and  samples  of 
writing  and  layaut  to  Managing  Editor 
Barbara  Lombardo,  The  Saratogian, 
20  Lake  Avenue,  Saratoga  Springs,  NY 
12866. 


SPORTS  EDITOR 

Western  Nebraska  6-day  PM  daily 
seeks  full-time  sports  journalist  for  its 
Editorial  Department  to  direct  local 
sports  emphasis,  coupled  with  national 
coverage  savvy.  Familiarity  with  QuarkX¬ 
Press,  photojournalism  and  page 
design  a  plus.  This  is  a  full-time  posi¬ 
tion  with  full  package  of  benefits.  Send 
resume  and  clips  to  Managing  Editor, 
Alliance  Times-Herald,  P.O.  Box  G, 
Alliance,  NE  69301 -0773. 


SPORTS  EDITOR:  Experienced  sports 
editor  sought  for  31,000-circulation 
McClatchy-owned  daily  near  Charlotte, 
NC.  Will  direct  a  7-person  depart¬ 
ment,  juggling  everything  fram  preps 
and  youth  sports  coverage  to  NFL  and 
NBA  coverage.  Strong  organizational/ 
administrative  skills  a  must.  Excellent 
benefits  and  work  environment.  Send 
cover  letter,  resume  and  work  samples 
to  Rich  Rassmann,  managing  editar. 
The  Herald,  P.O.  Box  11707,  Rock 
Hill,  SC  29730.  No  phone  calls.  EOE. 


I  SPORTS  REPORTER 

:  If  you're  interested  in  the  opportunity  to 
j  cover  a  thriving  sports  market  which 
i  includes  a  healthy  dose  of  scholastic 
:  and  collegiate  sports,  including  Penn 
:  State  and  Bucknell  University  athletics 
i  —  The  Daily  Item  affers  you  that 
:  chance.  Send  resume  and  clips  to 
:  Charlie  Lentz,  sports  editor.  The  Daily 
:  Item,  200  Market  Street,  Sunbury,  PA 
:  1 7801 .  No  telephone  calls,  please. 
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HELP  WANTED 

EDITORIAL  I  EDITORIAL 

SPORTS  REPORTER  I  SPORTSWRITER 


The  Berkshire  Eagle,  the  32,000 
circulation  daily  and  36,000  Sunday, 
has  an  immediate  opening  for  a  sports 
reporter  who  also  has  a  flair  for  layout 
and  design.  We  are  looking  for  an 
enthusiastic  reporter  for  whom  the 
variety  of  local  high  school  and  college 
sports  is  a  passion.  In  addition,  sum¬ 
mer  duties  include  some  minor  league 
baseball  and  auto  racing.  Duties 
include  game  and  scoreboard  cov¬ 
erage,  column  and  feature  writing. 
Layout  experience  a  must,  familiarity 
with  pagination  a  plus.  Sports  photog¬ 
raphy  background  preferable.  Send  let¬ 
ter,  resume,  references  and  clips  to 
Alinda  Shank,  human  resources  man¬ 
ager,  The  Berkshire  Eagle,  P.O.  Box 
11 71,  Pittsfield,  MA  01 202. 

SPORTS  STAFF  —  The  Sentinel,  one  of 
PA's  best  small  dailies,  has  an  opening 
on  its  4-person  sports  staff.  Newspaper 
covers  high  school  sports,  Penn  State, 
local  colleges  plus  minor  league 
baseball  and  soccer.  The  job  requires 
a  mixture  of  writing  and  layout.  Expe¬ 
rience  with  QuarkXPress  software 
essential.  Send  resume  and  clips 
demonstrating  writing  and  layout  skills 
to  Sports  Editor  Jeff  Pratt,  The  Sentinel, 
457  E.  North  Street,  P.O.  Box  1 30, 
Carlisle,  PA  1701 3. 

Learn  more  about  the  paper  and  the 
area  on  our  Web  site; 

www.cumberlink.com 

SPORTS  WRITER:  The  Carlsbad  Cur- 
rent-Argus,  New  Mexico's  Number  1 
small  daily  newspaper,  has  an  opening 
for  a  skilled,  experienced  sports  writer. 
QuarkXPress  pagination  abilities  pre¬ 
ferred.  High  concentration  on  prep  and 
youth  sports.  Send  cover  sheet  and 
resume  to  Carlsbad  Current-Argus, 
620  S.  Main  Street,  Carlsbad,  NM 
88220.  Or,  E-mail  us  at: 

argus@caverns.com 

SPORTSWRITER 

The  Hutchinson  News,  a  40,000- 
circulation  morning  newspaper  in 
Hutchinson,  KS,  needs  a  sportswriter 
with  solid  reporting  skills  to  cover 
stories  at  the  professional,  college  and 
prep  levels. 

To  apply,  send  resume  and  clips  to: 

Kathy  Beshears 
Human  Resources  Director 
The  Hutchinson  News 
P.O.  Box  1 90 

Hutchinson,  KS  67504-01 90 
Deadline  to  apply:  August  3 

SPORTSWRITER 

Like  sports?  Like  people?  Like  to  write? 
If  you  can  answer  “yes"  to  these  ques¬ 
tions  and  have  a  college  degree  in 
journalism,  the  Kenton  Times  would 
like  to  talk  to  you  about  joining  our 
staff  as  a  sports  writer/ general  assign¬ 
ment  reporter.  We  are  a  7,200  circula¬ 
tion  daily  newspaper  in  west  central 
Ohio.  Please  send  cover  letter  and 
resume  to  Tim  Thomas,  editor,  P.O. 
Box  230,  Kenton,  OH  43326.  Applica¬ 
tions  also  may  be  faxed  to  (41 9)  673- 
1125. 
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The  Morgantown  (WV)  Dominion  Post 
has  an  opening  in  its  sports  depart¬ 
ment  for  “the  best  available  athlete”. 
Experience  in  either  reporting  or  desk 
work  and  page  design  a  plus.  We 
cover  the  entire  spectrum  of  sports  from 
West  Virginia  University  football  to  out¬ 
doors.  Send  resumes  and  clips  to  Bob 
Hertzel,  sports  editor.  The  Dominion 
Post,  1251  Earl  L.  Core  Road,  Morgan¬ 
town,  WV  26505,  or  fax  to  (304)  291  - 
2326. 

TECHNOLOGY  PRODUCER 
As  a  premiere  Internet  and  technology 
firm,  Starwave  has  some  of  the 
brightest  professionals  working  on 
everything  from  ABCNEWS.com  to 
ESPN  SportsZone!  We  are  looking  for 
a  Producer  to  manage  the  technology 
section  of  ABCNEWS.com,  managing 
a  team,  editing  work,  and  generating 
pieces.  Must  have  5  years  editing 
and  management  experience,  and  a 
technology  writing  background.  Resume/ 
Samples:  Starwave,  HR,  13810  SE 
Eastgate  Way,  Bellevue,  WA  98005, 
Fax;  (425)  957-2009. 
hr@starwave.com  www.starwave.com 

THE  CALEDONIAN-RECORD  in  North¬ 
eastern  Vermont  seeks  a  full-time 
satellite  bureau  reporter.  Daily  news¬ 
paper  experience  and  a  genuine 
interest  in  community  news  coverage 
preferred.  Please  send  resume  and 
clips  to  Roxanna  Jones,  editorial  assis¬ 
tant,  The  Caledonian-Record,  P.O.  Box 
8,  25  Federal  Street,  Saint  Johnsbury, 
VT  0581 9.  FAX:  (802)  748-8121 . 

THE  EVENING  SUN,  a  21,000- 
circulation  award-winning  afternoon 
newspaper  in  south  central  PA,  seeks 
editor  to  run  city  desk  at  night.  Must  be 
able  to  direct,  supervise  reporters  and 
edit  copy.  Pagination  experience 
helpful;  QuarkXPress  preferred.  Send 
resume/ references  to  Lori  Goodlin, 
editor.  The  Evening  Sun,  1 35  Baltimore 
Street,  Hanover,  PA  1 7331 . 

THE  EVENING  SUN,  a  21,000- 
circulation  award-winning  afternoon 
newspaper  in  south  central  PA,  seeks 
backup  to  city  editor.  Must  be 
aggressive  copy  editor  with  solid 
pagination  and  organizational  skills. 
Send  resume/ references  to  Lori 
Goodlin,  The  Evening  Sun,  135  Balti¬ 
more  Street,  Hanover,  PA  1 7331 . 

THE  KINGSPORT  TIMES  NEWS,  a 
48,000  daily  in  beautiful  Northeast 
TN,  seeks  an  experienced  manager  for 
a  4-person  photo  department  using 
NC2000e  digital  cameras  and  color 
on  every  section.  Resume,  samples  to 
Ted  Como,  ME,  Box  479,  Kingsport, 
TN  37662. _ 

THE  VALLEY  MORNING  STAR,  a 
30,000-circulation  daily  in  Harlingen, 
Texas  has  an  opening  for  a  news 
editor  with  at  least  5  years  experience. 
We  are  looking  for  candidates  with 
strong  leadership  skills,  editing  ability 
and  news  judgment.  QuaneXPress 
experience  required.  Send  cover  letter, 
resume  and  clips  to  Laurie  Pearson, 
managing  editor.  Valley  Morning  Star, 
P.O.  Box  511,  Harlingen,  TX  78551. 
Applications  also  may  be  faxed  to 
(956)430-6233. 


EDITORIAL 


TRANSPORTATION  WRITER 
Midwestern  metro  seeks  experienced 
reporter  to  cover  transportation  beat. 
Our  market  includes  passenger  and 
freight  air  systems,  port  facilities, 
extensive  highway  systems,  ntKijor  rail 
routes,  etc.  Requires  knowledge  of  rail, 
air,  and  highway  transportation  mat¬ 
ters,  excellent  general  reporting  skills, 
and  experience  in  project  reporting. 
We  offer  excellent  pay  and  benefits 
and,  for  the  right  person,  the  resources 
to  report  on  stories  of  national  interest 
and  impact.  Reply  to  Box  08579, 
Editor  &  Publisher. 


TRANSPORTATION  REPORTER 

In  Southern  California,  transportation 
is  a  top  of  the  ladder  topic.  We  are 
looking  for  a  reporter  not  baffled  by 
numbers  and  arcane  agency  talk,  who 
can  write  for  readers  really  dependent 
on  this  information.  It's  a  beat  with  a 
good  mix  of  copy  covering  today's  com¬ 
muters,  tomorrow's  long-range  plans. 
The  job  requires  initiative.  The  Press- 
Enterprise,  a  Belo  newspaper,  is  grow¬ 
ing  (170,000  circ.)  in  the  booming 
Inland  area  of  Southern  California. 
Send  resume,  references,  questions  to 
Mel  Opotowsky,  managing  editor.  The 
Press-Enterprise,  Box  792,  Riverside, 
CA  92502. 


EDITORIAL 


EDITORIAL 


UNIVERSAL  DESK  EDITOR 

The  Berkshire  Eagle,  the  32,000 
circulation  daily  and  36,000  Sunday 
in  the  cultural  Berkshires,  has  an  open¬ 
ing  on  its  universal  desk.  We  are  look¬ 
ing  for  a  copy  editor/page  designer 
for  the  night  copy  desk  who  can  han¬ 
dle  wire,  local  and  feature  pages  with 
equal  enthusiasm.  This  editor  will  main¬ 
tain  high  quality  in  use  of  language, 
clarity  of  content  and  adherence  to 
news  policies.  Requirements:  college 
degree,  one  year  of  copy  editing  on  a 
daily  newspaper.  Candidates  should 
also  accept  the  Web  as  a  necessary  com¬ 
ponent  in  the  practice  of  journalism. 
Pagination  experience  preferable. 
Send  letter,  resume,  references  and 
work  samples  to  Alinda  Shank,  human 
resources  manager.  The  Berkshire 
Eagle,  P.O.  Box  1171,  Pittsfield,  MA 
01202. 


VERSATILE  general  assignment  re¬ 
porter/  photographer  for  a  Knight 
Ridder  weekly  newspaper  in  the  Flor¬ 
ida  Keys.  Send  resume  and  6-8  sam¬ 
ples  that  show  the  range  of  your  talents 
to  Box  08578,  Editor  &  Publisher. 


The  two  most  important  things  in  life  are 
good  friends  and  a  strong  Dull  pen 

Bob  Lemon 


EDITORIAL 


WANNA  FIGHT? 

Here's  that  buzzword;  restructuring. That's  right,  we're  restructuring, 
looking  for  talent  to  do  battle  in  a  highly  competitive  market.  We're  the 
Post-Tribune,  a  70,000  daily  in  Northwest  Indiana,  a  booming  area 
35  miles  from  Chicago.  We're  looking  for: 

•PRESENTATION  EDITOR:  Page  One  editor  needed  to  set  the  tone 
for  design,  direct  graphics  assignments,  coordinate  packages. 
•BUSINESS  EDITOR:  We  want  someone  to  be  on  top  of  local 
business  news,  and  in  our  area  that  means  the  steel  industry  and  lots 
of  economic  development.  Editing  experience  required.  May  involve 
some  writing,  but  that's  up  to  you.  Assigning  skills  a  must. 
•BUSINESS  REPORTER:  Local  business  news  here  involves 
everything  from  the  nuts  and  bolts  of  the  steel  industry  to  fun  features 
on  kids  who  can  play  the  stock  market. 

•NEWS  REPORTERS:  Our  bureaus  aren't  “bureaus”.  We  write,  we 
zone,  and  we  want  to  own  local  news.  2-3  years  experience  required. 
•ARTIST:  If  it  ain't  broke,  don't  fix  it.  We  redesigned  a  year  ago, 
and  we're  proud  of  our  looks.  We  need  someone  who  knows 
QuarkXPress,  Freehand.  Illustrator,  Photoshop  and  has  a  belief  that 
graphics  can  hold  a  page! 

•DESIGNERS/COPY  EDITORS:  If  you're  a  creative  layout  person 
and/or  wordsmith,  you  can  join  in  the  fun.  2-3  years  daily  experience. 

Think  you  can  help?  Put  on  your  boxing  gloves  and  find  out  what 
you're  made  of.  Send  resume,  clips,  letter  to: 

Editor  Eileen  Brown 

Post-Tribune 

1065  Broadway 
Gary,  IN  46402 
Fax:  (219)  881-3234 
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HELP  WANTED 


WE  ARE  A  mid-sized  Zone  5  doily 
with  openings  for  go-getters  who  thrive 
on  competition  and  the  chose  for  news. 
We  need: 

NEWS  EDITOR:  You  must  be  a  leader 
who  can  provide  direction  as  well  as 
design  pages  and  scrutinize  copy. 

BUSINESS  REPORTER:  We  wont 
someone  to  provide  analysis  and  a 
human  touch  to  technical  stories  as 
well  as  do  enterprise  work. 

REPORTER:  If  you  are  a  self-starter  with 
an  insatiable  curiosity  and  know  how 
to  dig  for  stories,  we  hove  plenty  of 
breaking  news  and  imaginative  features 
to  keep  you  challenged. 

Send  resume,  clips  and/or  tear  sheets 
to  Box  08582,  Editor  &  Publisher. 


WANTED:  REPORTERS 
The  Texas  City  Sun,  a  10,000  circula¬ 
tion  daily  on  the  Texas  Gulf  Coast  is 
looking  to  fill  two  reporters  positions. 
Applicants  must  be  self  starters  and  go 
getters.  One  position  is  entry  level 
while  the  other  is  for  a  reporter  with 
experience.  Send  resume  and  writing 
samples  to  Texas  City  Sun,  Managing 
Editor,  P.O.  2249,  Texas  City,  TX 
77592.  Include  salary  requirements. 
Looking  to  fill  positions  by  August  21 . 

Fax  resumes  to  (409)  935-0428 


EDITORIAL 


WEEKEND  EDITOR/DESIGNERS 

COLORADO!  Small  daily  chosen 
NNA's  Best  of  the  Best  in  the  nation  is 
converting  to  AM.  We  need  a  talented 
weekend  editor  not  afraid  to  take 
charge  and  who  can  be  creative  with 
A-1 .  This  person  must  have  strong  edit¬ 
ing,  design  and  headline  skills.  We 
also  have  other  openings  on  our 
design/ pagination  desk. 

Our  town  always  ranks  among  the  best 
places  to  live;  we're  on  the  Front 
Range  only  minutes  from  the  moun¬ 
tains,  an  hour  from  Denver.  Send  let¬ 
ter,  resume  and  clips  to  Personnel/ 
News,  Daily  Reporter-Herald,  P.O.  Box 
59,  Loveland,  CO  80537. 


WEEKLY  REPORTER:  Reporter  sought 
for  McClatchy-owned  weekly  near 
Charlotte,  NC.  Ideal  candidate  will  be 
prolific  writer  and  solid  reporter  with 
weekly  experience,  who  also  con  assist 
with  layout/ pagination.  Send  cover  let¬ 
ter,  resume  and  work  samples  to  Terry 
Plumb,  The  Herald,  P.O.  Box  1 1 707, 
Rock  Hill,  SC  29730.  No  phone  calls. 

EOE 

WRITER/EDITOR  sought  for  3-year-old 
combination  weekly  business  journal/ 
city  magazine  in  El  Paso.  Competitive 
salary  and  health  benefits.  Fax  resume 
to  (91 5)  534-791 9  or 

ielpaso1@elp.rr.com 


INFORMATION  SYSTEMS 


CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 

E-mail  resume  to:  hr@cnicorp.com 
Please  include  your  name 
on  the  subject  line. 


INFORA4ATION  SYSTEMS  MANAGER 
The  Garden  City  Telegram,  1 1 ,000 
PM,  in  a  fast-growing  SW  Kansas  city,  is 
seeking  a  creative,  motivated  person  to 
coordinate  and  build  our  online  pres¬ 
ence  and  maintain  our  computer 
systems.  Knowledge  of  Mac  and  IBM 
platforms  needed.  Desktop  publishing 
experience/newspaper  background  a 
plus.  Competitive  salary  and  benefits. 
Send  resume  to  Steve  Delany,  editor 
and  publisher.  The  Garden  (lity  Tele¬ 
gram,  P.O.  Box  958,  Garden  City,  KS 
67846.  E-mail: 

delaney@gctelegram.com 


SYSTEMS  EDITOR  -  Suburban  Phila¬ 
delphia  daily  needs  a  hardware/ 
software  expert.  PCs,  MACs,  NT, 
Word,  QuarkXPress,  Photoshop,  HTML, 
databases  and  more.  Must  be  a  good 
trainer.  Newspaper  background  a  plus. 
Send  resume  to  Lanny  Morgnanesi, 
executive  editor.  The  Intelligencer 
Record,  P.O.  Box  858,  Doylestown,  PA 
18901. 

lmorgnanesi@calkinsnewspapers.com 


Fop  Business 
Card  advertising, 
can  (212)  675-4380, 
ext.  171, 173 

Contract  rates  avaiiable 
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INFORMATION  SYSTEMS 


THE  NEWS  &  OBSERVER  in  Raleigh, 
North  Carolina,  has  an  immediate 
opening  for  a  system  administrator  to 
manage  its  Tandem/SII  classified 
advertising  system  as  we  undertake  a 
major  upgrade  of  that  system.  The 
classified  environment  also  includes 
Geac's  AIM  system  for  billing  and 
Cascade's  Dataflow  for  ad  graphics 
and  display  ad  tracking.  The  person  fill¬ 
ing  this  position  will  also  work  with 
remote  ad  management  systems  and 
classified  pagination.  Experience  with 
Sll  utilities  is  required;  VB  and  NT/SQL 
Server  experience  is  a  big  plus. 

Interested  persons  should  send  a  cover 
letter  and  resume  to: 

Systems  Manager 
The  News  &  Observer 
Human  Resources  Department 
P.O.  Box  191 
Raleigh,  NC  27602 


THE  BALTIMORE  SUN  is  seeking  expe¬ 
rienced  professionals  for  development 
and  support  of  its  editorial  and  pub¬ 
lishing  systems. 

The  Sun  is  currently  expanding  and 
replacing  many  of  its  key  systems  and 
offers  qualified  candidates  the 
opportunity  to  participate  in  challeng¬ 
ing  projects  including  installation  of  a 
new  editorial  system  with  full  electronic 
pagination,  and  replacement  of  its 
classified  system. 

PUBLISHING  SYSTEMS  MANAGER 
We  are  seeking  a  highly  qualified 
manager  to  lead  the  publishing  systems 
team.  The  ideal  candidate  will  have 
Strang  project  management  experi¬ 
ence,  excellent  interpersonal  and  men¬ 
toring  skills,  knowledge  of  publishing 
and  publishing  technology,  and  a  com¬ 
mitment  to  setting  and  achieving  goals. 
The  publishing  systems  manager  will 
supervise  a  team  of  25  technology  pro¬ 
fessionals  responsible  for  installing  and 
supporting  our  publishing  systems. 

SENIOR 

PUBUSHING  SYSTEMS  ANALYST 
We  are  looking  for  an  experienced  ana¬ 
lyst  with  the  ability  to  plan  and 
manage  large  projects.  If  you  have 
printing/publishing  expertise,  the 
capacity  for  analytical  thinking,  proven 
project  management  skills,  and  an 
advanced  degree  or  equivalent  jab- 
related  experience,  send  your  resume 
to: 

Director,  Information  Technology 
THE  BALTIMORE  SUN 
501  N.  Calvert  Street 
Baltimore,  MD  21 278 
FAX:  (410)  783-2559 
E-mail:  isstaffing@baltsun.com 

The  Baltimore  Sun  is  an  Equal  Oppor¬ 
tunity  Employer  M/F/D/V 

The  conditions  of  conquest  are  always 
easy.  We  have  but  to  toil  awhile, 
endure  awhile,  believe  always,  and 
never  turn  back 
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HELP  WANTED 


_ MAILROOM _ 

DISTRIBUTION  CENTER 
NIGHT  SUPERVISOR 

Central  Maine  Newspapers  is  currently 
accepting  applications  for  the  night 
position  of  Distribution  Center 
Supervisor.  This  position  is  responsible 
for  the  supervision  of  up  to  30  employ¬ 
ees  in  a  newspaper  distribution  center 
operation,  including  recruitment,  hiring 
and  development.  We  are  looking  for 
a  “hands-on"  supervisor  with  proven 
leadership  qualities  and  excellent 
communication  skills.  You  must  have 
the  ability  to  function  effectively  under 
deadline  pressure,  support  OSHA  and 
company  safety  programs  and  lead  by 
example. 

The  ideal  candidate  will  possess 
excellent  math,  computer  and  mechan¬ 
ical  aptitude  and  a  minimum  of  two 
years  supervisory  experience,  pref¬ 
erably  in  a  newspaper  environment.  A 
high  school  diploma  is  required,  a  col¬ 
lege  or  trade  school  degree  preferred. 
Experience  with  inserting  equipment  in 
a  maintenance  or  operation  capacity  a 
plus. 

The  salary  range  for  this  full-time  posi¬ 
tion  begins  in  the  high-20's  as  well  as 
bonus  opportunities  and  a  generous 
benefit  package.  If  you  ore  interested 
in  applying,  please  submit  a  resume 
with  cover  letter  to; 

Central  Maine  Newspapers 
Attn:  Human  Resources  -  DCS 
274  Western  Avenue 
Augusta,  ME  04330 
Fox:  (207)621-5610 
E-mail:  nmanes@centralmaine.com 

We  are  an 

Equal  Opportunity  Employer 

Applicants  being  cansidered  for 
employment  will  be  contacted  by  the 
Human  Resources  Department. 

MARKETING 

DO  YOU  ENJOY  building  relationships 
with  customers? 

EDITOR  &  PUBLISHER  MAGAZINE  in 
Manhattan  has  an  exciting  new  entry- 
level  opportunity  for  an  energetic, 
sales-driven  project  coordinator,  report¬ 
ing  to  the  Director  of  Circulation 
Marketing.  You'll  work  with  newspa¬ 
pers  and  media  organizations  to  estab¬ 
lish  benefits-driven  memberships  for 
their  employees.  This  position  requires 
a  high  level  of  energy,  a  dedication  to 
the  program  you  will  be  selling  PLUS  a 
good  head  for  details  and  follow-thru. 
Salary,  benefits  plus  commission. 
Good  opportunity  for  growth.  College 
degree  required,  1  -2  years  sales  and/ 
or  marketing  experience  preferred. 
You  MUST  enjoy  speaking  with 
customers  to  succeed  in  this  position. 
Please  FAX  or  E-mail  your  resume  ond 
a  brief  note  explaining  why  you  think 
this  job's  for  you  to  DIRECTOR  OF 
CIRCULATION  MARKETING,  (212) 
691  -6939  or  davidw@mediain(o.com 


j  MARKET  RESEARCH 

I  MARKETING  RESEARCH  MANAGER 

j  Top  newspaper  marketing  team  has 
;  immediate  opening.  We  seek  a  person 
:  skilled  in  all  facets  of  marketing 
:  research  with  strength  in  media 
j  applications.  Manage  major  studies, 

I  analyze  and  present  findings.  Plan  and 
•  oversee  sharing  of  data  in  sales  pre- 
j  sentations  and  strategic  reports, 
j  Supervise  analysts  and  administer 
j  budget.  Writing/editing  ability  a  must, 

:  as  well  as  familiarity  with  latest  analy- 
:  sis,  graphics  and  mapping  software. 

:  Rush  resume  and  salary  expectations 
i  to: 

i  Joe  Frederickson 

I  Marketing  Director 

i  The  Press-Enterprise 

i  3512  Fourteenth  Street 

:  Riverside,  CA  9250 1 

I  Fax;  (909)  248-61 15 

I  E-mail;  jfrederickson@pe.com 

j  NEW  MEDIA 

j  ARE  YOU  READY  for  the  Challenge? 
j  GartnerGroup,  the  leading  provider  of 
:  IT  research,  seeks  Web  Authors  and 
I  User  Interface  Designers  for  our  Stam- 
;  ford,  CT  headquarters.  Web  Authors 
I  should  know  HTML  and  preferably 
I  Javascript.  Designers  should  know 
:  Photoshop,  HTML  and  have  at  least  3 
I  years  interactive  design  experience. 
I  Visit  us  at  www.gartner.com  for  full  job 
j  descriptions.  Please  E-mail  resume  to 
I  lori.mayette@gartner.com,  fax  to  (203) 
:  316-6130  or  mail  to  56  Top  Gallant 
:  Road,  P.O.  Box  10212,  Stamford,  CT 
i  06904. 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher 
is  NOT  a  monthly 
journalism  review. 

♦  Editor  &  Publisher 
is  NOT  a  monthly 
association  house 
organ. 

♦  Editor  &  Publisher 

IS  the  only  independent 
weekly  NEWS  maga¬ 
zine  covering  the  news¬ 
paper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


_ NEW  MEDIA _ 

STRENGTHEN  OUR  TECHNOLOGY 
WITH  YOUR  SKILLS 

Join  the  Association  of  American 
Medical  Calleges  (AAMC),  where  we 
improve  the  health  of  the  public  by 
strengthening  the  quality  of  academic 
medicine.  We  need  the  following  pro¬ 
fessionals  to  continue  to  provide  the 
nation  with  the  latest  research  and 
technology: 

DIREQOR  OF  WEB  RESOURCES 
(Code  HR-338) 

You  will  be  responsible  (or  ensuring 
maximum  effectiveness  of  AAMC  pub¬ 
lic  Internet,  staff-only  intranet,  and  pri¬ 
vate  Web  sites,  as  well  as  all  other 
electronic  information  resources  and 
services.  You  will  focus  on  strategic 
positioning  and  the  provision  of  easy- 
to-use,  customer-focused  services  and 
support  to  the  Association,  our  staff, 
and  member  institutions. 

Responsibilities  will  include  participa¬ 
tion  in  the  formulation  and  implementa¬ 
tion  of  policies;  participation  in  the 
development  of  the  AAMC  information 
architecture  plan;  and  appropriate 
design,  implementation,  and  use  of 
policies/guidelines.  You  will  also  sup¬ 
port  business  process  reengineering 
and  emphasize  continuous  quality 
improvements.  Qualifications  include  a 
bachelor's  degree  in  FT  or  another  field 
requiring  strong  analytical  skills.  A 
master's  degree  is  desirable  along  with 
certification  in  strategic  management 
and/or  Web  development.  You  will 
need  a  minimum  of  4  years'  experi¬ 
ence  in  an  IT  environment  including 
significant  experience  with  architec¬ 
ture,  design,  development,  adminis¬ 
tration,  management,  and  main¬ 
tenance  of  Web  sites  or  other 
electronic  information  services.  Internet 
client/server  applications  and  pro¬ 
tocols  are  require. 

DIREaOR  OF  ELECTRONIC 
COMMUNICATIONS  (Code  HR-339) 

Collaborating  with  the  Director  of  Web 
Resources,  you  will  help  develop  an 
architectural  framework  and  appro¬ 
priate  strategies  for  the  devel¬ 
opment,  use,  and  support  of  AAMC 
electronic  information  and  communica¬ 
tions  resources  and  services.  You  will 
participate  in  formulating,  implement¬ 
ing,  and  advocating  policies,  stan¬ 
dards,  and  guidelines  (or  design, 
implementation,  and  use  a(  these 
resources  and  services.  You  will  also 
organize  internal  and  external  pub¬ 
licity  of  initiatives  and  conduct  periodic 
needs  assessments  and  evaluations  of 
customer  satisfaction. 

To  qualify,  you  will  need  a  bachelor's 
degree  in  journalism,  public  relations, 
or  o  related  field.  A  master's  degree  is 
desirable  along  with  certification  in 
Web  development.  You  will  need  4-6 
years'  public  relations  or  related  expe¬ 
rience,  with  3  years'  experience  in 
Web-based  communications.  Internet 
client/server  applications  and  pro¬ 
tocols  are  requirra. 

The  Association  of  American  Medical 
Colleges  offers  an  exceptional  salary 
and  benefits  package.  To  apply,  please 
send  a  caver  letter,  and  resume,  indicat¬ 
ing  Job  Code  and  salary  requirements, 
ta  AAMC,  2450  N.  Street,  NW, 
Washington,  DC  20037. 


_ PRESSROOM _ 

LETTERPRESS  SUPERVISOR 
The  Times  has  an  opening  for  a  night 
press  supervisor  to  oversee  the  night 
operation  of  the  press  department. 

The  successful  candidate  will  have 
hands-on  letter  press  experience,  two 
to  three  years  supervisory  experience 
in  a  letterpress  operation,  LOTUS  1 23 
proficiency,  demonstrated  ability  to 
evaluate  employees  giving  effective 
feedback  and  the  ability  to  lead  train¬ 
ing  sessions  in  a  classroom  setting  as 
v/ell  as  on-the-job. 

We  offer  an  excellent  benefit  package. 

We  at  The  Times  value  diversity  and 
encourage  those  who  share  that  vision 
to  apply. 

Send  resume: 

Human  Resources 
The  Times 
P.O.  Box  30222 
Shreveport,  LA  71 1 30-0222 

POSITIONS  AVAILABLE  in  modern, 
clean  printing  plant  in  Memphis,  TN 
area.  Have  opening  (or  web  press 
operator  (Goss  Community)  camera/ 
imaging  personnel  and  mail  machine 
operators.  Competitive  salaries,  ex¬ 
cellent  benefits  including  medical, 
dental,  401  (k)  and  profit  sharing.  IMC 
Web  Grophics,  10666  Ridgewood 
Drive,  Olive  BrarKh,  MS  38654. 

Fax  (601)  895-0404 
SALESIMC@AOLCOM 
Attn:  Dave  Sorensen 
An  Equal  Opportunity  Employer 

PRESSROOM  MANAGER 

We  have  an  immediate  opening  for  a 
person  with  experience  managing  an 
AM,  seven  day  newspaper.  Experience 
with  Goss  Urbanites  would  be  an 
asset.  Candidate  must  possess  good 
people  and  communication  skills,  as 
well  as  the  ability  to  establish  main¬ 
tenance  schedules  and  maintain  quality 
standards. 

Send  resume  and  salary  requirements 
to  Production  Director,  The  Morning 
Journal,  1657  Broadway,  Lorain,  OH 
44052. 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 
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HELP  WANTED 


PRESSROOM 


PRESSROOM  NIGHT  MANAGER 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  seeking  an 
experienced  press  operator  with  prov¬ 
en  leadership  ability  to  oversee  the 
nightside  pressroom  operation.  Will 
assist  the  department  manager  in  plan¬ 
ning  and  directing  pressroom  activities, 
including  daily  pressruns,  expense 
budgets,  quality  improvement,  em¬ 
ployee  performance  reviews  and 
recognition,  and  other  pressroom 
issues.  Must  have  minimum  five  years 
experience  leading  press  operations; 
offset,  flexo,  double-wide  press  back¬ 
ground  preferred.  Successful  candidate 
will  have  strong  communications  skills 
to  provide  clear  and  consistent  direc¬ 
tion  for  a  staff  of  35,  knowledge  of  PC 
programs  (Office  97,  Word  and  Excel), 
ana  college  degree  or  equivalent 
training  in  related  held. 

Competitive  salary  and  excellent 
benefit  package,  including  medical, 
dental,  vision,  life,  retirement  and 
401  (k)  with  company  match. 

If  you  meet  the  above  qualifications 
and  thrive  on  meeting  team  goals 
under  deadline  pressure.  E-mail  to 
resume@fresnobee.com  or  mail  resume 
and  cover  letter  before  August  3  to  THE 
FRESNO  BEE,  Human  Resources 
Department,  1 626  E  Street,  Fresno,  CA 
93786. 

An  Equal  Opportunity  Employer 


THE  PHAROS-TRIBUNE  is  seeking  an 
experienced,  quality  conscious  offset 
press  operator.  We  seek  a  highly 
motivated  individual  willing  to  work 
nights  and  weekends,  preferably  with 
Goss  Community  experience.  Depend¬ 
ing  upon  experience,  pay  rates  range 
from  $13.81  to  $16.57.  Send  resume 
to; 

The  Pharos-Tribune 
Attn:  Randy  Houle 
51 7  East  Broadway 
Logansport,  IN  46947 


PRODUaiON/TECH 


NIGHT  PRODUaiON  MANAGER 

The  Times  Newspaper  is  seeking  a 
Manager  to  oversee  our  night 
Moilroom  (10  p.m.  -  6  a.m.)  opera¬ 
tion.  Qualified  candidates  must  have 
previous  proven  manufacturing  man¬ 
agerial  experience  and  the  ability  to 
supervise  and  work  with  a  large  staff. 

The  position  requires  an  individual  with 
strong  leadership  and  excellent  people 
skills,  while  being  able  to  meet 
deadline  goals  and  maintain  a  clean, 
safe  work  environment. 

We  offer  a  competitive  salary  and 
benefit  package.  Pre-employment 
physical  which  includes  drug  screen 
prerequisite  for  employment.  For  con¬ 
sideration,  please  send  resume  and 
salary  history  to; 

Personnel 
The  Times 
500  Perry  Street 
P.O.  Box  847 
Trenton,  NJ  08605-0847 

An  Equal  Opportunity  Employer 


PRODUCnON/TECH 


EXCELLENT  MANAGEMENT  oppor¬ 
tunity  with  progressive  printing 
company  in  the  Memphis,  TN  area. 
We  are  seeking  a  proven  plant  man¬ 
ager  to  fill  this  valued  position  on  our 
management  team.  We  offer  a  com¬ 
petitive  package  including  profit  shar¬ 
ing  bonuses,  health/dental  insurance, 
life  insurance,  long/short  term  dis¬ 
ability  insurance,  and  401  (k),  among 
other  excellent  fringe  benefits.  Contact 
Dave  Sorensen  at  10666  Ridgewood 
Drive,  Olive  Branch,  MS  38654.  (601) 
895-0303.  Fax  (601 )  895-0404.  EOE 


PRODUaiON  DIREaOR 

The  Herald,  a  Washington  Post  com¬ 
pany  located  in  Everett,  Washington, 
30  miles  north  of  Seattle,  is  looking  for 
a  Production  Director  to  provide  strong 
leadership  in  a  busy  production 
department.  This  position  will  partici¬ 
pate  fully  in  the  leadership  of  The  Daily 
Herald  Company,  and  has  specific 
responsibility  for  ensuring  timely  and 
cost-effective  publication  of  a  55,000 
circulation  morning  daily  (65,000  on 
Sunday),  seven  weekly  newspapers, 
one  monthly,  and  a  number  of  other 
company  products  and  a  commercial 
printing  operation. 

The  Herald  Production  Director 
oversees  three  major  functional  areas: 
prepress,  press  and  packaging  and 
distribution;  plus  a  profitable  com¬ 
mercial  printing  operation,  employing 
approximately  1 00  people. 

The  ideal  candidate  is  familiar  with  all 
aspects  of  newspaper  production  and 
web  printing.  They  have  proven  lead¬ 
ership,  coaching  and  communication 
skills.  As  necessary,  they  are  able  to 
apply  strategic  or  analytical  skills.  They 
are  able  to  develop  a  vision  for  the 
department  and  able  to  lead  and  sup¬ 
port  a  team-oriented  environment. 

We  offer  a  competitive  compensation 
and  benefit  package.  Qualified  appli¬ 
cants  should  submit  their  resume  by 
mail,  fax,  or  E-mail  in  Microsoft  Word 
for  Windows  or  text  format  to: 

jobs@heraldnet.com 
Human  Resources  Department 
FAX:  (425)  339-3017 
THE  HERALD 
Re:  Production  Director 
P.O.  Box  930,  Everett,  WA  98206 
or  1 2 1 3  California  Street 
Everett,  WA  98201 

Equal  Opportunity  Employer 

PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  nec¬ 
essary.  If  you  know  prepress,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Avenue,  Suite  330,  Jenkin- 
town,  PA  1 9046  or 

E-mail:  pkelts@maned.com 
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iJob  Hunting? 

Buying? 

Selling? 

Hiring?^ 

OR  JUST  LOOKING! 


Use  the  best  read 
Classified  Ad  Pages 
in  the  industry 

E&P's  Classified  Section  is  where  you'll 
find  the  used  equipment  you  need,  discover 
new  employment  opportunities,  get  a  feel  for 
who’s  hiring  where,  find  the  key  profession¬ 
als  to  make  your  newspaper  run,  sell  your 
used  equipment,  locate  industry  service 
providers,  even  buy  or  sell  your  newspaper 
business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 
Mail:  E&P  Classified  Ads,  11  West  19th  Street,  New  York,  10011 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date:  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $12.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $11  Opel 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  check  payable  to  Editor&  Publisher 
bKHHII]  I  or  charge  to  your  American  Express. 

VISA  IKSqpSc  MasterCard  or  Visa.  Please  supply  name 

■■■■  'tupigr  on  card,  account  number,  expiration  date 

and  card  holder’s  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail:  ha2elp@mediainf0.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE:  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS  WANTED 


ADMINISTRATIVE 


EXPERIENCED  PUBLISHER  seeks  new 
or  growing  publication  for  me  to 
launch  into  a  new  dimension.  I  have 
10  years  of  experience  os  a  daily 
newspaper  reporter  and  publisher. 
Know  the  latest  innovations  in  circula¬ 
tion,  marketing,  niche  publication 
launches  and  on-line  newspapers.  Can 
bring  my  own  money  to  the  right  ven¬ 
ture.  Write  c/o  John  C.  Sturmz,  Ohio 
State  University,  242  W.  1 8th  Avenue, 
Columbus,  OH  43210. 


HANDS-ON,  successful,  bottom  line- 
oriented  general  manager  at  mid-sized 
Midwest  daily/Sunday  newspaper 
seeks  publisher  spot,  preferably  in 
Zone  5.  Strong  marketing/ad  back¬ 
ground.  Reply  to  Box  08581,  Editor  & 
Publisher. 


PUBLISHER’S  CONSULTANT:  Accom¬ 
plished  at  solving  traditional  and 
unusual  problems  in  dailies,  week¬ 
lies  and  TMC  publications.  Skilled 
in  reestablishing  market  prominence 
and  regaining  revenue  share.  Knowl¬ 
edgeable  with  start-ups  and  in  posi¬ 
tioning  for  sole  or  acquisition.  No 
problem  too  large  or  small.  Available 
by  the  day,  week  or  month.  Strong 
references  and  background.  Contact 
Michael  Bradley,  P.O.  Box  427, 
Cataumet,  MA  02534,  or  call/fax 
(508)  563-2835,  or  E-mail: 

mbradley@capecod.net 


EDITORIAL 


7-YEAR  DAILY  sportswriting  vet  with 
online  experience  wants  extra  work; 
not  limited  to  sports.  Reach  Joe  at 
(630)  851  -6942  orvezina@aol.com 


EDUCATION,  FAMILY  ISSUES  WRITER 
Award-winner  seeks  ambitious  rural 
Zone  1,  2  paper.  Bonus  if  format 
allows:  Column  that's  now  a  first-read 
Sunday  morning  for  parents, 
educators.  Bleedsink@aol.com 


EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specially  publication. 

(305)  891-2595 


FREELANCE  copyeditor/proofreader. 
10+  years  experience  in  business  to 
business  publishing  and  marketing 
communications.  Accurate,  fast.  Teh 
(541 )  482-4846  (Oregon)  or  E-mail: 
jim@ccountry.net 


SHORT  STAFFED  AT  TRADE  SHOWS? 
“Convention  Man"  to  the  rescue.  Fast, 
accurate  writer,  all  topics.  Will  travel 
and  file,  (703)  534-5022. 


PHOTOGRAPHY 


EXPERIENCED  PHOTO  DIREaOR/ 
EDITOR  seeks  West  Coast  position. 
Extensive  newspaper,  magazine,  pub¬ 
lishing  and  college  teaching  back¬ 
ground.  Want  to  work  with  creative/ 
dynamic  staff  to  craft  award-winning 
pnotojoumalism.  (408)  438-3919. 

rbrowneprp@surfnetusa.com 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers. 
For  Newspapers,  magazines,  books. 
Jeff  (973)  575-1005 


Attention:  Positions  Wanted  Advertisers 
For  quicker  placement,  you  can  Fax  or  e-mail  your 
Positions  Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card 
number  and  expiration  date. 

(212)  929-1259  or  E-mail:  niattw@mediainFo.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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When  Your  News  Diet 
Is  Killing  You,  Fast 


IS  NEWS  HAZARDOUS  to  your 
health?  One  might  infer  that  it  is, 
based  on  the  advice  offered  by 
some  “wellness”  gurus  and  spiri¬ 
tual  guides  these  days. 

While  watching  one  of  those  pledge- 
drive,  self-help  shows  on  PBS  early  this 
spring,  I  was  jarred  when  female-health 
author  Dr.  Christiane  Northrop 
{Women’s  Bodies,  Women’s  Wisdom) 
said  that  turning  offTV  news  programs 
was  a  salubrious  way  to  “walk  away 
from  negativity.”  She  listed  other  “steps 
for  creating  better  health,”  but  they 
didn’t  make  me  feel  very  good. 

The  remark  reminded  me  of  a 
pledge-drive  program  a  year  ago  in 
which  Dr.  Andrew  Weil,  a  champion  of 
natural  foods  and  natural  living,  recom¬ 
mended  a  “news  fast.” 

At  the  end  of  his  “Eight  Weeks  to 
Optimum  Health”  regimen,  he  urges 
disciples  to  “try  to  exclude  news  from 
your  life  for  seven  full  days.”Why? 
“Paying  attention  to  news,”  he  explains 
in  his  book,  “commonly  results  in 
anxiety,  rage  and  other  emotional 
states  that  probably  impede  the  heal¬ 
ing  system.” 

Elsewhere,  in  the  “simplicity”  move¬ 
ment  that  preaches  an  uncluttered 
lifestyle,  at  least  one  voice  seems  to 
agree  it’s  wisest  to  avoid  the  press’s 
dreary  drumbeat.  Elaine  St.  James, 
author  of  Simplify  Your  Life:  100  Ways 

Schmitt  is  managing  editor  of 
American  Metal  Market,  a  New 
York-based  business  daily 
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to  Slow  Down  and  Enjoy  the  Things 
That  Really  Matter,  says  in  suggestion 
No.  28;  “Stop  the  newspaper  delivery  . . . 
for  even  a  month  or  two.” 

“Cutting  back  on  the  negative  input 
you’re  subjected  to  every  day,”  St.  James 
says,  “is  a  positive  step 
toward  simplifying 
your  life.” 

These  perspectives 
have  to  be  sobering 
for  people  in  the  news 
business  and  for  every- 
body  who  believes  an 
informed  populace 
nourishes  American 
democracy. 

Conventional  wis¬ 
dom  now  suggests  Americans  are  tun¬ 
ing  out  the  news  because  they  feel 
frustrated  and  powerless  and  have 
become  disconnected  from  social  insti¬ 
tutions  and  community’  values.  Implicit 
in  this  perspective  is  the  assumption 
that  we  all  agree  that  news  truancy  is  a 
bad  thing,  that  wayward  news  con¬ 
sumers  should  return  to  the  fold  of  the 
informed  once  they  become  better 
connected  as  citizens  and  once  news 
professionals  dutifully  start  listening 
more  closely  to  their  audiences. 

The  “news  fast,”  while  its  roots  cer¬ 
tainly  stretch  back  to  Walden  Pond  and 
beyond,  is  a  new  twist  in  today’s  dia¬ 
logue  about  people  and  the  press.  It 
puts  an  imprimatur  of  well-being  on 
isolation  from  information,  at  least 
from  the  kind  of  information  assem¬ 
bled  by  mainstream  journalists.  It  beck¬ 
ons  people  to  “do  without”  an  enslav¬ 
ing  distraction  so  as  to  see  more 
important  things  more  clearly. 

To  be  fair  to  the  proponents  of  this 
doctrine,  I  don’t  believe  they  glorify 
ignorance  or  condemn  information. 
Indeed,  they  see  this  fasting  as  a  purify¬ 
ing  and  focusing  process  designed  to 
help  people  appreciate  news  more 
after  reintroducing  it  to  the  diet. 

Weil  writes  that  he  simply  wants 
people  to  “discover  . . .  that  you  have 
choice  as  to  how  much  news  you 
I  allow  into  your  consciousness,  espe- 
:  cially  if  it  disturbs  your  emotional  and 


spiritual  equilibrium.” 

These  noble  thoughts  might  make 
the  “news  fast”  concept  sound  a  bit 
less  radical,  but  they  still  leave  unre¬ 
solved  certain  points  to  be  pondered 
by  the  abstemious  and  the  ravenous 
alike. 

Why  would  some 
people  see  their  free- 
dom  of  choice 
enhanced  by  the 
absence  of  newspapers 
and  news  broadcasts? 
Aren’t  newspapers  the 
perfect  vehicle,  as  the 
New  York  Times  slogan 
puts  to 

“read  what  you  like” 
cafeteria-style?  Have  people  become 
inept  “news  consumers”  who  feel 
intimidated  by  the  smorgasbord? 

Is  withdrawal  a  natural  reaction  to 
information  overload,  just  as  a  person 
unleashed  to  gorge  himself  in  a  candy 
store  soon  becomes  unable  to  take 
another  bite  of  his  once-beloved 
chocolate  treats? 

Is  a  marathon  of  hyperlinking  on  the 
Internet  followed  by  hours  of  mindless 
computer  games  destined  to  be  the 
Information  Age’s  version  of  the  binge- 
and-purge  cycle? 

If  fasting  is  the  way  to  remind  our¬ 
selves  that  we  hold  the  power  to 
choose  the  information  we  consume, 
mustn’t  we  also  develop  the  discipline 
to  apply  it  wisely,  especially  as  choices 
are  multiplying  wildly?  And  with  so 
much  of  the  Internet  “publishing” 
based  on  visual  or  visceral  appeal 
rather  than  the  pursuit  of  meaningful¬ 
ness,  choosing  your  “news”  for  maxi¬ 
mum  wellness  can  become  an  exercise 
in  self-deception.  Are  people  retreating 
to  Dr.  Feelgood’s  magic  elixirs  instead 
of  the  bitter  pills  —  disagreements, 
dilemmas  —  that  really  can  empower 
them? 

Is  the  outcry  against  negativism  an 
assault  against  the  very  essence  of  the 
journalistic  endeavor  —  to  shed  light 
on  problems  needing  solutions  and 
wrongs  needing  righting?  Is  the 

(See  Shop  Talk  on  page  40) 
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